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1 Year $4, 2 Years $7 


OPS Plans $80 Linseed Meal Ceiling 


Poultry Product 
Feed Ratios 
Gain Slightly 


Feed price ratios for poultry and 
eggs improved somewhat during June 
over the levels for May but remained 
far below average and the June, 1951, 
figures, the Bureau of Agricultural 
Economics reports. Dairy product and 
hog ratios, meanwhile, declined fur- 
ther. 

These commodity-feed price ratios, 
which present a valuable economic 
guide to both feed men and feeders, 
are summarized in a table on page 70, 
together with comparisons with pre- 
vious months and on a regional basis. 

As of June 15 the US. chicken- 
feed ratio was 5.9, compared with 
5.7 in May and 7.2 in June, 1951. The 
average ratio for June (1931-50) 
was 8.4. 

The turkey-feed ratio in June was 
7.7, compared with 7.6 in May and 
9.1 a year earlier. The egg-feed ratio 
moved up to 8.5 in June from 8-1 the 
previous month. In June a year ago 


the ratio was 11.3 and the 20-year 
June average was 10.2. 

Meanwhile, the milk-feed ratio 
dropped from 1.15 in May to 1.14 in 
June and the butterfat-feed ratio held 
steady at 21.2. The hog-corn ratio was 
lower at 11.2 in June, compared 
with 11.8 in May. This level was not 
far below the June average of 11.6. 

DEHYDRATING FIRM FORMED 

ST. JOE, WIS.—The St. Croix De- 
hydrator Cooperative here has been 
incorporated to dehydrate and grind 
hay, corn, small grains and other farm 
crops. There are 250 shares of com- 
mon stock at $100 per share and 


500 shares of preferred stock at $100 
per share. Incorporators are Ronald 
Caset, John Voskall, Russell Gherty 
and Robert Ahrens. 


GRAIN MEN RETIRE 

MILWAUKEE—John and Andrew 
Lauer, brothers who have served as 
officers of the J. V. Lauer Co., local 
grain commission firm, have retired 
after 51 years in the business. They 
were guests of honor at a farewell 
dinner given by exchange members. 
Both were presented with a gift of 
luggage. 


Soybean Group Asks for Action 
by OPS on Ceiling Order Protest 


WASHINGTON — Measures to 
hurry action by the Office of Price 
Stabilization on a protest against the 
$81 ton ceiling on soybean oil meal 
filed by a group of soybean processors 
and producers May 19 were taken 
this week. 

A petition for a mandatory order 
for Ellis Arnall, stabilization chief, 
to demand or deny the protest was 
filed in the Emergency Court of Ap- 
peals in the District of Columbia 
July 10. Under court procedure, the 
court must serve the petition on Mr. 
Arnall, and he is to reply within a 
week. 

The petition was served, according 
to Robert G. Houghtlin, president of 
National Soybean Processors Assn., 
Chicago, because of the unsatisfac- 
tory answer OPS gave to the first 
petition. Regarding that, Mr. Hought- 
lin said the first protest was to have 
been replied to by June 19, but the 
reply was not given until July 3. The 
reply said that OPS would need more 
information, and that the agency was 
sending another questionnaire around 
to the industry. 

Complete details of the May 19 
action were reported on page 1 of the 
May 24 issue of Feedstuffs. The pro- 
test filed then by soybean growers 
and processors said that as a result 
of the soybean oil meal ceilings, soy- 
beans were at a price considerably 
below minimum legal ceilings estab- 
lished by OPS and that the process- 
ing industry was operating at a sub- 
stantial loss. 

The protest was submitted on be- 
half of the North Iowa Cooperative 
Processing Assn., Manly, Iowa; Spen- 


cer Kellogg & Sons, Inc., Buffalo; 
Funk Brothers Seed Co., Blooming- 
ton, Ill.; Decatur (Ill.) Soy Products 
Co., and Haynes Soy Products, Inc., 
Portland, Ind.; David G. Wing, Me- 
chanicsburg, Ohio; John W. Evans, 
Montevideo, Minn., and Albert Dia- 
mond, Lovington, Ill. The latter three 
are prominent soybean growers. 

The protest was filed against the 
maintenance of the ceiling price of 
soybean oil meal of $81 ton, bulk, De- 
catur, as established in Sec. 1 of Sup- 
plementary Regulation 3 to the Gen- 
eral Ceiling Price Regulation,* which 
became effective April 23. 

Petitioners in this week's action 
are the same as those who signed the 
May 19 protest. 


JOHN E. MANN DIES 
MILWAUKEE—John E. Mann, 49, 
salesman for the Chase Bag Co. in 
Milwaukee 10 years, died in his office 
recently. He is survived by his widow 
and three sons. 


STORE PURCHASED 
BANCROFT, WIS.—The Lloyd Bo- 
vee feed store here has been pur- 
chased by Robert Karns who plans 
to install a mill to grind feed for 
farmers. Mr. Bovee is retiring from 
business. 


PIGS NEED SHADE 
University of Illinois veterinarians 
say that pigs, especially light-skinned 
ones, may get badly sunburned on hot 
summer days unless you provide 
shade on pasture for them. 


RELEASE OF ORDER HELD UP 
BY SACKING CHARGE TALKS 


Industry-Wide Ceiling Would Be Based on Minneapolis 
Bulk Price, With Mark-Ups for Other Areas; 
Other Products Covered 


FEEDSTUFFS FEATURES 
@ 


Soybean Oil Meal in Poultry 
Feeding 

Display Appeal 

Fundamental Selling 

Collecting Slow Accounts 

Joe Brooks...20 New Products. . .2 

Convention Calendar 

Classified Ads 

Feed Markets in Detail 

Index to Advertisers 


CCC SELLS CORN 
CHICAGO—The Chicago Commod- 
ity Office of the Production and Mar- 
keting Administration, announced 
domestic sales of 1,954,498 bu. corn 
during the period June 27 to July 2. 


TO EXPAND MILL 
BUFFALO — The Cooperative 
G.L.F. Holding Corp., Buffalo, has 
been granted a building permit to 
expand its seed mill at a cost of 
$33,500. 


RECEIVES AFMA AWARD — Wil- 
liam T. Diamond, secretary of the 
American Feed Manufacturers Assn., 
is shown at the right as he presents 
an AFMA $1,000 award for outstand- 
ing contribution to animal nutrition 
research to Dr. Hamilton D. Eaton, 
Storrs (Conn.) Agricultural Experi- 
ment Station. Dr. Eaton, associate 
professor of animal nutrition at the 
University of Connecticut, was se- 
lected for rec ion by the Ameri- 
can Dairy Science / 

in dairy cattle nutri 

of the award see page 63 of the June 


By JOHN CIPPERLY 
Feed Washi Correspondent 

WASHINGTON — Office of Price 
Stabilization officials have agreed on 
a revised ceiling for linseed oil meal 
of $80 ton, bulk, Minneapolis. 

The order was to have been issued 
July 11, but a last minute reconsider- 
ation of sacking charges permitted in 
the new order delayed final approval, 
and issuance now is expected about 
the middle of next week. 

Differentials over the base Minne- 
apolis ceiling price are provided in 
the order for other cities. These dif- 
ferentials range from $2 over Min- 
neapolis at Los Angeles to $5.50 over 
at Buffalo and $13 over at Montana 
points. Ceilings for other flaxseed 
products also are provided, with these 
basic prices listed for Minneapolis: 
Linseed oil meal pellets $82.50, lin- 
seed feed $75, flaxseed screenings oil 
feed $62. (See table on page 4.) 

Ceiling prices listed in the pend- 
ing order would apply to meal con- 
taining 32% or a higher percentage 
of protein at all locations except Cali- 
fornia. It is understood that a higher 
price will be permitted for 34% or 
better meal there. 

Individual crusher ceilings on lin- 
seed oil meal currently range $70@71 
on extracted meal and $71.50-72 for 
expeller meal, bulk, Minneapolis 
Ceilings were raised $5.50 ton to 
these levels March 31. 

From all indications only the issue 
of sacking charges stands in the way 
of getting the order out, and the 
ceilings listed here are expected to 
prevail as originally planned by OPS. 

Formula Described 

The OPS, which previously empha- 
sized its intention to follow so-called 
“in-line” pricing of vegetable protein 
meals and corn, is now playing down 
that relationship because the planned 
ceiling for linseed oil meal is not seen 
as adequate after prices for the pro- 
tein meals are aligned. 

Here is the OPS price “in-line” for- 
mula for the vegetable protein meals 
against corn at parity: 


opinions of legal advisors and are 
not those of industry specialists. As 
of this week it must be understood 
that the attorneys have taken over 
all decisions regarding prices for 
vegetable protein meals and formula 
feeds. 

While the OPS plans to base its 

(Continued om page 4) 
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Worthy of Repetition 


ie catching up with the accumulation of literature that flows like the brook 


—forever—through our office, we came upon some interesting para- 
graphs in a publication of the University of Massachusetts, called “Research 
in Review.” They were contained in an article describing the adoption by 
Massachusetts, in 1896, of the first feed control law in the United States. 
The author of the article is John W. Kuzmeski, head of the Massachusetts 
feed and fertilizer control services. 

After outlining some of the early day problems and present procedures, 
Mr. Kuzmeski writes: 

“Commercial feeds provide animals with a far more adequate and a 
far better balanced diet than the diet of most humans. No stone is left 
unturned by research workers in their zeal to produce a feed composed of 
ingredients so scientifically blended that not a single nutritional factor is 
lacking. By comparison, the human diet is usually a haphazard collection of 
food items that may or may not provide the required amount of vitamins 
and minerals. Of course, a daily fare of dairy ration or poultry mash would 
hardly be an attractive dish for humans.” 

The author discusses the problems of analysis faced by feed control offi- 
cials as a result of advances in nutrition, which call in many cases for 
the inclusion of vitamins, minerals and drugs in trace quantities, and pays 
tribute to the manufacturers of laboratory equipment who have kept pace 
with the requirements of the analytical chemists. Then he continues: 

“Although the appearance of the new drugs, vitamins and other dietary 
factors has presented the control official with analytical problems, the feed 
manufacturer is faced with perhaps even greater problems involving mixing 
and keeping qualities and handling of some of these materials. Unless the 
feed manufacturer buys accurately pre-mixed supplements or concentrates, 
he will have the problem of properly blending the minerals, vitamins 
and drugs with the usual feed ingredients. To obtain a uniform feed 
mixture requires not only costly equipment but also the technical ‘know 
how’ to operate such equipment efficiently. 

“The manufacturer’s concern does not end with the knowledge that the 
feed has been properly mixed. Some of the ingredients used would deteriorate 
comparatively quickly during storage if precautions were not taken to pre- 
vent this. By the use of anti-oxidants and other means, the manufacturer 
prolongs the keeping qualities of the less stable ingredients so that the mixed 
feed, even after a reasonable period of storage, still contains all nutritional 
factors in adequate amounts. 

“The fact that so few guarantees are found seriously out of line is a 
tribute to the ability and resourcefulness of those engaged in the production 
of feeds.” 

A statement such as this, coming from the source it does, is well worth 
repetition by feed men everywhere to feeders and those who counsel feeders. 
Modern formula feeds are the practical application of nutritional research 
that has made tremendous advances in a period of a few years. They are 
essential to maximum production and maximum profits from feeding poultry 
and livestock. Their production has become an exacting science, and to be 
at their best they cannot be thrown together by haphazard, careless or unin- 
formed methods. 

It takes a feed manufacturer, well equipped and well trained, to do 


the job right. 
* * * 


Over-Emphasis on Fast Growth? 


RE feed men inclined to over-emphasize the fast growth factor in 
A came their turkey feeds? Dr. W. A. Billings, extension veterinarian 
at the University of Minnesota and well known turkey expert, believes so. 
Writing in Turkey World, he had this to say recently: 

“I wish those who write the publicity for the various commercial feeds 
would devote a little less space to telling growers their feed will get a flock 
to market so many weeks ‘sooner than some other feed, and do it on an ounce 
or two less feed. Instead, I would like to see them spend a little more time 
instructing growers how to put the proper finish on a flock of turkeys. 
Lately, many growers put certain time limits as to when they will sell hens 
and toms with very little regard as to whether they will carry adequate finish. 
“I don’t care whether you are using all the antibiotics and vitamins 


in the book, they will never take the place of that extra time required to 
put on that finishing touch. All flocks of turkeys at six months of age do not 
look the same so far as finish goes. The industry will always welcome any- 
thing that will help us produce a bird cheaper and faster, but the advent 
of the various feed additives shouldn't be the occasion for throwing common 
sense out of the window. There are entirely too many unattractive turkeys 
on the market each fall. 

“Feed men, and those who contact growers, can do much to make grow- 
ers more conscious of quality rather than continually harping on the fact 
that this or that feed will get the flock to market in 24 or 26 weeks. Some 
flocks will make the grade, and many will not. 

“There are a lot of things that determine the fall quality of the 
flocks besides feed alone—however good the feed may be in supplying the 
necessary nutrients. The day is rapidly approaching in this business when 
you can’t get by with just so-so turkeys. I have seen flocks that would have 
topped any market if they had only been grown out a bit longer. Feed alone 
does not make a good turkey. Think it over.” 

Without having made any intensive or even Specific study of the extent 
of the fast-growth emphasis being employed in feed advertising and sales 
talks, we would say that Dr. Billings’ suggestion is worthy of consideration. 
As he recognizes, there is a dollar-and-cents value in reducing the time it 
takes to get a bird to market. Quality of the meat means a great deal in 
influencing consumer demand, however, and a profitable market for the 
tremendous number of turkeys raised in the United States in recent years 
canrfot be maintained if the consumer appeal—based on quality and flavor— 
is neglected. Let’s have emphasis, but not over-emphasis, on early marketing. 


A FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE | 


Formula feed business continued slow to fair in practically all sections 
of the country this week. An exception was the Northwest, where an improve- 
ment in trade over the previous week developed. Unfavorable feeding ratios 
were blamed for the lighter demand. Broiler placements have fallen off in 
some important producing areas, and the spreading unemployment because of 
the steel strike has caused a reduction in product demand in industrial areas. 
Tighter credit, too, has hurt feed sales in some sections. Turkey feed business 
continues to be the bright spot in the sales picture. The index of wholesale 
feedstuffs prices dropped nearly 4 points to 261.1 and the feed grain index 
declined 1 point to 252.9 in the week ending July 9. (Ingredient details on 


pages 66-68.) 


Northwest 


Formula feed business held to a 
fairly good volume in the Northwest 
this week, with some firms noting a 
pick up in orders at midweek follow- 
ing a rather slow start. Others said 
trade was definitely improved from 
the start. 

Operating schedules at most plants 
remain at 24 hours a day, five days 
a week. One concern which reduced 
its run to 16 hours last week plans 
20-hour operations next week. Satur- 
day operations are exceptional at 
most plants. 

Buying of chick feeds is swinging 
more and more to grower and build- 
er types of feed, although a fair 
amount of starter is still moving. 
Sales of egg feeds have improved 
since egg markets strengthened. 

Demand continues good for pig 
starter feeds as a result of late far- 
rowings this year. Meanwhile, in- 
creased buying of hog concentrates 
has developed. Dairy feed sales are 
reported improved by several con- 
cerns. 

Sales of turkey feed are seasonally 
heavy and further emphasized in to- 
tal volume by the bigger turkey crop 
this year. 

Recent slumps in sales have been 
attributed to farmers’ preoccupation 
with haying and other field work, and 
now feed manufacturers expect that 
July volume may exceed the June 
total. Some indicated, however, that 
sales probably would fall short of last 
July, which was a banner month for 
most concerns. 


Southwest 


A moderate improvement in feed 
demand took place in the southwest- 
ern area this week, but the gain was 
not impressive as a whole. The up- 
turn was rather widely experienced 
by practically all mills, but some mill 
managers felt that the improvement 
was largely the result of the short- 
ened holiday week 4 


There were other explanations also, 
such as the completion of the small 
grains harvest over most of the area 
which had reduced farm buying dur- 
ing this rush period and the poor 
grass in some sections resulting from 
the recent drouth. 

Most mills reported a general pick- 
up in poultry feeds, and there was 
the usual weekly gain in turkey feed 
consumption. Better cattle feed de- 
mand appeared from Kansas, Okla- 
homa and Missouri as a supplement to 
the failing pastures. Otherwise, there 
was no particular zest to business, 
with hog feeds especially showing 
poor response to sales efforts. 

The first fortnight in July last year 
was a particularly active one for for- 
mula feed mills, and compared with a 
year ago the present volume appears 
to be somewhat between 10 and 20% 
lower, over-all. 

Running time was stepped up a bit 
in some cases this week, partly be- 
cause of holidays in the preceding 
week, but generally a five-day week 
was sufficient to care for needs. Prices 
had a little firmer tendency, but the 
change in price cards ranged from 
$1 higher to unchanged. 


Northeast 


Formula feed production in the 
Northeast, while down slightly from 
last week, is still considered very 
good by manufacturers, who are 
turning out good tonnage each day. 
No overtime work is reported, though. 

Demand from the poultry raisers 
continues best, while dairy, as ex- 
pected, is down and is not expected 
to be on the heavy side for some time 
to come. Good pastures with timely 
rains to replenish the grass and the 
desire of producers to get all possible 
out of that type of feeding holds the 
sale of dairy feeds to the minimum. 

Millfeeds failed to hold an advance 
that started in the early part of the 
week and closed slightly under the 
previous week’s quotations. Mills re- 

(Continued om page 70) 
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Dr. Charles F. Chappel 


JOINS CRITIC FEEDS—Dr. Charles 
F. Chappel has been named assistant 
nutrition director in the Critic Feeds 
division of the Beardstown (Ill.) Mills 
and will have complete charge of re- 
search on the Critic experimental 
farm. Dr. Chappel comes to the 
Beardstown Mills from Oklahoma 
A. & M. College where he recently re- 
ceived his Ph. D. degree. While there, 
he conducted research on factors af- 
fecting the utilization of low quality 
roughages by cattle and sheep. He 
received his bachelor and master de- 
grees from the University of Ken- 
tucky, where he conducted research 
on the nutritive value of distillers’ 
grains and solubles. 


OHIO DEALERS PLAN 
STATE FAIR EXHIBIT 


CINCINNATI—The Ohio Grain, 
Mill & Feed Dealers Assn. again will 
have an exhibit this year at the Ohio 
State Fair in Columbus, and grain 
Sanitation will be featured in the 
display. 

Myles W. Turner, president, has 
appointed the following committee to 
set up the exhibit: Arnold Briggs, 
manager, Early & Daniel Co. branch 
in Columbus; Prof. L. E. Folsom, ex- 
tension economist, College of Agri- 
culture, Ohio State University, and 
Robert McAlister, McAlister & Co., 
Columbus. 


FRANK WILSON DROWNS 
AFTER FALL FROM BOAT 


MEMPHIS—Frank Wilson, 32, gen- 
eral manager of farming operations 
for the R. E. L. Wilson Plantation at 
Wilson, Ark., near Memphis, drowned 
July 3 at Hot Spring’s Lake Hamil- 
ton, the victim of a motorboat acci- 
dent. Mr. Wilson, who also headed 
the large Wilson-Soya Corp., soybean 
processing corporation of Wilson, fell 
from the motorboat while joy-riding 
with his wife. 


ON EUROPEAN TRIP 

NEW YORK—Hans Sammer, sales 
manager of Peder Devold Oil divi- 
sion, Chas. L. Huisking & Co., Inc., 
left recently for Europe on the S. S. 
America. He will call upon European 
manufacturers whose products the 
Huisking Co. distributes in America 
and other parts of the world. In ad- 
dition he will visit the associate com- 
panies, Peder Devold Co., Ltd., Aale- 
sund, Norway and Wheeler & Huis- 
king, Ltd., London. 


ON EASTERN VACATION 

KANSAS CITY—Maurice Johnson, 
vice president of the Staley Milling 
Co. here, left recently for a three 
week vacation with the family in the 
East. While in New York he is to 
wish bon voyage to his parents, Mr. 
and Mrs. A. D. S. Johnson, Anoka, 
Minn., who are embarking on a trip 
to England and the Scandinavian 
countries. 
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Marg in-Over-Cost Threat Tangled 


in Miscellany of Misinformation 


By JOHN CIPPERLY 
Feedstuffs Washi Corresp 


WASHINGTON — The Williams 
amendment to the Defense Produc- 
tion Act of 1951, as amended, spon- 
sored by Sen. John J. Williams (R., 
Del.) is the most important issue of 
its kind facing the feed, grain and 
cereal processing industries ever 


Aent 


The issue is muddied by the great- 
est miscellany of misinformation ever 
developed in this ordinarily confusing 
city. 

Thé Delaware senator is reported 
to have said that his amendment 
does not apply to formula feeds. His 
concept is not recognized at the Of- 
fice of Price Stabilization, which has 
the job of accomplishing what it 
clearly sees as the aim of the amend- 
ment. 

Here is the current situation at the 
front office level of OPS. Attorneys 
find the Williams amendment and the 
accompanying legislative history clear 
in intent. It is a mandatory recal- 
culation of prices of involved com- 
modities on the downside of markets. 
At present OPS feels that soybeans 
and beef cattle are the only farm 
commodities involved since they are 
the only ones which have ceilings at 
the farm level. It sees the Williams 
amendment as clearly the margin- 
over-cost-principle which has been the 
goal of many price controllers. 

Attorneys at Work 

Since the act as has been passed 
and analyzed by the price attorneys— 
who, incidentally, have taken over 
the problem lock, stock and barrel— 
they have put a work team on the 
job to see how they can put their 
existing orders into shape to carry 
out its purpose. 

Two obstacles stand in the way of 
a prompt accmplishment of the Wil- 
liams amendment goal. One is the 
problem of personnel arrangement at 
OPS. The price agency took a sharp 
cut in its appropriation, which means 
there must be some reduction in 
personnel. However, before that re- 
duction in staff occurs the OPS man- 
agement staff plans to use the pres- 
ent personnel to push through several 
important orders which have been in 
the OPS mill. Those orders will get 
top priority before OPS moves into 
the Williams problem. 

However, the policy approach is 
taking shape. Top OPS attorneys told 
feedstuffs that they see the amend- 
ment as applicable all the way down 
from the farm commodity, as in the 
case of soybeans, through the proc- 
essed end products to include even 
the manufacturer of margarine who 
uses soybean oil. 

They admit the conflict which will 
occur between the cash markets and 


the commodities futures markets and 
do not clearly see their way through 
this impasse. They are toying with the 
idea that they can exclude the ap- 
plication of the Williams amendment 
to the soybeans at the farm level and 
permit processors to accumulate cash 
inventory of beans at less than the 
price ceiling and earn the inventory 
advance if it occurs but to step in at 
the processing levels—the feed manu- 
facturing, the soybean oil refinery and 
margarine level—and control mar- 
gins. 

How this would work is not ex- 
plained. Their hope rests on the 
language of the amendment which 
expressly mentions processors, wnole- 
salers and retailers. 


Ideas in Conflict 


However, a comparison of the OPS 
hope and the Williams statement and 
explanation of his amendment on the 
senate floor are not compatible. Sen. 
Williams set forth a clear example of 
how his amendment would work on 
poultry. In this instance he specifi- 
cally used a potential price ceiliing 
for live poultry at the farm level as 
the basis for his economic theory. 

The statement attributed to him 
that the amendment does not apply 
to soybean oil meal or to manufac- 
tured feed forcefully demonstrates, 
according to trade attorneys, his ut- 
ter lack of understanding of the 
colossus he has created. 

Other trade reports quote a top 
OPS official as saying that the price 
agency, fearing it has an unmanage- 
able bear by the tail may decide to 
do nothing and ignore the Williams 
amendment. If reliable OPS attor- 
neys are to be believed, that state- 
ment is utterly incorrect. The price 
agency or at least the top legal staff 
—see the Williams amendment as 
mandatory. 

It ‘is, of course, possible that the 
politically-sensitive price administra- 
tor Ellis Arnall may be persuaded to 
forget the Williams mandate, but un- 
til he does so—and if he does so in 
face of potential charges of failing 
to carry out the law—the feed in- 
dustry and the soybean processors 
will have to face the implication of 
this margin-over-cost mandate. 


Guess at Reason 


A possible guess as to the Senator's 
motives might be that he devised 
this amendment to demonstrate how 
silly price control laws can be. But 
this explanation of his purpose can- 
not be sincerely offered since the 
economic cost of the Williams amend- 
ment to the feed industry alone would 
be too great to justify this method of 
exposing the fallacy of price control 

The charity of truth may be more 
important, and that appears to be 


that Sen. Williams probably had no 
conception of the economic aspects 
of his amendment. 

He just did not know what he was 
doing, and few, if any, of his col- 
leagues in the House or Senate were 
aware of or cared what it meant. 

With OPS currently diverted on 
other immediate problems, it is like- 
ly now that the implementing orders 
to accomplish the purpose of the 
amendment may be delayed for sev- 
eral weeks. However, the more sad- 
dening news is that the issue is 
out of the grain branch and in the 
hands of the legal staff which will 
write the amending orders. The mar- 
gin-over-cost principle has been a 
pet of many within the present OPS 
and they now have the opportunity 
to drive in the entering wedge. 


ANGLO AMERICAN FIRM 
BUYS FEED GOVERNOR 


OWENSBORO, KY. — The Anglo 
American Mill Corp., Inc., has taken 
over operation of the Columbian Feed 
Governor Co., Minneapolis. C. H. 
Dodd, vice president of the Anglo 
American firm, said that the feed 
governor and its various repair parts 
will continue to be available to the 
grain processing industry. The gov- 
ernor is used for controlling the flow 
of grain to the first break rolls in 
any milling operation. The machine 
has been manufactured since 1911. 


NEW WARREN-DOUGLAS 
WAREHOUSE OCCUPIED 


DES MOINES The Warren- 
Douglas Chemical Co., Inc., Iowa di- 
vision, which was organized in April, 
1951, recently moved into its new 
warehouse here. The firm is affiliated 
with Warren-Dow las Chemical Co., 
Inc., Omaha, which has been in op- 
eration since 1945. 

Officers of the Des Moines firm are 
H. D. Warren, president; Allan R 
Kuntzelman, vice president and gen- 
eral manager, and Norman W. Boyer, 
secretary-treasurer 


ALFALFA WEEVIL DETECTED 


NEW BRUNSWICK, N.J.—Alfalfa 
weevil, a serious insect enemy preva- 
lent in the western section of the 
country, has been detected in several 
localities in three counties of New 
Jersey. Discovery of the pest has been 
announced by entomologists of the 
Agricultural Experiment Station, 
Rutgers University here, and the 


State Department of Agriculture in 
Trenton. In an attempt to chart pos- 
sible movement of the pest, alfalfa 


farmers are urged to look for plump- 
bodied, legless green larvae up to a 
quarter inch in length 


OHIO GRAIN, MILL & FEED DEALERS ASSN. CON- 
VENTIONEERS—Shots taken at the 73rd annual con- 
vention and exhibit of the Ohio group held at the Deshler- 
Wallick Hotel in Columbus June 16-17 show: (1) left to 
right, Ralph H. Brown, Early & Daniel Co., Cincinnati, 
retiring president of the group, confabbing with Dean 
McNeal, vice president of Pillsbury Mills, Inc., Minne- 
apolis, and Myles W. Turner, Perl D. Turner Co., Lan- 
caster, who was elected the new president of the organ- 


ical & Supply Co., 


ham, R. F. Cunningham & Co., New York, and first vice 
president of the Grain & Feed Dealers National Assn., 
also a convention speaker. (4) Two panel speakers, left 
to right, W. C. McCaslin, vice president of Douglas Chem- 
North Kansas City, Mo., and Chester 
T. Hubbell, Food & Drug Administration, Cincinnati, who 
appeared on a panel discussing the FDA sanitation pro- 
gram. (5) Austin W. Carpenter, executive director of 
Eastern Federation of Feed Merchants, Inc., Sherburne, 


ization. (2) E. F. Dickey, vice president, Honeggers & Co., N.Y. (6) Emmet Loy, Loy Mills, Brookville, who also 


Fairbury, DL, a convention speaker. (3) BR. F. Cunning- 


appeared on the program. 
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Linseed Meal Ceiling 


(Continued from page 1) 


vegetable protein price ceiling orders 
on “in-lineness” with corn at parity, 
the agency is suvordinating this lin- 
seed price order below what may be 
the final price ceiling for soybean oil 
meal. 

Industry specialists have been ad- 
vocating at the price agency that 
soybean oi] meal must be priced at 
not less than $90 ton because the 
mixes are currently priced at $90@ 
92. The $90 price is seen as an at- 


tractive minimum of the price range 
and one which would discourage the 
mixing at $92. 

On the other side, the lawyers at 
the price agency believe that they 
can defend and support a substantial- 
ly lower price ceiling for soybean oil 
meai—say at the present ceiling level 
on the “in-line basis.” 

Here is about the way the new lin- 
seed meal supplementary regulation 
to the General Ceiling Price Regu- 
lation will work. 

Discounts are provided for delivery 
of meal at less than the guaranteed 
protein content in the order. 

Processor ceilings for carlot deliv- 
eries in bulk at points not listed 


above are the same as the nearest 
point in the table. At other pro- 
ducing points the processor's ceiling 
is determined by adding transporta- 
tion costs, whichever is the lower of 
flat carlot rates to the point of deliv- 
ery or proportional freight rates from 
Minneapolis. 


This order boosts the distributor’s 
ceiling price in the same way it af- 
fects the processor. A jobber, whole- 
saler or retailer may use his GCPR 
ceiling but increase that ceiling as 
follows: If the GCPR ceiling was 
under Sec. 30 of that order, the dol- 
lars and cents increase permitted will 
be the excess over the highest cost on 
a customary purchase in the GCPR 


Weigh ahead with MANAMAR 


“SEA POWER" NUTRIENTS 
a rich, natural source of 
Vitamin B-12 and 
unidentified growth factors 


B-complex vitamins 
Essential trace minerals 


Amino acids from fish proteins 


= 


4.03 LB. 
COCKEREL 


OC CAN OFFER RESULTS LIKE 
THIS TO YOUR CUSTOMERS! 


period ending March 13, 1952. 


to you! 


The illustration above is graphic evidence of an actual test of the 
efficiency of MANAMAR enriched feeds. In this experiment No. 52- 
(1-20), 500 straight run New Hampshires, (West Coast strain), hatched 
January 3, 1952, were handled and weighed weekly during a 10 week 


A 21% manAmar Broiler ration was fed for 6 weeks and an 18% 
MANAMAR Broiler-Finisher was fed for the balance of the period (6th 
through 10th week). At the end of the 10 weeks the average weight of 
the cockerels was 4.03 Ibs. and the pullets 3.40 Ibs. The feed efficiency 
on the MANAMAR Broiler Mash to 6 weeks of age was 2.47 lbs. of feed 
per pound of gain. The average over-all feed efficiency to 10 weeks 
was 2.97 lbs. of feed. The formula used in this test is available to you 
upon request. With MANAMAR enriched feeds you can offer profitable 
results like this to your progressive feeders, There may be a MANAMAR 
dealership open in your area. Investigate today — it can be profitable 


PHILIP R. PARK, INC. 


FEED ENGINEERS 


manufacturers of | MANAMAR Power” supplements 


141 WEST JACKSON BLVD. « 


CHICAGO 4, ILLINOIS 


BERTH 42, OUTER HARBOR 
SAN PEDRO, CALIFORNIA 


Ken Simms 


DAWE’S REPRESENTATIVE — The 
appointment of Ken Simms as Mis- 
souri representative has been an- 
nounced by Dawe’s Manufacturing 
Co., Chicago. Mr. Simms lives in St. 
Louis and will serve Missouri feed 
manufacturers with the Dawe’s line 
of vitamins and related feed for- 
tification products. He formerly rep- 
resented Simmons Stock-Gro in Ar- 
kansas and Missouri. 


period over the new supplier’s price 
in this order. 

While this order generally boosts 
the distributor's ceiling price or mar- 
gin, at the same time it levels out 
the margins which have been avail- 
able for some sellers far in excess of 
others. 

The order nails down markups to a 
single margin between the distribu- 
tive trade. A single mark-up for all 
further OPS orders is clearly seen in 
this decision. In short, the OPS in- 
tends to prevent cross sales—or as 
known in OPA days the “jig.” 

The order expected to be issued 
next week is the first of the oil seed 
protein orders now in the OPS work 
shop. 

The cottonseed meal price order 
is now not expected to be issued be- 
fore Aug. 1. The soybean oil meal 
ceiling, to be adjusted from its cur- 
rent low level of $81 to a proposed 
price of $86, is said to reflect the 
“in-lineness” of pricing between that 
commodity and corn at parity. 

Trade observers and price special- 
ists note that soybean oil meal in 
mixes is selling at substantially more 


- than that price while corn is currently 


selling below parity for that crop. 


Ceilings Planned for Flaxseed Products 


Oll-cake Lins'’d Ser'n’gs 
Base Points and meal Pellets F OU Feed 
Minneapolis $80.00 2 
Chicago .... 84.50 50 5.5 
Cleveland 85.50 5 $0.50 67.50 
Kansas . 85.50 75 80.50 67.50 
Buffalo 85.50 80.50 67.50 
N.Y.-Phila. ... 87.50 75 82.50 69.50 
Texas points... $8.50 90.75 $3.50 70.50 
Los Angeles $2.00 $4.25 77.00 64.00 
San Francisco. 85.00 87.25 80.00 67.00 
Montana points 93.00 95.25 88.00 76.00 


DEHYDRATED 
ALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
L and Northern WISCONSIN 


For Information write 
MANEY BROTHERS 


Ss Mile & ELEVATOR 
MINN, 


I} it rains te the south, buyers look out. H{ drouth tarries here, theres noth- 
ing to fear—and heen your bifocals on that corm in Iowa. —ferry Parks 


602 Board of Trade Building 


Kansas City, Missouri 
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CCC OWNERSHIP OF CORN 
STILL A BIG MARKET FACTOR 


Agency Owns or Controls Nearly 390 Million Bushels, Is 
Still a Willing Seller; Wheat Account Totals 
167 Million Bushels 


WASHINGTON—A month-old bal- 
ance sheet of the Commodity Credit 
Corp. grain account—dated May 31, 
1952—-shows the government agency 
still owning or controlling nearly 390 
million bushels of corn, the significant 
factor in the present corn market. 

CCC is still a willing seller of corn, 
notwithstanding trade reports that 
the agency would withdraw from the 
market on a large scale. Evidence 
that the agency still is willing to 
offer its corn stocks when and where 
needed is found in the July sales 
“catalog” for export in which the 


CONSULTANTS 


TO THE 


FEED INDUSTRY 


C. W. SIEVERT and ASSOCIATES 
Room 
221 N. LaSalle St. Chicago 1, IL 


The manulecturer of thes feed 


hed wth 
VITAMIN D 


IRRADIATED DRY YEAS 


government makes available at the 
market price at time of sale 50 mil- 
lion bushels of its stocks. This is the 
same quantity made available for 
domestic sale. It is 50 million bush- 
els in total and not 100 million bush- 
els as might be interpreted. 

The U.S. Department of Agricul- 
ture is offering its old stock supplies 
when they are in danger of going 
out of condition. A large part of the 
present CCC inventory is believed to 
represent holdings from the 1948 
crop. As those receipts are suspected 
of losing quality CCC is putting them 
on the sale counter. 


Guide to Total 

An index of the disposition of the 
June 30 carryover of wheat, now 
estimated at approximately 250 mil- 
lion bushels, may be found in the 
May 30 inventory statement of CCC 
disclosing approximately 167 million 
bushels in CCC account. June exports 


PRODUCTS 


Distributed in Utah and 


Southern Idaho by 


BADER, INC. 


214 24th Street 
Telephone: Ogden 9323 
P.O. Box 267 OGDEN, UTAH 


QUALITY GOES IN BEFORE THE NAME GOES ON 


FOR ROLLING 


Other Moorspeed Features 


Spherical Roller Bearings 
@ Fingertip Control 
@ Improved Design 


Bearing Housings 
@ Adjustable Feeder Rolls 
@ Quick Throwout Lever 


Portland, Oregon. 


Hill, Pa. 


of all kinds. 


Reduce Your Rolling Costs 


with MOORSPEED SOLID TYPE ROLLS 


BARLEY — OATS — MILO 


@ SKF Self-aligning Heavy Duty 


@ No Under Floor Countershafts 
@ Heavy Rigidly Constructed 


MOORSPEED Barley Mill Representatives: 
@ REID-STRUTT CO., INC.,, 1015 S. E. Stark Street, 


@ HALVORSON CORRUGATING WORKS, 232 Lucy 
Street, Salt Lake City, Utah 
@C. WILKINSON & SON, 1025 Liridale Avenue, Drexel 


Manufacturers of: Barley Roller Mills, Corn Cracker Roller Mills, 
Dry Feed Batch Mixers, Brewer's Rice Mills, Coffee Mills and Rolls 


MOORE 


DRY DOCK 
COMPANY 


FOOT OF ADELINE STREET 
OAKLAND 4, CALIFORNIA 


INDUSTRIAL 


and other sales from that account 
have not been substantial, indicating 
that of the 250 million carryover the 
government may hold more than 150 
million bushels. 

The USDA reported that $1,528,- 
755,000 was invested in CCC price- 
support program loans and inven- 
tories as of May 31, and that the 
corporation sustained a net realized 
loss of $59,300,000 in carrying out 
this program during the first 11 
months of the current fiscal year, 
which ended June 30, 1952. (The net 
realized loss on the CCC price-support 
program for the full fiscal year end- 
ed June 30, 1951, was $345,599,000.) 

Of the total investment of $1,528,- 
755,000, loans outstanding totaled 
$499,025,000 (including $97,690,000 of 
commodity loans held by lending 


agencies, $345,181,000 held by the | 


CCC, and $6,154,000 of loans approved 
but not fully processed) and inven- 
tories acquired under loan, purchase 
agreement and direct purchase opera- 
tions represented an investment of 
$1,079,730,000. 
Items Listed 

Price-support operations in four 
commodities accounted for the bulk 
of the loan total. These commodities, 
the quantities of collateral pledged, 
and the loans outstanding were as 
follows: 


Tobacco, Ib 388,432,903 $196,299,035 

Wheat, bu 37,989,786 79,797,114 

Corn, bu 44,478,891 

Cotton, bales 428,37 ! 33 

Other 46,300,936 
$449,025,498 


Included under “other” above were 
loans on flaxseed, peanuts, olive oil, 
soybeans, hay and pasture and win- 
ter cover crop seeds, barley, dry edi- 
ble beans, grain sorghum, oats, rice, 
rye, gum turpentine and rosin, and 
wool. In this group, the largest 
amount of loans on any one com- 
modity was $14,125,148 on soybeans. 

The wheat total includes, in addi- 
tion to 37,964,647 bu. of 1951 crop 
wheat, 16,589 bu. 1950 crop wheat 
and 8,550 bu. of resealed 1949 crop 
wheat. 

The corn total includes, in addition 
to 21,739,468 bu. of 1951 crop corn, 
22,660,915 bu. of resealed 1948, 1949 
and 1950 crop corn and 78,508 bu. of 
1948, 1949 and 1950 crop corn in 
process of liquidation or resealing. 

Items in the inventory of the CCC 
as of May 31, the quantities involved, 
and the cost included: 


Corn 


vil, Ib. 


5.6 
61,907,877 


» 2,684,753 


Don L. Huffman 


IN CHICAGO—Don L. Huffman, for- 
merly manager of the Buffalo office 
of the Nellis Feed Co., has been 
transferred to the firm’s main office 
in Chicago to be assistant to Joseph 
G. Nellis, owner-manager of the 
company. Other offices are located at 
St. Louis and Kansas City. 


CCC price-support program during 
the first 11 months of the fiscal year 
was realized largely on eggs, beans, 
peanuts and wheat. 


ON FISHING TRIP 

CHICAGO—L. C. Risberg, assistant 
general manager of Ryde & Co., Chi- 
cago, manufacturers of specialty 
feeds for livestock and poultry, re- 
turned last week from a fishing trip 
at Leech Lake, near Walker, Minn. 
Mr. Risberg reports fishing in tem- 
peratures between 50 and 65 degrees, 
which were especially enjoyable in 
comparison with the extremely hot 
weather which prevailed at Chicago 
and over much of the Midwest during 
the same time. 


RETURNS TO OFFICE 
CHICAGO—J. C. Berger, president 
of Berger Bros., feed ingredient bro- 
kerage house and specialists in poul- 
try charcoal, returned to his office 
July 7 after five months’ absence 
because of illness. 


PAY-U SALES SESSION—Shown above are members of the sales staff of 
Pay-U Laboratories, Inc., Quincy, IL, as they met to launch a new product, 
Rid-Ezy, which, according to the firm, provides an opportunity for local mixers 
to manufacture their own brand self-worming hog feed under a registered 
brand name. Claude Holmes, president of Pay-U, and Lloyd Winslow, general 
sales manager, sounded the keynote for the meeting. The product was launched 
with trade and farm paper advertising and a program of sales aids for 
mixers. More than 30 mixers had taken on the program within three days 
after the sales efforts were started, the company reports. Above, Mr. Winslow 
is shown explaining the sales program to, from left to right, William Speer, 
Missouri; Homer Fox, Dlinois; Ray Weir, Kansas; W. P. McDonald, Missouri; 
Irl Clark, Iowa; Herman Jones, Illinois; Lyle Collogan, Iowa; Denis Cook, 
Missouri; William Raufer, Pay-U sales promotion manager; George Dunbar, 


Illinois; James Bartos, Iowa; James Lasley, Indiana; Emil Blacky of Pay-U's 


advertising agency and Mr. Holmes. 
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WASHINGTON — “Thermostabil- 
ized” shell eggs—eggs bathed in hot 
oil for a short time to maintain their 
quality during storage—were found 
to be acceptable to more than 92% 
of the consumers who use them. 

This was determined in a study 
made in a large southern city (Bir- 
mingham, Ala.) by the Production & 
Marketing Administration, U.S. De- 
partment of Agriculture. 

Previous studies, made by the 
Poultry Branch of PMA, showed that 
thermostabilized eggs retain their 
quality much better in storage than 
eggs treated by the usual cold oil 
process. After 742 months’ storage, 
84% of the thermostabilized eggs 
were still Grade A or better, while 
only 37.8% of those treated with 
cold oil were still Grade A. 

The study of consumer acceptance 
of thermostabilized eggs was made 
in cooperation with four supermar- 
kets, under authority of the Agricul- 
tural Marketing Act of 1946, to learn 
whether homemakers would buy and 
like the eggs so treated. There was 


Hot Oil Treated Eggs Win Wide 
Consumer Approval, Study Shows 


practically no difference between the 
consumers’ approval of thermostabil- 
ized eggs and their approval of those 
treated with cold oil as is done com- 
monly by the trade. Acceptance of 
untreated eggs was almost 100%, 
or about 8% higher than for the ther- 
mestabilized and cold oil processed 
eggs. 

The homemakers reported little 
difference in their acceptance of ther- 
mostabilized eggs whether used fried. 
scrambled, boiled, in custards and 
cakes or otherwise. Experimentally, 
it had been found that thermostabili- 
zation impaired the whipping quality 
of the eggs somewhat, but the home- 
makers reported little or no diffi- 
culty in whipping the whites for mak- 
ing angel food cake. 

A copy of the report, “Consumer 
Acceptance of Thermostabilized, Oil- 
Processed and Natural Shell Eggs,” 
may be obtained from the Office of 
Information Services, Production & 
Marketing Administration, U.S. De- 
partment of Agriculture, Washington 
25, D.C. 


Gordon Fraser Seen 
as New Secretary 
of Wheat Council 


WASHINGTON—It is understood 
here that the impasse over the selec- 
tion of a secretary of the Interna- 
tional Wheat Council has been re- 
moved with the nqmination of Gor- 
don Fraser by the U.S. for the post. 

Mutual Security Administration 
officials spoke with regret at the loss 
of Mr. Fraser from that organiza- 
tion. He has been serving as the U.S. 
representative for MSA in Germany 
on the agriculture side. 

This week saw another session of 
the wheat council in London to dis- 
cuss certain routine matters. It is ex- 
pected that following this session that 
the council will formally announce 
the appointment of Mr. Fraser. 


U.S. Delegation 

The US. delegation to the London 
session includes Elmer F. Kruse, as- 
sistant administrator for commodity 
operations, Production & Marketing 
Administration, USDA, the delegate; 
Anthony R. DeFelice, Office of the 
Solicitor, USDA; Eric Englund, agri- 
cultural attache, American Embassy, 
London; Robert L. Gastineau, head, 
grain division, Office of Foreign Ag- 
ricultural Relations, USDA; Earl O. 
Pollock, assistant agricultural at- 
tache, American Embassy, London, 
and L. Ingemann Highby, chief, food 
branch, agricultural products staff, 
Office of International Materials Pol- 
icy, U.S. Department of State. 

DISEASE DISAPPEARS 

COPENHAGEN — Tuberculosis in 
cattle has been wiped out in Den- 
mark. A two-generation battle against 
bovine tuberculosis was victorious in 
June when eradication of the disease 
was achieved. In 1932, 80% of all 
herds had tuberculosis. Ten years 
later, only 20% were affected, and 
today Denmark is free of bovine tu- 


“AGED IN THE WATERS 


SOUTHERN OYSTER SHELL MILLING CORP, 
MOBILE, ALA. 


berculosis. The Danish Agricultural 
Council says the campaign was waged 
through cooperation among the farm- 
ers’ organizations of Denmark, the 
Ministry of Agriculture, the Danish 
Veterinary Service and the National 
Health Service. Apart from a small 
government support, the farmers 
themselves have paid the costs of the 
campaign. 


CATTLE FOR METAL 
BUENOS AIRES — Argentina is 
shipping 100,000 head of live cattle 
to Chile this year in exchange for 
copper and steel. Thirty thousand 
head of cattle will be shipped to 
Paraguay at the minimum f.o.b. 


price of 300 pesos per head. 


Jesse W. Brandt 


JESSE W. BRANDT NAMED 
TO NEW ACME-EVANS POST 


INDIANAPOLIS—Jesse W. Brandt 
has been named vice president and 
assistant general manager of the 
Acme-Evans Co., Inc., according to 
an announcement by William H. Bow- 
man, president and treasurer of the 
Indianapolis firm. 

Mr. Brandt has been associated 
with the company since 1944. He 
came to Acme-Evans from Burley, 
Idaho, where he was manager of the 
Burley Flour Mills. He was made 
sales manager in 1944 and assistant 
treasurer and office manager in 1951. 
He also is a member of the mill's 
board of directors. 

Mr. Bowman also announced that 
Robert Q. Robbins, secretary of the 
firm, was elected a member of the 
board of directors, and Franklin P. 
Flee was made assistant comptroller. 


your station. 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDLNG OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


Your Formula Feeds Deserve 


the BEST! 


Grain products are basic ingredients for formula feeds. When 
it comes to grain products for YOUR feeds—Choose Fruen's. 
Where else can you get such a wide assortment of quality grain 
ingredients? Check the list below against your requirements. We 
can fill your order for any assortment from the list—mixed cars 
at straight car prices. Ask us for samples and prices delivered 


Our Teletype number is MP 477 
Mixed cars at straight car prices - 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


+ + Samples on request 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS PULVERIZED OATS 
EAGLE BRAND c 
oats 


OAT FEED (when evailable) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
PEARLED BARLEY FLARES 

(Max. Gber) 
GLENWOOD BARLEY (pearted) 
STAR PEARLED BARLEY ORITS 
STEEL CUT DURUM WHEAT 


Flaxseed Screening 
No Longer Under 
Import Controls 


WASHINGTON—Flaxseed screen- 
ing, flaxseed scalpings, flaxseed chaff, 
flaxseed scourings, rice meal, rice 
flour, rice polish, rice bran and rice 
starch have been removed from im- 
port controls by the modification of 
Section 104 of the Defense Produc- 
tion Act, as amended. The same 
changes permit the import of certain 
foreign cheeses such as Roquefort 
and Swiss, which normally sell at 
premiums over the domestic brands. 

The changes give the Secretary of 
Agriculture authority to increase by 
as much as 15% the import quotas 


for each type of product over which 
import controls are exercised. 

The modified Section 104 provides 
that import controls may be exer- | 


cised by type or variety of a com- 
modity or product. The modification 
does not change the three basic stand- 
ards that the secretary of agricul- 
ture must use in making the initial 
determination of the need for and 
the extent of import controls. These 
standards are effects of imports on 
(1) domestic production, (2) market- 
ing and storage and (3) price sup 
port programs. 


WILL VISIT AFRICA 

WINNIPEG—R. A. Kipp, president 
of Kipp-Kelly, Ltd., left by plane July 
6, for a 30,000-mile air flight. This 
will be Mr. Kipp’s second visit to the 
diamond mines in British East Africa 
Mr. Kipp a year ago set up machines 
for diamond separation on a large 
scale for the diamond companies in 
sections of British East Africa. This 
is only one phase of the Kipp-Kelly 


activities. Most of their business is 


with the grain and milling trade of 
Canada. 
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SECOND LARGEST CROP OUTPUT 


IN SIGHT, USDA REPORT SAYS 


Corn Crop May Exceed 3.3 Billion Bushels; Farm Sup- 
plies of Feed Grains Per Animal to Be 


Fairly 


WASHINGTON—A 1952 corn crop 
in excess of 3.3 billion bushels is in- 
dicated in a crop production report 
issued July 10 by the Bureau of Ag- 
ricultural Economics, U.S. Depart- 
ment of Agriculture. 


Large 

The indicated production figure for 
this year is 3,365,089,000 bu., com- 
pared with a 2,941,423,000 bu. crop 
in 1951 and the average for 1941-50 
of 3,011,652,000 bu. 

The report revises the wheat pro- 


DEPEND 
on 


and 
BE SURE! 


Kain or shine in 


handle. 
Improves pelleting. 


The quality NATURAL PHOSPHATE for Feed Manufacturers 


mediate shipment of Kell-Phos. Storage capacity 
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duction estimate downward from the 
1,326,157,000 bu. which was indicated 
in the June report to 1,249,019,000 bu. 
Last year’s crop totaled 987,474,000 
bu. 

Other 1952 production estimates, 
with the 1951 production in parenthe- 
sis, include: oats 1,352,938,000 (1,316,- 
396,000), barley 207,547,000 (254.- 
668,000), rye 15,578,000 (21,410,000) 
flaxseed 28,328,000 (33,802,000). 

A soybean acreage 3% larger than 
in 1951 and 1% larger than the pre- 
vious high of 1950 is now in pros- 
The 15.3 million acres planted 
purposes this year is 
only 1% less than indicated in the 
March prospective acreage report. 
About 13.9 million acres are expected 
to be harvested as beans this year 
if growers carry out their intentions 
as of July 1. If such a harvest ma- 
terializes it would be about 5°% above 
last year and slightly above the all- 
time high of 13.8 million acre’ har- 
vested in 1950. The first forecast of 
soybean production will be made as 
of Aug. 1. 

Prospects point to a total crop pro- 
duction in 1952 that will be second 
only to the record set in 1948, the 
bureau notes, 

Feed grains make up a major por- 
tion of the large all-crop volume. 
Even with smaller than average car- 
ryover stocks, except for oats, farm 
supplies of feed grains per animal 
unit will be fairly large, although 
smaller than in the tHree years, 1948- 
50. Hay supplies will be smaller than 
for several years, but adequate. 

Oilseed production will be fairly 
large. The large soybean acreage 
tends to indicate a larger outturn of 
beans than in 1951; cotton acreage 
is 7% less than last year’s large acre- 
age; flaxseed prospects are a sixth 
below 1951 and a fourth below aver- 
age; the peanut acreage is a fifth 
less than in 1951. 

An aggregate of 358.5 million acres 
of crops were planted or are growing 
in this 1952 crop season. This is near- 
ly 4 million acres less than for the 
1951 season. It is, however, slightly 
larger than the average for the 1941- 
50 period, when the total losses are 
expected to total about 13 million 
acres, smallest since 1948 and about 
half the 1951 acreage losses. 

Stocks of corn on farms July 1 
are estimated at only 609,210,000 bu 


pect 
alone for all 


This is 24% less than the 801,304,000 
bu. on farms July 1 last year and 18° 
below the average for this date. July 
1 stocks have been higher than this 
year in all but three of the years 
since 1937. 

Stocks of old crop oats on farms 
July 1 this year are estimated at 
245 million bushels, 5% less than the 
258 million bushels on hand a year 
ago, but 12% above average. Stocks 
of old barley on farms July 1 are 
estimated at 38 million bushels, only 
slightly less than the 40 million bush- 
els on farms a year ago, but well 
below the 10-year average of 49 mil- 
lion bushels. 

Rye stocks on farms July 1 to- 
taled 1,596,000 bu., third lowest carry- 
over in the 19 years of record and 
5% below the 1,674,000 bu. on hand 
a year ago. July 1 farm stocks of 
flaxseed are estimated at 4,020,000 
bu. The carryover was about 2% 
times as large as the 1,646,000 bu 
held on farms a year ago and the 
largest in the five years of record. 

Stocks of soybeans on farms July 
1 are estimated at 5,847,000 bu. This 
is equivalent to only 2.1% of the 
1951 production and is the lowest for 
a comparable date since 1948. At this 
time last year farm stocks totaled 
about 10 million bushels. 

NEW PULP DRIER 

SACRAMENTO — The Spreckels 
Sugar Co. is building a sugar beet 
pulp drier and storage facilities for 
9,000 tons of the product at its Wood- 
land, Cal., plant. The warehouse, 170 
by 220 ft. and approximately 100 ft. 
high, is expected to be ready for use 
late this year. The company also is 
building a bar warehouse and water 
cooling tower as part of a $900,000 


PLANT MAINTENANCE SHOW 

NEW YORK—Clapp & Poliak, Inc., 
of New York has announced that its 
Plant Maintenance Show has been 
scheduled in Cleveland Jan. 19-22. It 
will have almost four times as many 
exhibiting companies as the first 
show in 1950 and will cover six times 
the area. The firm also will conduct 
its Plant Maintenance Conference 
during the show. Advance registra- 
tion cards may be obtained from 
Clapp & Poliak at 341 Madison Ave., 
New York 17. 


Yield per Acre———— Total Production (in thousands)< - 

Indicated —— Indicated — 

Average July 1 Average June 1, July 1, 

Cre 1941 ) 1951 1952 1951 1952 1952 
Corn bu 84.7 86.2 40.9 2,941,423 3,365,089 
Whea 1, bu. 17.2 16.1 17.7 87,474 1,326,157 1,249,019 
w bu 17.7 16.2 20.9 645,469 1 98 1,048,421 
Al bu. 15.9 15.8 10.0 5 59 5 
I bu 15.4 14.2 9.7 820 20,978 
Ot re., bu. 16.1 16.0 10.0 1 
u 35.0 1 96 1,352,938 
bu 24.9 27.1 2 254 8 2 ‘7 
t 13.1 11.5 1.410 16,974 1 
x i, bu 9.4 8.7 8.3 802 8 
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Thanks the 


American 


for his continued confidence in YUCATAN SISAL’ BALER TWINE 


Our experience as pioneers in our industry enables us to guarantee the high quality of our twines 
and we pledge all efforts toward giving American farmers satisfactory performance at econom- 
ical cost .. . always. 


Your increased patronage of our ever growing distributing organizations during the 1952 season 
help to assure adequate supplies of dependable Baler and Binder Twine at a moderate price 
level—meaning ViORE BALES TIED PER DOLLAR! 

Our Knotless Baler Twine is manufactured according to the most modern and exacting 
methods on the latest precision machinery in the oldest and one of the largest sisal growing 
areas in the world. 

Our well known quality brands, through our exclusive U. S. Representatives, are your assur- 
ance of receiving TESTED, GUARANTEED AND KNOTLESS PRODUCTS! 


*Henequen. 


MODELO FITZMAURICE 
CORDAGE CO. MILLS 


Exclusively Represented by ated by 


J. C. SHurorp Company 


: WEST 
Chicago, Il. Van Waters & Rocers, INc. 
“Modelo” Brand Seattle, Wash. 
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“Guardsman” Brand 
MIDWEST fi 
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Chicago, Il. 
“Atlas Field Test” Brand oS. 
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4 Milling Companies 
in Kansas City Sign 
Contract With Union 


KANSAS CITY—A new labor con- 
tract between four flour milling 
firms in Kansas City and Local No. 
16 of the American Federation of 
Grain Millers (AFL) was signed on 
July 2. 

The contract provides for wage in- 
creases of 12%¢ an hour, retroactive 
to June 15, and an additional 2%¢, 
effective Sept. 12. 

The proposal! for the wage increases 
called for in the contract must be 
approved by the Wage Stabilization 
Board before becoming effective. 
Some industry observers have ex- 
pressed doubt whether WSB would 
grant its approval, and cite several 
cases in which applications for wage 
raises which have been turned down 
because the raise exceeded the WSB 
formula. 

Other provisions include a three- 
week vacation with pay after 10 
years’ service, overtime pay of 2% 
times the base rate for holidays 


and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 
New Amsterdam Import Co., Inc. 
122 \ Chambers St., New York, U.S.A. 


worked, and a night shift differen- 
tial of 6¢ to 8¢ an hour. The new con- 
tract also provides for regular pay, 
minus the amount received for jury 
service, for men called for jury duty. 

The contract will remain in effect 
for two years and may be reopened 
only once and not before June 15, 
1953, and then only for a discussion 
of a general wage change. 

The flour milling firms covered by 
the agreement are Flour Mills of 
America, Inc., Larabee Flour Mills 
Co., Rodney Milling Co. and Interna- 
tional Milling Co. A contract has not 
yet been signed with General Mills, 
Inc. 

The agreement is substantially the 
same as one negotiated earlier with 
terminal grain elevator operators in 
the Kansas City market. 


Pillsbury Adopts New 
Funded Debt Formula 


MINNEAPOLIS — The articles of 
incorporation of Pillsbury Mills, Inc., 
were amended at a recent stock- 
holders meeting to provide for a new 
formula for increases in funded debt. 

The new amendments provide that 
if the company issues and sells $4% 
million or more of added common 
stock for cash before Sept. 30, 1953, 
the formula, giving ample protection 
to preferred stockholders, will con- 
trol the amount of funded debt the 
company may have outstanding at 
any time, J. I. Beatty, vice presi- 
dent, stated. 

Under the formula, the company’s 
debt cannot exceed 25% of net tang- 
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MILL SERVICE CO., Inc. P. 0. Box 11188, Fort Worth, Tex. 


The exclusive “Multi-Mist Whorl 
Spinner Atomizer” thoroughly per- 
meates and “seals-in” each indi- 
vidual particle of your feeds with 
molasses . resulting in a free- 
flowing, dustless, sweet feed that 
is free from molasses balls 
mixes readily with other feeds 
. . . convenient for your custom- 
ers to handle and feed. 

Especially advantageous for bulk 
feed deliveries. 

The “Multi-Mist” does not break up, 
nor whip-to-pieces crimped or rolled 
grains. You can even seal-in whole 
grains and minerals with molasses. 
Money-making large capacity and 
enthusiastic customer satisfaction 
are yours with the Multi-Mist proc- 
ess. “Just ask any user.” 


WRITE FOR COMPLETE 
DETAILS TODAY 


ible assets before deducting funded 
debt. At present, under the formula, 
$17.3 million of debt could be out- 
standing. Mr. Beatty said that the 
long term debt of the company ap- 
proximates $12,400,000. The company 
has no plans for issuing any addi- 
tional debt, he said. 

The new formula “will enable the 
board of directors of the company 
to refinance or increase the com- 
pany’s funded debt from time to time 
within the formula without the de- 
lay and expense of calling a special 
stockholders’ meeting in each in- 
stance,” Mr. Beatty said. 

He reported that the company is 
considering issuing additional com- 
mon stock. 


ELEVATOR FIRE 

LYNCHBURG, VA.—Fire of unde- 
termined origin early June 30 dam- 
aged the top floor of a grain eleva- 
tor building at the Lynchburg Mill- 
ing Co. to the extent of $150,000. 
Fire doors and a heavy masonry wall 
prevented the flames from reaching 
the flour mill adjoining the elevator. 
Heaviest damage was to the roof, 
which collapsed, and the second and 
third floors. 


KRAFT BAG EXTENDS 
J. M. WALLACE’S AREA 

NEW YORK—The sales territory 
of John M. Wallace of Kraft Bag 
Corp. has been extended to include 
New Jersey, Pennsylvania, Delaware 
and Maryland, the company an- 
nounces. Mr. Wallace will continue 
to operate out of the company’s New 
York headquarters. 

Kraft company officials also an- 
nounced that Edward Burgurs, Jr., 
has been appointed to the sales de- 
partment of the firm. He will cover 


Illinois, Missouri and part of Iowa. 
This representation is in addition to 
the corporation's sales office in the 


Daily News Building, Chicago. Mr. 
Burgurs formerly was with the Union 
Bag & Paper Corp 


Program Announced 
for Wisconsin 
Nutrition School 


MADISON, WIS.—Advance regis- 
tration may be made for the third 
annual nutrition school for feed men 
to be conducted by the University of 
Wisconsin College of Agriculture in 
cooperation with the Central Retail 
Feed Assn. in Madison Aug. 25-26. 

All sessions will be held in the air 
conditioned theater of the Memorial 
Union on the university campus. The 
school will include two full-day ses- 
sions and a banquet Aug. 25. The 
program Aug. 25 will be as follows: 

W. E. Glennon, president of the 
American Feed Manufacturers Assn., 
“Responsibility of the Feed Industry 
to the Customer”; Walter H. Ebling, 
Wisconsin Department of Agricul- 
ture, “The Wisconsin Crop Situa- 
tion”; J. E. Hunter, Allied Mills, Inc., 
Libertyville, Ill., “Mileposts in Poul- 
try and Animal Feeding”; R. H. 
Grummer, U. of W., “New Ideas in 
Pig Feeding”; Gustav Bohstedt, U. 
of W., “Major Minerals in Livestock 
Nutrition”; P. H. Phillips, U. of W., 
“Minor or Trace Minerals in Live- 
stock Nutrition”; M. B. Gillis, In- 
ternational Minerals and Chemical 
Corp., Chicago, “Minerals in Poultry 
‘eed Formulation.” 

The second day’s program will in- 
clude: H. L. Ahigren, U. of W., “Im- 
plications of Grassland Farming”; N. 
N. Allen, U. of W., “Feed Supple- 
ments With Grassland Farming”; M. 
L. Sunde, U. of W., “Importance of 
Feed Efficiencies With Poultry”; H 
R. Bird, U.S. Department of Agri- 
culture, Beltsville, Md., “Antibiotics, 
Arsenicals and Surfactants”; J. L. 
Adams and A. L. Pope, U. of W., 
“Hormones in Poultry and Livestock 
Production”; J. W. Hayward, Archer- 
Daniels - Midland Co., Minneapolis, 
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Harry Schultz 
RETIREMENT AN NOU NCED— 


Pillsbury Mills, Inc., has announced 
that Harry Schultz, who for some 
years has headed Pillsbury Mills’ soy- 
bean operations, will retire from the 
company Aug. 1. A pioneer in the soy- 
bean industry and an authority on 
the milling and processing of soy- 
beans, Mr. Schultz has been associ- 
ated with the industry during the 
entire period of its rapid growth. 
He joined Pillsbury in 1943 when the 
company took over the Centerville, 
Iowa, soybean processing plant he 
then operated. He moved to Clinton, 
Iowa, in 1944 when he was named 
vice president, soy mills division, from 
where he directed the company's en- 
tire soybean operations. 


“Evaluation of Molasses as a Feed 
Supplement”; G. H. Wise, North 
Carolina Agricultural College, Ra- 
leigh, “Calf Starters and Milk Substi- 
tutes”; P. H. Phillips, U. of W., “Has 
Urea Come to Stay?” 

A question and answer period will 
follow each day's discussions. At the 
banquet, Emil Truog, University of 
Wisconsin, will discuss “Facts and 
Fallacies About Food and Feed Pro- 
duction—Why People Go Nuts.” 


BLAST WRECKS TANK 
AT WICHITA MILLS 


WICHITA—An expiosion July 3 of 
undetermined origin wrecked one of 
the concrete tanks in the one-million- 
bushel storage elevator of the Wichita 
Flour Mills Co. Two large holes were 
torn in the tank and about 37,500 
bu. new wheat was spilled out, cov- 
ering incoming and outgoing rail- 
road spurs and clogging a conveyor 
belt in the basement. 

No one heard the noise of the ex- 
plosion, but a railroad switchman in- 
formed B. B. Moody, traffic manager 


for the mill, that a box car had been 


CONSUMERS ARE BUYING 
3 TIMES AS MUCH 
BIG “H” FEEDS 


AS TWO YEARS AGO 


Company, tee. 


knocked off the track by its force. 
Shipment of several cars of outgoing 
flour was temporarily delayed. Mr. 
Moody estimated about 25% of the 
storage is presently lost. 


PILLSBURY PICNIC 

BUFFALO—Employees of the Pills- 
bury Mills, Inc., office here held their 
annual picnic recently at the Harris 
Hill Fire Grove grounds, in East 
Amherst. Games and a buffet lunch- 
eon were the chief entertainment 
with an absence of any speech mak- 
ing. 


POLIO VICTIM 

WICHITA—Judith Clark, 10-year 
old daughter of Mr. and Mrs. Har- 
old Clark of the H. E. Clark Co., 
Winfield, Kansas, alfalfa dehydrators, 
was stricken with poliomyelitis re- 
cently and is in St. Francis Hos- 
pital in Wichita. 


NEW ST. REGIS PLANT 
PUT INTO PRODUCTION 


NEW YORK—tThe St. Regis Paper 
Co. (Canada), Ltd., has commenced 
production in its new multiwall bag 
manufacturing plant at Dryden, Ont. 
The new factory has a capacity of 
more than three times that of the 
plant which the company formerly 
leased from the Dryden Paper Co. 


KENT FEEDS 


and will permit the St. Regis output 
to keep pace with increased demand 
for multiwall bags, a company official 
said. St. Regis commenced its Dry- 
den multiwall bag operation in 1928. 
In its new plant the company has two 
tubing units with accessory equip- 
ment for each, including two modern 
web printing press units. Space has 
been provided for the installation of 
a third unit at a later date. 


CORBIN C. GOFFE HEADS 
ST. JOSEPH FEED CLUB 


ST. JOSEPH, MO. — Corbin C. 
Goffe of the Missouri Farmers Assn., 
was elected president of the St. 
Joseph Feed, Seed, Grain & Fer- 
tilizer Club at its annual meeting re- 
cently. As vice president the group 
chose Robert Kellogg, Kellogg-Kelly 
Seed Co. Treasurer is Joseph Joffe, 


SEDERS C0. 


MENT 
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Dannen Mills, Inc., and secretary is 
Webb Embry, manager of the agricul- 
tural department of the St. Joseph 
Chamber of Commerce 

Directors named are Robert Mad- 
get, Alldredge & Madget, and Ray 
Ammon, Schreiber Mills, Inc. They 
will serve with two hold-over direc- 
tors, Arthur Loutch, Missouri Farm- 
ers Assn. and William Schreiber, 
Schreiber Mills, Inc 

The July meeting of the club fea- 
tured a visit to three farms near 
St. Joseph where a program of bal- 
anced agriculture is being carried 
out. Some of the latest develop- 
ments in pasture improvement, ero- 
sion control and labor-saving machin- 
ery and layout were viewed 
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We Are Proud to Announce... 


.. . the completion of a new plant of modern and advanced design. It will pro- 
vide us with additional facilities for feed manufacture. Located at Muscatine, 
lowa, where it can make full use of rail, highway and barge facilities, it is 
designed to produce more than 500 tons per day. 


You are cordially invited to the Dedication and Open House Party, 


your pleasure. 


Sunday, July 27th, from 1:00 P.M. on. A timely program, musical and 
sports entertainment, plant tour and late afternoon lunch will be offered for 


FEED DEALERS: If you are in an area not presently served by Kent Feeds, it will be to 
your advantage to check with us on the potentialities offered by Kent Feeds. 


You will find that our progressive company has an aggressive organization capable of 
helping you build your business. 


Write for information. 
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Do Your Display 
Windows Tell 
a Story? 


By Martin Francis 


AVE you ever stopped torreal- 
H ize that your window display 

space is perhaps more valu- 
able by 25-50% than the window 
space of other merchants? It is easy 
to see that it pays to utilize this space 
for more sales. 

Perhaps a shoe store is located in a 
highly congested shopping area. 
Thousands of people go past that 
store every day, how many of those 
thousands stop and look at that win- 
dow display? How many who look 
are conscious of the store name? 
Only a very small fraction of the to- 
tal number who pass. 

Take a look now at the feed store 
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fureka Duplex—Agiteter 
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window, especially the window in a 
feed mill at the outskirts of town. 
There's a large parking lot. The 
farmer goes into the mill to order 
his feed, while other members of 
his family often sit in the car and 
wait. They can see the feed mill's 
windows and displays. 

The farmer waits for his feed and 
farm supplies to be loaded. He walks 
around, inside and outside the feed 
mill. He sees the window displays. 
He looks at them—perhaps two or 
three times during his wait. He hangs 
around the feed mill on other days. 
He talks to other farmers, chats 
about farming. He is in no hurry to 
go, as long as the talks are informa- 
tive. And all that time he is exposed 
to the window displays more often 
than are customers of other stores. 

Because the farmer spends so much 
time at the feed store on every visit, 
the windows have more pulling pow- 
er. When the feed dealer realizes 
this important buying fact the more 
time he will spend with his windows 
which can sell more merchandise for 
him. 


mula. 


Roller Chain and Sprocket Drive Reduc- 
tion from Countershaft to Main Cylinder 
Shaft. Extra Heavy Duty Ball Bearings 


In selling merchandise, a window 
needs to have versatility of appeal. 
This means that the alert feed dealer 
will study out the appeals he can use. 
One way in which window display 
appeal can be heightened is to tell a 
story with as many windows as you 
can. 

It is all right to play up feeds, their 
producing powers, and prices, at cer- 
tain times of the year. But sometimes 
the same thing can be done indirect- 
ly through a story. 

For example, let us suppose that 
you have a hog feed window, and a 
sizeable sign therein stresses the fact 
that a good hog feed should have all 
the known ingredients needed by 
hogs. You can point out that your 
feeds contain all these elements, and 
that it is mighty difficult for the 
farmer to get these elements into 
home grown feeds in proper propor- 
tions. The story of this window is, of 
course, the elements in a good hog 
feed. Get the farmer to thinking 
about those elements. That is a much 
better approach than to try to infer 
your hog feed will outproduce some 


Get Superior Performance with 
the World’s Finest Batch Mixer 


Uniformity, the master requirement in all mixing, is a 
fixed certainty with every Eureka “Super” Horizontal Batch 
Mixer, There is never a trace of variation, never any failure 
in maintaining infinitely definite standards for every for- 


In hundreds of plants the world over, prominent feed and 
food manufacturers, manufacturing chemists and blending 
specialists have proven beyond any question the outstand- 
ing performance and production superiority of the world 
famous Eureka “Super” Horizontal Mixer. 


Please write for Bulletin 165-HB 


Most efficient, dependable and 


durable your money can buy! 


other hog feed. You can bring this 
latter fact out in your personal sales 
work, if you wish. But the story men- 
tioned above is striking enough to 
make the farmer think. Many of them 
will then ask you how to work out 
such a balanced program. 

You have heard many people say 
that it is better for a farmer to raise 
a small pullet flock, instead of mix- 
ing pullets and one year old hens, 
that pullets will outlay year old hens; 
therefore the all pullet flock is the 
most profitable to raise. 

Farmers may believe that state- 
ment or not. The facts are there but 
it is not a striking presentation. How- 
ever, if you had a window, with a 
banner sign saying that an “all pullet 
flock will produce at least $1 more 
per hen in eggs than a second year 
flock,” you have made a statement 
that will make many farmers think. 

The farmer carrying over a 500 
hen flock can then see himself miss- 
ing out on $500 extra income mini- 
mum during the year. This is potent 
advice in getting him to switch to 
an all pullet flock. Your poultry feeds 
flanking such a headline can say that 
quality poultry mash will help those 
quality pullets hold a high profit line. 


Free Boarders 

How about the question of free 
boarders in a poultry flock? 

In a window display you can have 
a sign, “‘How’'d you like to save $100?” 
and say that if a farmer has 50 free 
boarders who eat $2 more worth of 
feed than the value of the eggs they 
produce, then this amounts to $100 
loss. By getting rid of the free board- 
ers, the farmer not only saves him- 
self $100 in feed, but labor as well. 
“Our quality feed is good” another 
sign can say, “but it just won’t make 
a champion layer out of a traditional- 
ly free boarder.” 

The hot dry weather in summer 
is a threat to pastures and to high 
milk production. The feed dealer can 
put a lot of dry grass in a window 
display, with a sign reading, “Don’t 
Kill Pastures by Overfeeding. Keep 
up Milk Production by Feeding Ex- 
tra Grain Rations and Our Dairy 
Feed.” 

In that window, the dealer can also 
have various types of grains spread 
out in small piles, plus a background 
row of bags of dairy supplement. 
Normally, the farmer counts on pas- 
tures all summer long but when pas- 
tures dry up there is no alternative 
but to use other feeds as well, if he 
wishes to maintain a high, profitable 
milk production. 

Whenever the dealer has a product 
to sell, he can often move more of the 
merchandise by suggesting through 
signs and window displays that labor 
costs can be saved by buying or us- 
ing the products now. “Save Labor 
Now” is a mighty good slogan to use 
whenever you can. 

For example, the simplest way to 
treat chickens for lice is to paint the 
roosts with nicotine sulphate before 
the hens move into the laying house. 
Farm labor is worth up to $1.50 
per hour, thus if the job can be done 
right at the start, no more expensive 
labor needs to be done later to handle 
a situation which might get worse 
with neglect. 

“Use Poultry and Livestock Reme- 
dies at the Right Time to Save La- 
bor and Production Costs” is a splen- 
did thought to get across to cost-con- 
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“Hogs Gained 2.9 Ibs. Per 


DR, SALSBURY'S Conversion 3.09” 


Hog-Gain 


Gives Your Feed These Advantages... 


. 
Growth Stimulation 
27% faster hog growth. 
14% less feed per Ib. of gain. 
Cuts up to 30 days off growing period. 


Market Quali 


More uniformity, smoo ify hair-coats. Better 
general appearance and quality. 


Disease Resistance 

Fortifies the feed. Helps hogs combat a high “‘dis- 
ease level!’ Dr. Damon Catron, lowa State College, 
says the variation in the “disease level” (amount 
of feed lot contamination) is the reason why one 
hog raiser does better than another when all 
other conditions are similar. 


Left to right: George A. Daft; E. T. Stalder; Calvin Daft. 


“E. T. Stalder fed his 120-pound pigs HOG- 
GAIN fortified feed. After 29 days they aver- 
aged 204 pounds. Feed conversion was 3.09; 
profit per head was $9.16" Geo. A. Daft and 
Son, Baltimore, Ohio. 


Not an Antibiotic or Protein Supplement 
Entirely NEW and DIFFERENT 


hog feed a distinct sales advantage. Gives hogs faster 
growth, better feed conversion, better market quality. Mix 
HOG-GAIN in your hog feed or sell HOG-GAIN by the 
package. Send for HOG-GAIN prospectus. 


~ Also Helps Make Runty Pigs HOG-GAIN, a multi-chemical growth stimulant, gives your 
Into Profitable HOGS 


— DR. SALSBURY’S LABORATORIES Charles City, lowa 
aos. 


iv 


Controls Black 
Bloody Scours 


In Pigs of All Ages 


Tablets—For Use In Drinking Water 
NOW, Dr. Salsbury’s Laboratories 
offers you a remarkable new product 
discovery—RISTAT. Effectively controls 
black or bloody scours (swine dysen- 
tery) in pigs of all ages. 

Black or bloody scours strikes pigs of all 
ages. Death losses, especially in young 


pigs, often are very high. RISTAT is 
fast-acting, effective, economical, easy to 


use in controlling the disease. 


Don't pass up this profit opportunity. 
Recommend RISTAT to all your hog 
raiser customers. Available in 100, 250 
and 500 tablet sizes. Write for RISTAT 


prospectus. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 
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Abbott Laboratories announces 


faster growth, better feed efficiency with 


PRO-GEN 


trade mark 


arsanilic acid feed additive for chickens and turkeys 


What is pro-Gen? 


Pro-Gen is Abbott Laboratories’ trade name for 
arsanilic acid medicated feed additive. Chemically, it’s 
called p-aminophenylarsonic acid, and is known as a 
pure, recrystallized creamy-white powder. Pro-GEn is 
| odorless, free-flowing, and blends easily with other in- 


1: gredients in feeds. 


What does pro-Gen do? 


Incorporated into broiler and turkey feeds at the recom- 
mended level of 90 grams per ton of feed, Pro-Gen 
provides a startlingly different, low-cost, low-level feed 
additive. It promotes faster weight gains on less feed, 
even when antibiotics are used . . . reduces early mor- 
tality in chicks and turkey poults . . . improves feathering 
and skin pigmentation. 


Js it new? 


As an additive to feeds, yes. But arsenicals have long 
been a familiar name in both human and veterinary 
medicine as a general tonic and for the control of 
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parasitic infections. Abbott Laboratories, makers of fine 
pharmaceuticals since 1888, first began the domestic 
manufacture of arsenicals at the outbreak of World 
War I when the supply from Germany was cut off, 
and has been the primary supplier ever since. 


How does pro-Gen work? 


Biologically, the action of Pro-Gen is similar to that of 
the antibiotics--in some ways altering bacterial metabo- 
lism in the tract to favor improved nutrition of the 
animal. Evidence also indicates that weight gains are 
greater when antibiotics and Pro-Gen are used together 
in the diet. 


How does it compare 
with other arsonic acids? 


Pro-Gen remains safe and non-toxic at much higher 
levels than other arsonic acids used as feed additives. 
And it is far less expensive to use. Thus, you can expect 
superior weight gains and higher tolerance with Pro-Gen 


in your feed—and you'll pay less to put it there. 


Ave feeds containing pro-Gen safe? 


Definitely. In tests, chickens have tolerated a single oral 
dose of Pro-GeEn as high as 0.4 gram per kilogram of 
body weight—which is as much as a broiler would con- 
sume in 10 to 12 weeks at the recommended feeding 
level of 90 grams per ton. 


Js pro-Gen safe-for workers to handle? 


With simple precautions against swallowing or inhaling 
the chemical, yes. And once the chemical is mixed with 
feed, the dilution factor is so great no precautions are 
necessary. In 35 years of arsenical manufacturing, Abbott 
Laboratories has found that among workers regularly 
exposed to arsenicals, absenteeism due to illness is low, 
and the health and performance of these workers is at 
least as good as the general plant average. 


What is the arsenic content 
in chicken tissues? 


After long-term feeding of Pro-Gen, the arsenic content 
(in parts per million) varied from 0.77 to 1.29 ppm. in 
the liver, and from 0.15 to 0.29 ppm. in the muscle. 
In comparison, salted codfish contained 0.85 ppm., while 
canned tuna, salmon and sardines contained 0.36, 0.34 
and 0.29 ppm., respectively. 


Mas 
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Does pro-Gen have a cumulative effect? 


No, not even with continuous feeding. Instead, the 
arsenic content of poultry tissues rises only slightly when 
Pro-GeEn feeding is begun, then remains at or near that 
level. After Pro-Gen feeding is discontinued, the arsenic 
rapidly disappears. 


Js pro-Gen compatible with Antibiotics? 
with Vitamins? with Coccidiostats? 


Yes, in all cases. It can be used with excellent effect in 
combination with nitrofurazone, nitrophenide and sulfa- 
quinoxaline. In fact, experimental evidence indicates the 
over-all efficiency of feeds to be even better when 
Pro-Gen is added. 


How is pro-Gen supplied? 


You can get Pro-Gen either in its pure chemical form 
or as a pre-mix. 


* * * 


We haven’t answered all of your questions, of course. 
You’!ll want to see actual results of Pro-Gen feeding . 

data on growth stimulation and feed efficiency . . . meth- 
ods of determining arsanilic acid. The coupon below 
brings you these answers, as well as others you'd like 


to know. 


Chemical Sales Division F8-1 
Abbott Laboratories 
North Chicago, Illinois 

Please send me literature, price information, and full 
details on how I can use Pro-Gen, Abbott's new arsa- 
mitc acid feed additive 


Name 


Firm Name 


Address 


City 


A 
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scious farmers today. Preventive 
measures are less costly in the long 
run, and many of these can be taken 
on rainy days. 

If you have a rat control window, 
it is all right to stress the rat killing 
idea and the amount of food a rat 
eats, but stress also the “labor saving 
advantage of killing rats now.” 

One rat living can be responsible 
for many future rats. It is easier 
and less costly to kill one rat than 
it is 10. 

Figure out how much the egg pro- 
duction of a flock of 500 hens will 
weigh each month, or by the year. 


The ton total will surprise you and 
also farmers, especially if the eggs 
are the 24-oz. per dozen and over 
size. 

Figures like this will astonish the 
farmer and stop him, get him to look 
at your window and think. Your signs 
can also say that it takes “the best 
feed to produce egg tonnage like 
this.” Remember that the average 
person who looks at your windows 
looks at them for a longer period 
than he looks at other store windows. 
Take advantage of this “longer look- 
ing period” and make your windows 
sell more. 


How to Handle 


Employee Mistakes 


* 
By Max Anson 


HEN the employee makes a 
W onstate small or large, the 

natural tendency for the feed 
dealer to follow is reprimand him. 
We are all human, and this is the 
first human reaction. 

Employees call this procedure “‘be- 
ing bawled out,” “called on the car- 
pet,” “raked over the coals,” and I 
have yet to hear an employee say he 
likes being held up to criticism. The 
memory of a “bawling out” is not 
easily erased from the human mind. 

How then should such occurrences 
be handled by a feed dealer? 

They should not be overlooked. 
However, they should be called to the 
attention of the employee privately 


SULFAQUINOXALINE 


in your feeds might have saved this bird 


Proved best for both prevention and 


control of coccidiosis outbreaks 


Mashes containing SULFAQUINOXALINE build 
customer confidence. Consider these specific 
advantages 
SQ combats all of the most damaging species 
of chicken and turkey coccidia. 
SQ performs consistently! With it, coccidiosis 
has ceased to be a problem in more than 160 
successive flocks raised on the same farm over a 
period of five years. 
SQ prevents loss of finish and poor feathering 
due to coccidiosis. 


SQ protects even under warm, moist conditions. 


MERCK CO., Inc. 
Manufacturing Chemists 


RAHWAY, NEW JERSEY 


Canada: MERCK & CO. Limited -Montreal 


e SQ has no adverse effect on fertility, hatch- 
ability, and egg production. 


Millions upon millions of birds have responded 
to safe, economical SULFAQUINOXALINE. The 
story of its greater effectiveness is being told to 
your customers by hard-hitting advertising in 
leading national farm and poultry journals. Put 
SQ into your feeds today! Build profits for your 
customers and repeat business for yourself. 


SEND FOR FREE NEW FOLDERS —Illustrated folders give 
practical information on how to use Sulfaquinoxaline 
for chickens and turkeys. Mail coupon today. 


MERCK & CO.., Inc., Rahway, New Jersey, Dept. 12-7 
Please send us your new folders: How to Stop Large Losses 
from Coccidiosis . . . copies for chicken raisers . . . copies 
for turkey raisers 


and in an investigative capacity. One 
of the best ways to handle a situa- 
tion like this is to call the employee 
into a private conference. Calmly ask 
him, “How did this happen?” or “Why 
did you do this, Jim?” 

Questions like this, which are real- 
ly an invitation to the employee to 
tell his side of the story, puts him on 
the defensive. He really wants to tell 
his side of the story, and if he gets 
the chance he’!! feel better about the 
episode and later take your correc- 
tions in stride, with no resentment, 
as a rule. 

But, on the other hand, if the deal- 
er calls the employee into his office 
and immediately begins to “baw] him 
out” or “pin his ears back,” there is 
only one reaction—resentment. If you 
have ever come home late at night, 
and your wife never gave you a 
chance to explain, then you know 
what I mean. 

Causes Grudge 

Resentment is the last thing the 
dealer wishes to arouse in an em- 
ployee, for when the employee is re- 
sentful, he is never in the mood to 
try to improve. He feels he has been 
injured, and he will bear a grudge 
This grudge will keep him from doing 
better work. 

But every employee knows that 
everyone makes a mistake now and 
then, that mistakes are costly in busi- 
ness and that a friendly conference 
to find out what caused the mistake, 
so that measures can be taken to 
prevent the mistake from occurring 
too often, is a modern, businesslike 
procedure. When a mistake is inves- 
tigated in this manner, the chances 
of resentment being aroused are 
greatly minimized. Of course, you 
may find some incorrigible employees 
who do not respond to this treatment, 
but they are in the minority. Most 
employees will react favorably to the 
“investigative” procedure. 

Never let an employee feel that he 
has a grievance chip on his shoulder. 
This defiant attitude is undesirable, 
unproductive of good employer-em- 
ployee relations, so important today 
to efficient business operation. 


Not Enough Praise 

I have heard it said many times 
that employers do not praise em- 
ployees enough, that they habitually 
walk around stores or shops looking 
preoccupied, or with frowns or scowls 
or a watchful attitude. Such attitudes 
make employees feel like “cogs in a 
wheel.” It makes them apprehensive 
of “bawlings out” some of which nev- 
er occur. It has been suggested by 
many personality experts, that em- 
ployers be more cheerful, that they 
use the same technique in associat- 
ing with employees that they do in 
trying to win customers. If this were 
done, it has been claimed, there would 
be a sudden upsurge in employee 
loyalty, efficiency and performance. 
Certainly it is worth trying. 

The employer has been charged in 
numerous instances with deliberately 
going out of his way to find things 
to criticize about his employees, in- 


(Continued on page 57) 


See the NEW 


Bulldog HAMMERMILL 


With 
“‘Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicago 
"Phone Spaulding 2-9290 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 
one 7466 
TOPEKA, KANSAS 
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DUALITY GOES 


¥ 
| | 

| 

| 
TRADE MARK REG E 
LTURE—WhY | 
LIVE Yeast Shore 
ith a A-GEE 

alarmed w? CTS on VIT 

Bei: 

the FA 
age? GET 
a2 ZELLERS’ LABORATORIES READING, PA. | 
| 
LS Don’t let this happen | | 

— 
rif 
\ 

Type of Business. ...... 
© Merck & Co., inc, | 


FEEDSTUFFS, July 12, 1952——17 


CONVENTION CALENDAR 


July 22-25—American Poultry & 
Hatchery Federation; San Francisco, 
Cal.; sec., Don M. Turnbull, 15 W. 
10th St., Kansas City 6, Mo. 

Aug. 12-13—Mutual Millers & Feed 
Dealers Assn.; Jamestown, N.Y.; sec., 
Mrs. G. A. Bentley, 41 Chautauqua 
Ave., Jamestown, N.Y. 

Aug. 15-16—North Carolina Feed 
Manufacturers Assn.; Ocean Forest 
Hotel, Myrtle Beach, S.C.; chm., C. L. 
Fore, Siler City, N.C. 

Aug. 17-19—Illinois Feed Assn. and 
Illinois Poultry Improvement Assn., 
joint convention; Hotel Leland, 
Springfield, secretaries, Aubrey 
Harless of IPIA, Shelbyville, and 
Dean M. Clark, 141 W. Jackson Bivd., 
Chicago 4, IIL, of TFA. 

Aug. 20-22 — Oklahoma Poultry 
Hatchery Convention; Student Union 
Bldg.. A & M College, Stillwater, 
Okla.; sponsored by Oklahoma Poul- 
try Improvement Assn.; sec., Don L. 
Brooks, Oklahoma Poultry Improve- 
ment Assn. Stillwater, Okla. 

Aug. 20-22 — Amburgo Nutritional 
Course of Study on Feed Formula- 


tion, Animal Nutrition and Feed 
MIX BETTER FEEDS 
eee at LOW 
cost per ton! 


CONCENTRATE 


1 POUND 
FORTIFIES A 
TON of FEED 
«+. Supplies properly balanced amounts 
of stabilized iodine, manganese, copper, 


cobalt, nickel, iron, boron and zinc. 
Write for complete information 


THE HERMAN NAGEL CO. 


. Jackson Bivd., Chicage 4, 


Merchandising, National Agricultural 
College, Doylestown, Pa. 

Aug. 25-26—Third Nutrition School 
for Feed Men; Memorial Union, Uni- 
versity of Wisconsin, Madison; chm., 
G,. Bohstedt, Department of Animal 
Husbandry. 

Sept. 4-5—New England Feedmen’s 
Conference; University of New Hamp- 
shire, Durham, N.H.; chm., Prof. W. 
©. Skoglund, Poultry Department, 
University of New Hampshire. 

Sept. 7-9—Grain & Feed Dealers 
National Assn.; Radisson Hotel, Min- 
neapolis, Minn.; sec., John Bowden, 
100 Merchants Exchange Bldg., St. 
Louis 2, Mo. 

Sept. 8-12—Turkey Short Course; 
Texas A & M College, College Sta- 
tion; E. D. Parnell, Poultry Husban- 
dry Dept., Texas A & M College, Col- 
lege Station. 

Sept. 9-10 — American Soybean 
Assn.; Purdue Union, Purdue Univer- 
sity, LaFayette, Ind.; sec., George M. 
Strayer, Strayer Seed Farms, Hud- 
son, Lowa. 

Sept. 12—Nutrition School for Feed 
Men; Iowa State College, Ames, Iowa; 
chm., Prof. P. 8. Shearer, department 
of animal husbandry, Iowa State Col- 
lege, Ames, Iowa. 

Sept. 15-16—Kentucky Feed Assn.; 
Kenlake Hotel, Kentucky Lake, Ken- 
tucky; Sec., L. E. Painter, Box 73, 
Middletown, Ky. 

Sept. 18-19 — National Mineral 


Feeds Assn., Inc.; Bismarck Hotel, . 


Chicago, UL; exec. sec., Peter W. 
Janss, 212 Equitable Bldg., Des 
Moines 9, Iowa. 

Sept. 25-26 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, Ark.; sponsored 
by the college, the Midwest Feed 


We are Proud 


OF OUR 
REPUTATION 
for QUALITY 
and DEPENDABILITY 


When our products leave our plant they represent 
the highest quality and dependability that it’s pos- 


sible to produce. 


Our facilities employ every known modern method 
and machine for better processing, sterilizing and 


treatment of used bags. 
their respective work .. . 
erally the lowest. 


Our craftsmen excel in 
yet our prices are gen- 


Hundreds of satisfied customers throughout the 
Mid-Continent area, continue to depend upon us 

. regularly, for uniform quality at the right price. 
So when you want to buy or want to sell, call 


MIDWEST. 


AIDWEST 


BURLAP & BAG COMPANY, 2: Moines, Sousa 


PROCESSORS AND CONVERTERS OF USED BAGS - MANUFACTURERS OF NEW BURLAP, COTTON AND PAPER BAGS 


213 THIRD STREET 
DES MOINES, IOWA KANSAS CITY, MO. 
213 Third Se 935 Lydie Ave. 
2-858 HA 


PHONE 2-8355 
MINN. 


POLIS, WESTVILLE, ILL, 
1716 Piest St N. State Serest 
JU 


Memben of the Senitery institute of America and the Nations! Beg Desien Amocistion 


| 


Feed Man’s Library 


Reader Service Dep 
Feedstuffs 


BOOKS— 
FEEDS and FEEDING, 21st Edition 


By Frank B. Morrison, Professor of Animal Husbandry and 
Animal Nutrition, Cornell University 


Part I—Fundamentals of Animal Nutrition 
Part Il—Feedingstuffs 
Part I1l—Feeding Farm Animals 


An accepted manual of feeds and Gane since the 
first edition in 1900 ............ 


ANIMAL NUTRITION, Third Edition 


By Leonard A. Maynard, Professor of Nutrition and Biochem- 
istry, Director of the School of Nutrition, Cornell University 
It covers the standard, constantly-needed facts on feeding farm animals, and = 

the newly discovered facts about how certain acids, minerals, vitamins, etc., 
help in raising healthier, more productive animals. 56 50 
74 pages, 77 illustrations and tables. .... 


RAISING SWINE — 


By George P. Deyoe, Professor of Agricultural Education, 
University of Illinois, and J. L. Krider, Director of Feed Re- 
search and Education, McMillen Feed Mills 

A practical swine raiser’s handbook. Stock selection, record keepingy feeding, care 


and handling, marketing techniques and preparing b ae for home 7A 50 
ase. 447 pages, 201 illustrations, 40 tables. .... . 


RAISING LIVESTOCK — 


By Walter H. Peters and G. P. Deyoe, Professor of Agricul- 
tural Education, University of Illinois 
This beok provides the owner, manager or caretaker of farm or ranch with easily 
found, specific suggestions for solving problems confronted in producing, handling 
and managing livestock, including preparing for market, selecting, feeding, hous 
ing, breeding and marketing influences. It tells of the many jobs to 7A 50 
be done and exactly how to do them. 519 pages, 240 illustrations * 


SWINE PRODUCTION— 


By W. E. Carroll and J. L. Krider, Professors, Department 


of Animal Husbandry, University of Illinois 
A guide to or » feeding and mar- $5 75 
keting operations in raising of hogs. 498 pages, 65 ‘Mlustrations . 


REPRINTS— 
1952 FEEDSTUFFS ANALYSIS TABLE 


By Charles H. Hubbell 


This chart is published to assist feed manufactarers and students of nutrition in 
formulating feeds. Ovtlines the proteins, fat, fiber, calcium, phosphorus in eighty 
feed ingredients, also the units per pound of Vitamin A, Kibeflavin, Niacin, Pante 

thenic Acid and Choline. Notes on the table give practical helps. Avail- f 00 
able in quantities of 20 or more only, at 5¢ per copy. Minimum order . 


$7.00 


Reader 
Feedstuffs 
118 South Sixth 
Minneapolis 2, 
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ACTIVATE YOUR FEEDS WITH 


ACTIVE YEAST CULTURE 


For Livestock, Poultry, Turkeys and Mineral Mixtures 
A Product of Outstanding Quality 


SUPERLIFE YEAST CO. 


EDAR RAPIDS, IOWA 


WEAR S 


Efficient Granulation 
For All Makes 


JENSEN MILLS - - NEOLA, IOWA | 
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Sphagnum Peat Moss, found in 
Canada, is acknowledged without 
superior for garden and farm use. 


IT’S HIGHLY ABSORBENT 


Canadian Sphagnum Peat Moss 
will absorb up to 18 times its weight 
in liquids. 
— 
IT LASTS LONGER 
\ y y Sphagnum Peat Moss retains its 
y life as a soil conditioner for years 
lasts longer as a poultry litter. 


IT’S PURE AND ODORLESS 


Packed to North American stand- 
ards, Canadian Peat Moss is clean, 
sterile and odorless. 


CANADIAN PEAT PRODUCERS ASSOCIATION, VANCOUVER, B. C. 


GIVE YOUR FEEDS THAT EXTRA PUSH 


by using GERBER’S T.B.C. which is made from Vitamin En- 
i tiched Bread and has a very Low Moisture Content. 
i 


Protein 14% — Carbohydrates 74%. 


Write for samples and prices. 
Truckload and Carload lots. 


CHAS. A. GERBER COMPANY 


4 732-740 No. Highland Ave., Aurora, Illinois 


T. M. Reg. U.8. Pat. Off. 


BOSWORTH COMMISSION CO. 


(GROKERS) Boston Grain & Flour Exchange Bidg. BOSTON, MASS. 
SELL THROUGH US FEED PRODUCTS 
a BUY THROUGH US 5 GRAIN PRODUCTS 
A. WARE BoswonTy 


Manufacturers Assn., and the Ar- 


kunsas Feed Manufacturers Assn.; 
Prof. E. L. Stephenson, Department 
of Animal Industry. 

Sept. 30-Oct. 2 — Northeastern 
Poultry Producers Council Poultry 
Industry Exposition; Onondaga Coun- 
ty War Memorial Auditorium, Syra- 
cuse, N.Y.; managing director, Alfred 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 1-2—American Feed Control 
Officials; Shoreham Hotel, Washing- 
ton; sec., L. E. Bopst, College Park, 
Md. 

Oct. 16-17—Texas Feed Nutrition 
Conference; Texas A & M College, 
College Station, Texas; chairman, 
Prof. J. R. Couch, Texas A & M Col- 
lege, College Station, Texas. 


Oct. 30-31 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College, Stillwater, Okla.; sponsored 
by the college, Midwest Feed Manu- 
facturers Assn., and Oklahoma Feed 
Manufacturers Assn.; Prof. L. 8. 
Pope, Department of Animal Hus- 
bandry. 

Nov. 6-7—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo, N.Y.; spon- 
sored by Cornell Departments of Ani- 
mal and Poultry Husbandry and the 
School of Nutrition in cooperation 
with the American Feed Manufactur- 
ers Assn.; Chairman, r. L. C. Norris, 
Rice Hall, Cornell University, Ithaca, 
N.Y. 

Nov. 6-7—Missouri Animal Feeding 
Short Course; U. of Missouri, Colum- 
bia, Mo.; exec. vice pres. of Midwest 
Feed Manufacturers Assn., Jack 
Dean, 20 W. 9th St., Kansas City 6, 
Mo. 

Nov. 17-19 — Production School, 
sponsored by the Midwest Feed Man- 
ufacturers Assn.; Hotel President, 
Kansas City, Mo.; exec. vice pres., 
J. D. Dean, 20 W. 9th St., Kansas 
City, Mo. 

Dec. 11-12 — Nebraska Formula 
Feed Conference; Nebraska A & M 
College, Lincoln, Neb.; exec. vice pres. 
of Midwest Feed Manufacturers 
Assn., Jack Dean, 20 W. 9th St., Kan- 
sas City 6, Mo. 


1953 

Jan. 13-14—Kansas Formula Feed 
Conference; Kansas A&M College, 
Manhattan, Kansas; exec. vice pres. 
of Midwest Feed Manufacturers 
Assn., Jack Dean, 20 W. 9th St., Kan- 
sas City 6, Mo. 

Jan. 25-27—Indiana Grain & Feed 
Dealers Assn.; Claypool Hotel, In- 
dianapolis, Ind.; exec, sec., Fred K. 
Sale, 600 Board of Trade Bldg., In- 
dianapolis 4, Ind. 


and low prices. 


24 TYPES AND SIZES TO CHOOSE FROM! “ 
CAPACITIES 1500 LBS. TO 10 TONS PER HOUR! 


Easy to install. Economical to operate. Minimum main- 
tenance. Write or wire for detailed illustrated bulletin, 


From community Plants to largest Feed Mills 
PROFITS in a rich market with... 


ANCLO MOLASSES PROCESS 


ANGLO AMERICAN MILL SALES CO., inc. 


Feed Mills, Flour Mills, all types of milling equipment. 
OWENSBORO, KENTUCKY, U.S A 
“QUALITY MACHINERY SINCE 1900” 


Molasses atomized and DRIVEN 
INTO every particle of dry feed 
—not just splashed on... . No 
balling. No molasses pockets. No 
hardening in sacks. .. . Mixes 
cold molasses with any ground 
feed in HOTTEST or COLDEST 
climate. . . . Patented Variable 
Control regulates molasses flow 
te any desired percentage. 


Summer Selling 
Ideas 


* 
By David I. Day 


NTIL extreme dry weather hits 
| a locality, the feed stores will 
miss the good orders for dairy 
feeds. Where poultry is favored with 
a nice range, there will be a decline 
there. We have over many years 
learned to expect this and not to 
get in the dumps over a lower volume. 
The great trouble has been that 
the dealer is tempted to go virtually 
on a long summer vacation. 

As a matter of fact, the summer 
months offer many opportunities for 
business building that are peculiar to 
the season. For example, one Illinois 
feed mrchant had nice commercial 


arating aluminum 
from its oxide, by 
Charles Martian 
Hall, which is the 
foundation of the 
present extensive 
use of aluminum. 


The Alberger Sys- 
tem of processing 
quality salt for in- 
dustry, by J. L. Al- 
berger, developed 
for Diamond Crys- 
tal Salt. 


For over 50 years, Diamond Crystal 
Alberger Process Salt has been famous 
for its true salty flavor and better sea- 
soning quality. 

The exclusive Alberger System pro- 
duces salt with a consistent purity of 
99.95% —a salt that surpasses every re- 
quirement of the U. S. Pharmacopoeia. 
In addition, the Alberger Process makes 
available carefully screened salts of uni- 
form bulk to industrial users of salt who 
require a definite grain size. 

That’s why thousands of food manu- 
s who d d dependable salt 
of uniform purity, bulk and quality use 
this salt exclusively. 

If you have any questions about which 
grain size or grade to use for best results, 
get exper. advice by writing to our 
Technical Director. 


DIAMOND CRYSTAL 
ALBERGER 
PROCESS SALT 


Diamond Crystal-Colonial Salt Division 
General Foods Corperation 
$1. Clair, Michigan - Akron, Ohio 
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feed displays last summer at three 
county fairs. He believes the con- 
tacts made, the sales talks delivered 
at the fairs, explain why business 
in October, November and December, 
1951, was 35% over that of the last 
quarter of 1950. 

“It is not merely putting on a dis- 
play at the fair and handing out 
printed matter,” he said. “The thing 
costs money and time. You have to 
work hard to make friends and to 
reduce sales resistance to the whole 
formula feed idea.” 

Summer is the best season open 
to the feed dealer who is interested 
in juvenile club work. The kids are 
out of school, their projects are un- 
der way, they will feel flattered by 
attention from the feed stores. Their 
parents will, too. 


Features Youth Groups 

“I think featuring 4-H Clubbers 
and Future Farmers with pictures 
and description of current project 
efforts in my display advertising 
space in our two weekly papers was 
the smartest advertising idea I ever 
had,” said another [Illinois dealer. 
“We will make more of it this sum- 
mer.” 

“The time is fast approaching when 
a committee room or meeting room 
will be a part of every new feed 
store or feed mill construction,” re- 
marked a Minnesota feed retailer. 
“My wife, who handles office details, 
had the vision here. We put in a 
meeting room, 24 ft. square, with 
speaker's stand and folding chairs. 


It is in use by 11 different groups.” | 


Among the groups using the nice 
room are the breeders of saddle 
horses, the rabbit club, the pigeon 
fanciers’ local chapter, the 4-H Club 
(pleased with the television equip- 


NEW 400G STEINLITE 
MOISTURE TESTER 
with 13 improvements 


rite for literature & prices 


EDCHA| 


TESTED & PROVED 


POULTRY & LIVESTOCK FEEDS 


\y Dealers backed by Farm Paper Ads, 
\} Local Ads, Direct Mail, lets, 
and Store Displays 


UNIVERSAL MILLS, FORT WORTH, TEX 


FLORIDA 
COLLOIDAL 


for feed and mineral 
manufacturers 


Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


634 Badgerow Building 
Sioux City, Iowa 
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ment), the Future Farmers, the Farm 
Bureau leadership group, the cow 
testers’ meetings, the county associ- 
ation of Milking Shorthorn breeders, 
the Hampshire swine breeders, the 
Hampshire sheep breeders, and the 
State College local alumni club. 
“We have no idea,” explained the 
dealer, “just how much business we 
get from these organization members 
that we wouldn't get anyway. But 


HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 
Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my subscription to 


we do know that summer trade is 
livelier. And we know that summer, FEEDSTUFFS 
instead of being the draggy and un- CO One year $4 0 Two years $7 


happy time it used to be, is now a i 
time of considerable pleasant activity 
at our store.” 


Billme OBillmyfirm am sending payment 


ALFALFA PLANTS OPEN 

BELOIT, KANSAS—The manage- 
ment of the All State Farm Products 
Co., Inc., which operates alfalfa de- 
hydrating plants here and at Scandia, 
Kansas, has reopened for business. 
The firm did not open this spring to 
handle the first and second cuttings 
of alfalfa. 


WHOLESALE DEALER 
0 FORMULA FEED MFR. O RETAIL DEALER 
0 FEED INGREDIENT MFR. () HATCHERY 

OTHER 


HELP: MINIMIZE 
OUR 


FEEDING RISKS 


WITH 


FOR POULTRY animal UME 


COD LIVER ON 


VITAMIN A 
PRODUC 


Present day, “high efficiency feeds” depend upon very 
careful blending and balance of all nutritional ele- 
ments for their feeding efficiency. When you use 
VITINC VITAMINS to supply the required levels 
of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
... you simply add high potency Vitamins A and D, 
And what’s more .. . you can always depend upon 
the potency and high quality of VITINC VITAMINS 
for they are all subject to continuous assays in our 
own laboratories and the minimum labeled potencies 
are periodically confirmed by recognized neutral 
laboratories. VITINC VITAMINS are backed by 
14 years’ experience and “know how” in supplying 
quality vitamins to the feed trade. 
WRITE FOR FREE VITAMIN FOLDERS 

Packed with the latest research information on Vita 


min A and D requirements for poultry and livestock 
and complete data on VITINC CONCENTRATES. 


Rudy Eschenheimer has 
served the feed trade for 
many years and can take 
care of your needs for 


Rudy Eschenheimer Co. 
P.O. Box 147 CHILLICOTHE, MO. 


CHICAGO. 21, ILLINOIS 
Pioneer Manufacturers of VITAMIN Warehouse KANSAS CITY, 


| | 
| 
| 
| 
| 
! 
| 
Kindly Check 
Type of 
Business 
VITINC DRY D, 
STABLEAandD 
7 
VITINC FISH LIVER A 
VITINC Aand D FEEDING 
OWLS for Poultry 
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HE evening paper had been 

| read, and Joe was almost fall- 

ing asleep on the davenport 

when steps sounded on the porch. 

An instant later someone knocked 

on the screen door. Slowly Joe got 
up and went to the door. 


Pop Has a Check Idea 


“Why, Pop!” he said, recognizing 
his veteran employee. “Come in!” He 
opened the screen door and let the 
peppy, elderly employee in. Pop, who 
was a mayonnaise salesman in his 
younger years, was dressed up in a 
new pair of gray slacks and sport 


shirt and he sported a sailor hat. 

“I got an idea while eating my sup- 
per tonight, Joe, so I just thought I'd 
come around and tell you about it?” 
he said. “You and Mary going any- 
where?” 

“No,” Joe said. “It’s been a tough 


The Universal is now equipped with 
larger sample cup for testing larger 
samples. In most instances, tested con- 
tents fail out when cup is inverted. 
Easily adapted to any Universal model. 


Our 


“Can Always Depend On 
With Terminals’” 


Grades Checking 


Mr. Davia W. Crutchfield (pic- 
tured here operating a Uni- 
versai Moisture Tester), of the 
Crutchfield Grain & Feed Co., 
Yeoman, Ind., says: 


“I have now used the Uni- 
versal Moisture Tester for 
almost two years. 


“We can always depend 
on our grades checking 
with the terminals in 
Chicago.” 


You, too, can depend on the Universal for moisture 
percentage readings that check with those of terminal 


markets, also grain inspection points. And you know, 


on a dial, instantly .. . 


matical calculations. 


without being told, how mighty important that is. 


The UNIVERSAL 
MOISTURE TESTER is 


Consistently Accurate 


You can test identically the same sample repeatedly and 
obtain identically the same moisture percentage reading 


an accurate reading, always. 


@ The Universal Moisture Tester is speedy, makes complete 
test in less than a minute. 


@ Convenient to operate. No bothersome charts or mathe- 


@ Operates electrically, yet requires no electrical outlets or 
batteries. Fully portable. 


GUARANTEED FOR 3 YEARS 


Against defective parts and faulty workmanship 


LIBERAL Free TRIAL - Write for literature 


EQUIPMENT COMPANY 
1316-C Sherman Ave. 


Evanston, Ill. 


day, so I'm just loafing around home. 
And as for business ideas, you know 
how they get me excited. Yours is 
a business idea, isn’t it?” 

Pop’s face flushed. “It sure is, Joe. 
I'm not a guy like Milt—with his 
kind of ideas.” 

“That's what I thought,” Joe said, 
“although a fellow should keep an 
open mind on Milt's ideas, too, once 
in a while.” 

“What's that?” Mary said from the 
kitchen. “What idea has Milt got?” 

“Nothing that would interest you,” 
Joe said soothingly. “Pop's here to 
talk business.” 

Joe got some beer for Pop and 
himself, and after they had sipped 
a little of it and both uttered satisfy- 
ing “ahs,” Pop said, “Joe, I'm going 
to tell you something about farmers 
which I think is true. If I'm wrong, 
tell me.” 

“IT sure will,” Joe said. 

Forget Their Checkbooks 

Pop crossed a gray-slacked leg. 
“An awful! lot of farmers who come 
to our mill forget their checkbooks, 
don’t they?”’ 

Joe laughed. “They certainly do 
Maybe they do it intentionally, so 
they can charge their purchases of 
feed.” 

“Be that as it may,” Pop said, “I 
still think they are just forgetful. 
That's why we carry blank check pads 
from our two local banks and three 
banks in other towns. Farmers are 
always calling for checks.” 

“That's right,” Joe declared. “I 
imagine most other feed dealers have 
the same experience as we in this 
respect. When a farmer wants to 
pay and asks if we have a check book 
or blank from a nearby bank, the 
fact that we have often causes him 
to write a check.” 

Pop laughed. “City folks can't un- 
derstand that, but some farmers nev- 
er keep track of the checks they 
write until they get the cancelled 
check back from the bank. The 
banks tried to get farmers to keep 
checks with them and make out 
stubs, too, but not much use.” 

“Yes, that’s the way a lot of farm- 
ers have done business for years, and 
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MEMBERS: 
Kansas City Board of Trade 
Grain & Feed Dealers Natl. Assn. 


Board of Trade Bldg. 
KANSAS CITY, MO. 
Victor 7729 


Year Round Supply— 
Stable Low Cost 
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talk about service- 
YOURE ALWAYS THE NO. | BOY 


AT OUR TABLE 


Wherever you are located ... north, south, east, 
or west... there’s a Chase Plant near you—con- 
veniently located to quickly serve your packag- 
ing requirements. Furthermore, you will find 
your Chase Salesman technically trained to ana- 
lyze your needs. He will be glad to consult with 


. you and recommend the container that provides 
$s for the better protection of your product, that 
assures the better acceptance of your product. For : 


prompt information, write us TODAY. 


CHASE TOPMILL BURLAP 


Wherever your fine product goes, you know 
it’s in a premium container when packaged 
in Chase Vopmill—the carefully graded 
burlap of India’s better mills. Chase Topmill 
combines all three: Good Looks, Strength, 
and Uniformity! 


H A S BAG CoO. 309 w. cwicaso 6, 
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SUPER 


¢ Distributorships Open 


e Write Today 


SERVICE COMPANY 


SPECIALTY 


GRAIN 


1203 Williamson Street 


PRODUCTS 


FERTILIZER 


QUALITY 
BALER TWINE 


TREATED WITH INSECT REPELLENT 
® Sold Only Through Dealer Channels 


SALT 


Madison, Wisconsin 


fronted with an average of 30 

slow-pay or delinquent accounts 
every month, what is the best method 
of collecting? 

We can start with one sound basis, 
namely, that all 30 delinquents are 
not in the slow-pay bracket for the 
same reasons. I talked with a collec- 
tion agency man recently, and he 
told me that the reason why he has 
a high rate of collections over the 
years is that he divides his accounts 
in classes, and he uses a different 
collection approach on each. 

Class A. This is the current delin- 
quent customer, who formerly paid 
his bills on time, but who lately has 
had a run of bad luck, and cannot 
pay as promptly as before. This run 
of hard luck may have been sickness, 
accident, hospitalization, fire or some 
other cause. This type of delinquent 


| ee the feed dealer who is con- 


| will work out of his trouble. He is 


| 


honest, he wants to pay, and if he is 
approached calmly and sympatheti- 
cally, will pledge to pay old bills a 
little at a time, and will usually meet 
commitment dates. 


The Poor Manager 

Class B. Honest but can't manage. 
This type of delinquent is often a 
hard worker, is never sick, but he 
just can’t pay his bills on time. Why? 
For the simple reason that he can- 
not manage. He has little financial 
sense, and frequently overbuys, and 
buys things he doesn’t need. Thus 
while he works hard he can never 


| earn enough to pay all the bills he 


owes. He is always behind the finan- 
cial eight ball, and he needs help. 


How to Collect 
Slow Accounts 
By John Walters 


If a creditor sits down with such 
a man, works out a pay plan for him- 
self and other creditors, and checks 
on its performance, this type of de- 
linquent will often follow the plan. 
A good rule is never to oversell such 
a man and even curb his buying some- 
times if you think he is buying too 
much. 

This sort of credit risk needs out- 
side aid to help him set up his finan- 
ces so that he can continue to pay 
bills. If you don’t do it someone else 
must. 

The Deadbeat 

Class C. This is the type of delin- 
quent who is a deadbeat true and 
simple. He never did intend to pay 
when he made the purchase. He owes 
many other people and they cannot 
collect, so how can you expect to col- 
lect from a man who has no assets? 
The only way to handle such a fel- 
low is to investigate before you give 
him credit, determine whether or not 
he is a deadbeat, and not give him 
any credit if he is. 

The percentage of deadbeats is 
small in every community, but if they 
run up a considerable charge in your 
feed store, you stand to lose a great 
deal, for practically all the account 
will be uncollectible. 

Class D. The skip. He is worse 
than the deadbeat, because he will 
buy as much as he can on credit, use 
it up and then move to another sec- 
tion, without leaving any trace of his 
whereabouts. The deadbeat may not 
pay his bills, but he will not run 
out of town on you; the skip, how- 
ever, is still more of a schemer—he 
wants to block your follow-up collec- 


MC-47 IS THE NEW MAGIC LIQUID THAT IMPROVES FEED MIXING FOUR WAYS 


FOR: 


STEERS, HOGS, SHEEP 
CHICKS & TURKEY POULTS 


Pasadena 2, California 


Nootbaar & Company 
890 South Arroyo Parkway 


MC-47 supplies necessary nutrients to livestock and poultry feeds 
MC-47is highly palatable and readily accepted 

MC-47 is an ideal feed dresser 
MC-47 means sound feeding value at much lower cost 


CONSIDER THESE FOUR REASONS —THESE FOUR STRONG SELLING POINTS YOU CAN 
APPLY TO YOUR FEEDS. WRITE FOR MORE DETAILS ON THIS NEW MAGIC LIQUID . 


Special Products Department Amino Products Division 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
20 North Wacker Drive, Chicago 6, Illinois 


H. V. Nootbaar & Company 
465 California Street 
San Francisco 12, California 
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M. A. McClelland Company 
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tion efforts as well. The skip even 
resorts very frequently to issuing 
rubber checks in an attempt to stall 
off collection efforts until he has time 
to get out of the county or state and 
vanish. 

As far as the feed dealer is con- 
cerned, he needs a record of past 
payments of a delinquent before he 
contemplates action. He needs to 
know how the delinquent has been 
paying his bills in the past, and he 
also needs to know the financial 
Standing of the delinquent. If the 
man has a well stocked farm, modern 
appliances, cattle, poultry and hogs, 
plus considerable machinery, he has 
no valid excuse for allowing a feed 
account to become long delinquent. 


In other words, if the man has 
money for other purchases and main- 
tenance work, then he can pay his 
feed bills, too. Often the lack of in- 
tensive collection effort on the part 
of a feed dealer is the reason why 
some farmers become slow payers. 
They think that the dealer is in no 
hurry to get his money, so why should 
they pay promptly. 


Program Pays 

That is why a regular collection 
program, plus prompt contact with 
delinnquents by mail, telephone or 
personal contact is the best insurance 
in the world against a constantly 
growing volume of delinnquent ac- 
counts. Your debtors know by your 
action that you mean business, that 
you are regular and that you want 
your money when due. Most of them 
will arrange to pay you on time. The 
delinquents who perhaps will not pay 
will be those mentioned earlier in 
the four classes. They always require 
special handling. 

When a feed dealer has classified 
his slow-pay accounts by types, based 
on previous record of payments, he 
knows which will usually respond to 
a reminder notice when the 30-day 


VITAMINS « MINERALS 
PROTEIN FEEDS 


VAN WATERS & ROGERS 
10216 Denton Road DALLAS, TEXAS 
Call Dizon 7561 


AEROSOL FOG 
GENERATOR 


New! Different!! Better!!! 


The Burrows aerosol fog generator is not 


insecticide sprayer. It is an 
entirely new development ... a vast im- 
provement. 


PRODUCES FOG Instantly 


combines effective 


tion. Produces a uniform-sized aerosol fog 
instantly. Yes, instantly . . . and from cold 
or highly concentrated insecticides, 

Requires no heat, steam or other propellants 
te develop a penetrating aerosol fog. 


plete and effective coverage. 

The generator promotes sanitation now be- 
ing stressed in the U.S. Grain Sanitation 
program of the Food & Drug Administration. 
Optional: Automatic shut-off enables you to 
set generator for any desired length of op- 
erating time .. . and forget it. 


Write for complete details today 


BURROWS 
EQUIPMENT COMPANY 


1316-C Sherman Ave. Evanston, Ill. 


period has passed. He also knows 
which delinquents will not respond 
to such a mail notice. To collect from 
them a personal call is usually in 
order. 

In talking with a lot of dealers I 
find that only a small percentage of 
them consult their local banker on 
collection problems. The dealer need 
have no hesitancy about asking his 
banker about the credit of certain 
farmers. The banker will hold such 
requests in confidence and he can 
usually give the dealer correct credit 
information. 

If you get into the habit of con- 
sulting your banker in such matters, 
he may be able to save you time and 
inconvenience, for he can forewarn 
you in time to avoid giving too much 
credit to some accounts which can- 
not pay. This is part of the banker's 
job; he investigates accounts better 
than any businessman, as a rule, for 
he is called upon to lend money to 
many farmers. 

Delinquent accounts can be han- 
died without too much loss, if the 
dealer keeps at the job every month. 


MEAT SUPPLY 
The supply of meat in the U.S. has 
always been between 125 and 163 Ib. 
a person during the past 50 years. 
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FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


It's New and Different. One side is a beautiful standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel manufacturers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
Has proved itself as a feed sales builder in test area. See a sample, Write, 
wire or call Nerclay 4635. 


BURLAP @ COTTON @ PIONEER PRINTS @ USED BAGS 


Bac CoMPANY 


& GENTRY 
NORTH KANSAS erry, 16, MO 
IRVEN E 


CONSUMERS SOYBEAN MILLS, Inc. 
dobbers and Producers 
SOYBEAN OIL MEAL 
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MINNEAPOLIS, MINN. 
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50 Ib. multi-walled bag. No odor in storage. 


Dry — free-flowing — easy to handle. 


ECONOMICAL . 
Use half 


EFFICIENT .. . 


because 
Vitamin 


Other Exclusive Products . . . 


MyTMix—Vitamin & Antibiotic Pre-mix 
Rib-O-Ferm—Yeast plus Riboflavin and Niacin 
DeLux Yeast Culture—High Potency Yeast 
Omalass—Dried Molasses Product 


- » No waste — use it all. Uniform mixing. 
as much as fish meal. 


You get superior results at condensed fish soluble levels 
Drifisol gives you a blend of other animal proteins PLUS 
B-12 supplements PLUS the Antibiotics! 


Vy LACTOS LABORATORIES, INC. 


1901 East Euclid Avenue 
Des Moines 13, Iowa 


LABORATORIES, INC. 
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items discussed in this department 
may be obtained by writing the 


A reader service feature announcing the development of new end improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 
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Reader Service Department of; 118 So. 6th St. Minneapolis, Minn. 
No. 2420—Hammermill 62% solids, weighs about 11 Ib. gal. 


Hammers 


The Jacobson Machine Works has 
announced the introduction of Dia- 
mond Brand hammermill hammers. 
The firm has built an addition to the 
plant, which includes new automatic 
heat treated furnaces, for the proc- 
essing of the hammers. According to 
the firm, the product now is in quan- 
tity production after tests with var- 
ious steel alloys and methods of heat 
treatment. For more details check 
No. 2429 and mail the coupon to 
Feedstuffs. 


No. 2451—Feed 


Ingredient ~ 


MC-47 Liquid, produced by the 
Amino Products division of Inter- 
national Minerals & Chemical Corp., 
is manufactured from by-products of 
the beet sugar industry. The firm 
states that it can be used as a dresser 
in counteracting the dryness and 
dustiness of other ingredients to 
which it is added and that it has 
nutritional factors. It also increases 
palatability of rations, according to 
the firm. 

The liquid is molasses-like in ap- 


and has content of 15% betaine hy- 
drochloride, according to the manu- 
facturer. 

International Minerals & Chemi- 
cal also reports that feeding trials 
at Colorado A & M College, the Uni- 
versity of California and Twin Falls, 
Idaho, indicate that for fattening beef 
cattle and sheep the product pro- 
duces the same result as beet or 
cane molasses. The liquid at comple- 
tion contains “an appreciable quan- 
tity of amino acids,” the firm states. 
For more details check No. 2451 and 
mail the coupon to Feedstuffs. 


No. 3270—W ater 
Repeller 


An invisible “raincoat” for mason- 
ry walls, Hydrocide S. X. Colorless, 
reported to make all types of above- 
grade porous masonry water-repel- 
lent immediately after drying, is of- 
fered by L. Sonneborn Sons, Inc. The 
manufacturer states that one applica- 
tion stops rains, it is invisible, will 
not discolor and will not wear away. 
The firm also states that the prod- 
uct makes clean appearance of build- 
ings, sheds dirt, controls efflorescence 
and penetrates, making the masonry 
itself water repellent. For more de- 


pearance, but more fluid, and its han- | tails circle No. 3270 and mail the 
dling requires no heating. It runs | coupon. 
i Send me information on the items marked: } 
No. 2429—Hammermill Hammers [ No. 3260—Germicide Cloth § 
g © No. 2433—Moisture Tester C No. 3269—Vaporizer i 
g © No. 2451—Feed Ingredient No.3270—Water Repeller 
i No. 2452—-Fog Generator 
CLIP OUT — FOLD OVER ON THIS LINE — FASTEN (STAPLE, TAPE, GLUE) — MA —————— J] 
FIRST CLASS | § 
PERMIT No.2] 
(Bec. 34.9, | 
P.L. & 

MINNEAPOLIS, 
MIN 

BUSINESS REPLY ENVELOPE 
Ne postage stamp necessary if mailed in the United States —— i 
i 
POSTAGE WILL BE PAID BY—S== 1 
Feedstuffs | 
| 
{| Reader Service Dept. Minneapolis 2, Minn. — J 


No. 3269—V aporizer 


The Bedford Co. has announced 
the Mortron vaporizer which, accord- 
ing to the firm, kills insects auto- 
matically and instantly. After the 
user plugs in the cord, the vapor- 
izer gives off an odor which kills 
the pest, the firm says. It does no 
harm except to insects. The vapor- 


izer does not have to be in use at 
all times; it will kill insects in a room 
for four hours after removal of the 
plug, according to the manufactur- 
er. The firm also reports that in 
tests 80 to 90% of insects in a room 
were dead after seven minutes and 
100% after nine minutes. For more 
details circle No. 3269 and mail the 
coupon. 


No. 2452—Fog 


Generator 


The Burrows Equipment Co. an- 
nounces the Burrows Aerosol Fog 
Generator for insect control. The firm 
reports that the generator produces 
a uniform-sized aerosol fog from cold 
or highly concentrated insecticides, 
and it requires no heat, steam or 
other propellants. A new optional de- 


vice makes it possible to set the gen- 
erator for any length of operating 
time and to control the size of the 
fog pellets. When the treatment is 
completed the machine automatically 
shuts itself off. For more details 
check No. 2452 and mail the coupon 
to Feedstuffs. 


No. 3260—Germicide 
Cloth 


A cloth impregnated with enough 
germicide to make 2% gal. sanitizing 
agent, and which can itself be used 
for swabbing equipment in food 
plants, has been developed by Sterwin 
Chemicals, Inc., according to P. Val 
Kolb, pfesident. The new product, 
called “Rocloth,” is made from spe- 
cially woven, thin cotton fabric and 
comes in sheets 12 in, square, impreg- 
nated with Roccal, a quaternary am- 
monium germicide. 

A sheet is immersed in approxi- 
mately 10 qt. water, agitated a few 
seconds, and the resultant agent has 


a strength of 200 parts per million, 
the firm states. The cloth itself is 


Now It’s Easier ... 


We've gone further to make it 
easy for you to obtain additional in- 
formation about the new products, 
new services and new literature de- 
scribed in the Worth Looking Into 
department. Here's all you have to 
do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the A = sd of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 

's name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges togeth- 
er with a staple, cellophane tape or 
glue, whichever is handier. 

(5) Drop in any mailbox. 

That's all you do. We'll pay the 
postage. 

You can, of course, continue to use 
your own envelope or paste the cou- 
pon on the back of a government 
postcard if you prefer. 

Whichever way you use, be as- 
sured we'll see to it that you get 
the additional information you want 


quickly. 
— The Editors 


then used for swabbing plant equip- 
ment to help prevent growth and 
transmission of bacteria. For more 
details circle No, 3260 and mail the 
coupon. 


No. 2433—M oisture 
Tester 


The Burrows Equipment Co. has 
announced a larger size sample cup 
for the Universal Moisture Tester 
The firm reports that the cup, which 
has been under development the past 
year, makes it possible to test a 


larger sample and requires no effort 
to compress the sample. The acces- 
sory can be adapted to any model 
Universal tester. For more informa- 
tion check No. 2433 and mail the 
coupon to Feedstuffs. 


Also Available 


The following new products have 
been described in the June 7, 14, 21, 
28 and July 5 issues of Feedstuffs, 
and information about them may still 
be obtained by jotting the appropri- 
ate. number on the coupon and for- 
warding it to Feedstuffs. 


No. 24098—Feed supplement for 
chickens, turkeys and hogs, and a 
worm treatment powder, manufac- 
tured by Hilltop Laboratories. 


ALASKA 


Worrn Looxne tur 

R KI 0 eee 

Ew Propucts | 

- 

, 4 ~NEW SERVICES 

Mee 
1 

H 

| 
a 
: 

4 
“> 
\ / “4 
| 
ch 
| 
VITAAIN 
OILS 
iy | Beem Alaska Fish Oil Extractors, Inc. 
| General Offices: 4800 5. Richmond, Chicoge, 


No. 2415—Bulk feed and grain bin, 
Fairfield Engineering Co. 

No. 2418—Pamphlet describing the 
use and value of hard grit for poul- 
trymen, Minnesota Mining & Mfg. Co. 

No. 2419—“Facts About Chickens 
and Turkeys,” pamphlet issued by the 
Dr. LeGear Medicine Co. 

No, 24238—Spring issue of the 
Gaines Dog Research Progress, 
Gaines Dog Research Center. 

No, 2424—Portable Power Sprayer, 
manufactured for Stedman Labora- 
tories by Ewing Mfg. Co. 

No. 2425—Grain insect tester, Sted- 
man Laboratories. 

No. 2426—Self-feeding bait and wa- 
— station for rat control, Arwell, 


No, 2427—Concentrate of vitamin 
By, Schenley Distillers, Inc. 

No. 2428—Floor truck, designed 
for lifting double-faced pallets, Serv- 
ice & Truck Corp. 

No. 2430—Package design service 
for multiwall sack users, Hudson Pulp 
& Paper Corp. 

No. 2431—Automatic conveyor 
system, Gifford-Wood Co. 

No. 2482—Railway entry doors, 
Electric Power Door Co. 

No, 24384—Ointment for veterinary 
treatment of mastitis in milk cows, 
available through veterinary physi- 
cians, Chas. Pfizer & Co., Inc. 

No. 24385—Overhead guard for lift 
trucks, Mercury Mfg. Co. 

No, 2436—Tractor power take-off 
duster, H. D. Hudson & Co. 

No. 2487—Moisture tester, Central 
Scientific Co. 

No. 24388—Chlorophyll deodorant 
for pets, U.S. Chemical Products Co. 

No. 2439—Soil conditioning agent, 
Wilson Organic Chemicals, Inc. 


JOIN SUCCESSFiUL DEALERS! 


SELL 


Bucket Elevators + Grain Driers 


SHANZER MANUFACTURING CO. 
85 Bluxome St. + San Francisco 7, Calif. 


WAYNE FISH 


AND COMPANY 


1455RAND TOWER 
MINNEAPOLIS, MINN. 


“Air-washing” removes light 
impurities without losing any 
of the desired product. Idea! 
for scratch grain! Write 


SPROUT-WALDRON 4 CO.., INC. 
61 Logan St., Muncy, Pa. 
200 


No, 2440—Distributor for feed and 
seed plants, mills and elevators, dis- 
tributed by Gerber Roto-Flo Co. 

No. 2441—Inter-office communica- 
tions system, Talk-A-Phone Co. 

No. 2442—Booklet on drying, cool- 
ing and processing of bulk materials, 
Link Belt Co. 

No. 2448—Moisture tester, Mois- 
ture Register Co. 

No. 2444—Circular on grain freight 
rates, published by the Kansas Agri- 
cultural Experiment Station. 

No. 2446—Dispersible form of au- 
reomycin for use in milk replace- 
ments and additives for pigs and 
calves, Lederle Laboratories. 

No. 2447—Catalog of testing and 
handling equipment for grain, feed, 


No. 2448—Two new poultry health 
products, Whitmoyer Laboratories, 
Inc. 

No. 2449—Insecticide, Commercial 
Solvents Corp. 

No. 2450—Weight tester, Seedburo 


Equipment Co. 


IN NDUSTRIAL CHEMICALS CO. 
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| This ad is appearing in all leading farm magazines to pre-sell your customers . .. | 


WORM_PIGS ONE 


THE SAFE — EASY WAY 
MIX WITH FEED OR SLOP 


DR. LEGEAR’S 
HOG WORM POWDER 


SOLD EVERYWHERE 
DR. LEGEAR MEDICINE CO., ST. LOUIS, 


SIMMONS STOCK-GRO 
Pure Concentrated Cultured Mith Whey Nutrients 
Unadulterated Full Milk Sugar and Lactic Acid Content in Natural Proportions 


Smarten up — Be a Dealer 


SIMMONS STOCK-GRO, INC. 
Michigan Avenue Chicage 2, 


therapeutic 
developed into a staple commodity for the feed 
industry, which now uses Dt-Methionine in tons. 
Certainly methionine has fulfilled the promise 
it gave when this story was written in 1946. 


carried an 8 or 10 cent profit margin, the dif- 
ference of a pound of feed was relatively un- 
. But today, even an extra half-pound 


Calcium Pontothenate Dextrorotatory @ US! Niocn USP 


Division of National Distillers Products Corporation 
120 Broadway, New York 5, New York 
Branches in Principal Cities 


Oc watts 
| 
— — 
ae seed and mill products, Burrows 
Y al > 
* 
only six years, U.S.1. METHIONINE | 
2 OCTOBER, 1946 es proved value feed 
: | to 
| wid Methionine U ot 
See 
| FEEDS Low-Cost Sy™ Methionine cost several hundred dollars | a 
—— pound before U.S.!. started its new synthesis 
x us. Pros Acid only six years ago. What was a specialized 
Availability 
=§ 
: R = Increase cent. hes 
ible bY costs 8 
wee and In today’s highly competitive market, broiler 
wide raisers find the money-saving efficiency of 
ocd. At the treat “free” methionine-fortified feeds to be the 
vd this vital difference between profit or loss. When broilers 
alse Beem of feed he profit bird. That’ 
rial Amine can erase the profit from bird. that's 
one of she why it is so important for your customers that 
of produce — and “free” methionine in your feed 
ures. enr veh proveine remember 5.1. experience in 
| its manufacture and development. As pioneer 
SPROUT- WALDRON nave ulcers and producer of low cost methionine, U.S.!. can 
starvation supply promptly this essential amino acid. Use 
| Was Once Rare pic U.S.1. Di-Methionine to help you formulate 
bare feeds of improved efficiency — feeds that will 
: of them. because idered 
cot synthesis amino acid for expen 
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Are You Missing 


a Promotion Bet? 
By Martin Francis 


S YOU travel along almost any 
Arn road you'll see a‘lot of 
advertising by various local 
firms. If the farmer has installed a 
new furnace, there’s a sign on the 
front lawn or fencepost saying that 
“Joe Blow put in a Powers Furnace” 
on this farm. Or some other sign 
may advertise the fact that John 
Jones is proud of his Wind Proof 
Siding on the house and barn. Go 
into the neighbor's yard and you 
might find that the shining new car 
has a dealer's nameplate somewhere 
on it, for all relatives and friends 
to see. 
Advertising? You bet it’s adver- 


tising and good advertising, too, be- 


cause these farm folks notice things. 
But what about the feed dealer. Do 
you find any signs around saying 
that a lot of his feeds are being 
used on this farm to help the hen 
flock and the dairy cows earn thou- 
sands of dollars annually for the 
farmer? 

Chances are that you don’t see 
such advertising. Is it the dealer's 
fault or the farmer’s? The chances 
are that it’s the fault of the dealer. 
He just failed to realize a sales pro- 
motional activity and take advantage 
of it. Many dealers probably never 
thought of asking a farmer for ad- 
vertising privileges—especially satis- 
fied customers. 

Of course, if you ask for advertis- 
ing privileges, you've got to give 
something for it. I suggest that you 
give a medal or a certificate and tell 
who is giving it. 


Dairy Certificate 


How about a certificate for dairy 
farmers—a framed one, saying “This 


Herd Has an Average Butterfat Rat- 
ing of 3.57” or whatever the case 
may be, and put your feed name on 
that certificate. Make the certificate 
read like it is an honor for a farmer 
to receive one. 

Don’t be too liberal with those 
certificates. Give them only to cus- 
tomers who really deserve them. 
About chickens? You have to decide 
on the average per hen rating you 
wish to stress. Is it 175 eggs per hen 
per year, or is it lower or higher? 
But give the certificate to those 
farmers who have a rating on or 
above the level you have established. 

And give the certificate only to 
customers. This is your idea, and if 
you give it to everyone, regardless 
of whether they are customers or not, 
you do not place a high enough value 
on the honor. Make them work for 
it; in other words make them buy 
your feeds and prove that your feeds 
produce the eggs and milk you say 
that they do. 

Establish a prize for the highest 


PLANT [> 
PLANTS 


CANA JONARIE, NEW YORK 
WELLSBURG, W. VIRGINIA 
MOBILE, ALABAMA 


PREPRESENTATIVES 
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190% Grave 
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Phone 


Priladrignia 10, 
4 


Gt. Ave... Apt. 
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Phone 


City 6, Missouri 
Victor 1200.279 


614 First National 
Mebiie, Ainbema 


Heady Drive 
West Tyne Avenue 
Maahviils, Tennessee 


2125, 500 Fitts Avenue 
Hew York 18, Hee 
Phone Bryant 6.1416 


Land Tithe Betidias 


GA, Lewis 


? 


THE 


OLOEST NAME 


Your A«&S Sales- 
Service Representative 
is aS near as your phone. 
Make a note of your local 
A&S paper bag specialist 
and try him out on your 
next multiwall or specialty 
hag order. 


PAPER BAGS 


producing dairy herd in your area 
annually, and the best flocks of lay- 
ers. Maybe this will be a cash or mer- 
chandise prize. There is nothing 
wrong, either, with giving a trophy, 
for just about every industry gives 
such trophies and people love them. 

It may be that the farmer who 
buys feed from you will allow you 
to tack a metal sign around a fence- 
post on or near his driveway adver- 
tising the fact that he is a user of 
your feeds. 

And if you wish to spend a little 
money on a reminder, place a roost- 
er weather vane on some part of the 
barn roof area with your store name 
plainly visible. Atop the chicken coop 
would be a good spot. Every time the 
farmer and his wife would go to the 
hen house, or look to see which way 
the wind was blowing, then they 
would remember you and your feeds. 
That’s the type of advertising re- 
minders that it pays to have. 

Have you noticed recently that 
advertising is appearing on park- 
‘ing meters in some cities? Why didn’t 
someone think of this idea before? 
It shows that there are many good 
sales promotional and advertising 
ideas that can still be uncovered. 

Every feed dealer has many satis- 
fied customers, many of whom might 
be glad to have some signs on the 
premises, indicating that they use 
his feeds. It doesn’t hurt to ask. 
Every sign you can get up means a 
great deal in the way of publicity. 

Just about every business man 
gives calendars each Christmas, some 
of which cost $1 each or more. And 
the farmer who receives 15 calendars 
is not going to use more than five at 
the most in his home and barn. The 
other 10 are wasted. 

Give a Utensil 

Why couldn’t a feed dealer give 
his farm customers a dairy utensil 
some Christmas, instead of a calen- 
dar? The dealer's name could be on 
that milk pail, so that the farmer 
would always be conscious of who 
gave it to him, when he picked it up. 
The same might hold true of gal- 
vanized utility pails. 

Businesses also give imprinted pen- 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City. Mo. 


SPECIFY 


Columbia Calecum 
COLUMBIA QUARRY CO. 


1007 Washington Ave. 
ST. 1, MO 


wise to 
JERSEEize:. 


with JERSEE VITAL-MIN 
eeee 


Dulléers of Vitaminised and Mia 
eralized concentrates since 1922. 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompson Co. 
3617 Dryden Road 


FORT WORTH, TEXAS 
Telephone: Webster 0005 


QUALITY GOES IN BEFORE THE NAME GOES ON 
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fortify with 


STEROL 


VITAMIN D; PRODUCED IN DAWE’S OW 


IRRADIATION LABORATORIES SPECIFICALLY 
FOR POULTRY FEED FORTIFICATION 


Dawe’s Sterol D; provides the utmost in convenience, 
economy and reliability as the source of full vitamin D 
requirements for all types of poultry feeds. 

Dawe’s performs each production step in the process 
of vitamin D; manufacture, beginning with the extrac- 
tion of the basic raw material, cholesterol. This is con- 
verted chemically to provitamin D3, which is irradiated 
and purified to make the true vitamin D; contained in 
Dawe’s Sterol Ds. 

The vitamin Ds is dispersed in a specially prepared 
nutritive carrier, resulting in a dry, completely free- 
flowing product that mixes easily with excellent 
dispersion throughout the feed. Handling and mixing 
are not affected by temperature changes. Dawe’s Sterol 
D; is ideal for use in both batch and continuous 
mixing operations. 

Dawe’s Sterol Ds is biologically tested and standard- 
ized for uniformity and dependability. It is available in 
all standard potencies. Two of the most popular are: 
1,500 I. C. Units per gram in soybean meal and 3,000 
I. C. Units in corn meal. As a basic producer, Dawe’s 
also can supply vitamin D3 in any prgttical potency... 
in powder, oil or water soluble fo 

Constant supplies of Dawe’s Stero—Ds are convenient- 
ly available to you. Shipments may bé made from Dawe’s 
plants in Chicago and Peoria, Ilimois, and Auburn, 
Washington, or from strategically located warehouse 
stocks. : 

Let us quote on your requirements, 


OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 


A-Seal-In—Dry A, new process for highest 
stabilization 

AD-Seal-in—Combined, stabilized A and D 

Dry D.—For four-legged animals 


A and D Feeding Oils —For animal and poultry 
feeds (Also water miscibles) 


Riboflavin Supplements— Primary fermentations 
Choline Chloride—Dry and Liquid (non-corrosive) 
Pantothenic Acid 

Niacin 


Forbee— Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


B,. Supplements—Primary fermentations 

B,.-Antibiotic Supplements— Widest selection 

Procaine Penicillin—Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 

R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe’s feed fortification products and 
their trademark,a genuine Capodimonte 
Porcelain rooster, the original of which |, 
is on display at Dawe's Chicago office. 


products company 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 
Distributors for Western Europe: Comptoir Anversois d'importation, "COMANIMA” 
13, Courte rve des Claires, Antwerp, Belgium 


| 
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Norid’s Oldest? Vitamin Products for Feeds 
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cils, yardsticks, pot holders, etc., year 
after year. A certain number of these 
are all right, but why not do some- 
, thing different for a few years? The 
farmer’s milkhouse can be the source 
of inspiration of many ideas along 
this line. Remember, calendars are 


not going to get any cheaper and 
postage mailing costs have gone up. 
Why not then contact some store 
and get a quantity discount on the 
pails or what not which you may 
give to customers instead of cal- 
endars? 


ONE CALL BUYS ALL! 


Save precious time, money and energy 
when you make all your feed purchases 
at once. |. S$. Joseph, one of the oldest and 
largest organizations in the feed business, 
has given prompt, friendly service, maxi- 
mum efficiency, and specialists to choese 
your feeds, for nearly forty years. Call 
Lincoln 8431 TODAY! 


1. $. JOSEPH CO., INC. 
Flour Exchange Bldg. 
Minneapolis, Minnesota 


Lincoln 8431 


How about the scoops or pails 
which farmers use to scoop out feed 
from a bag for hen house feeding 
troughs. They could be given or sold 
to customers by you, and they could 
contain your name and an advertis- 
ing suggestion. Cost of production 
charts can be furnished by you, with 
your name included. Handy memo 
pads are needed around the farm, 
where the family is always short of 
scratch paper. Those memo pads 
could have your name on them and 
find a regular place and use in the 
farm kitchen and barn. 

Why not print up a bunch of these 
pads, addressing a brief note to the 
rural teacher saying, “Please excuse 
for being absent 


Such slips would be read by many 
people, would save time for farm 
mothers and be read by the school 
teachers as well. And folks would 
remember who put out those handy 
little slips. 

This is a changing world. Nothing 


7 At your desk ... in your mill is the logical place to work out 
the solutions to your nutritional problems. 


A personal discussion—across your desk—with a Ray Ewinc 
: Distributor will give you the complete and specific 


information you desire. You'll save time and effort. 


‘ You can trust a Ray Ewrne Distributor to assist you in any phase 
of Poultry and Livestock nutrition. He is qualified by long 


experience and training. 


Benefit from the free nutritional services he has to offer. . . 
Formula building—Labeling requirements—Feeding Programs— 
Details on latest nutritional developments and test results. 


The Ray Ewrnc Distributor for your area is a friendly, practical 
individual you'll enjoy knowing. You will find him sincerely 
interested in helping you build better feeds—and in showing 
how to save money without sacrificing quality. 


Write or phone today, he’ll stop by at your convenience... 
naturally, there’s no obligation. Don’t delay. Get the facts 


today and earn more tomorrow. 


© FOR ON THE SPOT INFORMATION 


THE ‘RR 


from a Qualified Nutritional Expert 
See Your Ray Ewing Distributor! 


COMPANY 


1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 


stands still very long. Advertising 
and sales promotion opportunities 
change, too, and the alert dealer 
should not be afraid to try something 
new once in a while. It is the new 
and novel idea which breaks down 
the old frontiers of habit and think- 
ing and often establishes new mar- 
kets, as well as better ways of per- 
forming jobs. 

Scientists and efficiency men are 
always seeking better ways to get 
production at lower costs. The feed 
dealer, too, is always seeking sales 
promotional slants which will make 
farmers open their pocket books more 
often when in the feed store. 


USDA RELEASES NEW 
VARIETY OF SOYBEAN 


WASHINGTON—The Department 
of Agriculture has released a new va- 
riety of soybean developed especially 
for the Upper Mississippi Delta and 
the Mid-South. Available seed stock 
has been alloted to selected growers 
in that area for an increase of plant- 
ing seed. 

The new variety, to be known as 
Dorman, is the 10th in a series of 
superior variety releases since about 
the beginning of World War II. 

Release of the new varieties has in- 
creased the average oil content of 
soybeans raised in the U.S. by about 
one pound per bushel and the acre 
yield about five bushels. Based on cur- 
rent production and prices, the Na- 
tional Soybean Crop Improvement 
Council recently estimated that one 
extra pound of oi] extracted per bush- 
el of soybeans processed annually in 
the U.S. would equal $40 million in 
added wealth. One more bushel of 
soybeans per acre would add $30 
million annually, the council esti- 
mated. 


SAVE MONEY 
SEA-COLL 


Ath U4 to Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 Teletype—KC 370 
) 


HERRIN 


KANSAS CITY, MO. 


BOARD OF TRADE 


Lick the sack shortage with an 
efficient, space-saving Sprout- 
Waldron Sack cleaner. 

For installation details, write 


SPROUT-WALDRON 6 CO., INC. 


| | 
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The minister called at the Jones 
home one Sunday afternoon, and lit- 
tle Willie answered the bell. “Pa 
ain't home,” he announced, “He went 
over to the golf club.” 

The minister’s brow darkened, and 
Willie hastened to explain: 

“Oh, he ain't gonna play any golf. 
Not on Sunday. He just went over for 
a few highballs and a little stud 


poker.” 
“How did you succeed in getting 
your wife out of the habit of talking 
so much?” 

“I simply bribed her hairdresser to 
tell her that talking caused wrinkles.” 

Sapphire’s Mama: “I has lived a 
long time, daughter, an’ I has found 
out one thing—de only thing you can 
trust dat wears pants is a lamb chop.” 

Housewife to the vaccum salesman: 
“You might try the people next door 
We use theirs, and it's terrible.” 


“To what 
long life?” 
centenarian. 


the reporter asked the 


the old timer. “I'm dickering with 
two breakfast food companies.” 


ing.” 


Every Good Feed 
Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 


“Yes,” said the guide, “the Bishop | 
was a fine man except for his swear- | 


“What,” exclaimed the minister, | 


SHAHAN - SMITH 
COMPANY, INC.—BROKERS 
“Happy” Shahan ¢ Jay D. Smith 
GRAINS « FEED INGREDIENTS « HAY 
SAN ANTONIO, TEXAS 
512 Gunter Bldg. . Circle 4-6611 


PRODUCTS 


Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 


Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 


QUALITY GOES IN BEFORE THE NAME 


do you attribute your | 


“I don't rightly know yet,” replied | 


“Bishop Brooks swear? Impossible!” 

“Well, he did, sir. Once he hooked 
a fine bass. Just as he was trying to 
hoist him into the boat, the fish 
slipped clean off the hook. So I said to 
the Bishop, ‘That's a damned shame,’ 
and the Bishop come back and said, 
‘Yes it is.’ But that’s the only time 
I ever heard him use such language.” 


“Here's that spark plug I bought 
from you last week,” said the angry 
car owner. “You said you would re- 
turn my money if it was not satis- 
factory.” 

“That's what I said,” responded the 
garage man, very politely, rubbing 
his hands, “but I am happy to tell 
you that I found your money en- 
tirely satisfactory.” 


Fred (to his teacher): “I don't 
want to scare you, Miss Jones, but 
my father said if I don't get better 
grades, some one is due for a licking.” 


| 
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“Just Can't Pass It By” 
GOLDEN, NUTRITION-RI 


VITA-BEST 
KIBBLED BISCUITS 


These High Quality Rations 
Will Boost Your Sales! 


Here is a complete line to satisfy every type of dog and 
owner — Golden or Regular KIBBLED BISCUITS — MEAL 
with KIBBLED BISCUITS—WHOLE BISCUITS (large, small, 
bone-shaped) PUPPY FOOD and CANNED RATION. 
Completely balanced, tasty food that brings repeat 
business. Priced right! Will also pack private brand. 
Send for information today. 


HELLO...BEMIS? | WANT TO ORDER A CARLOAD 


OF MULTIWALLS, WHEN DO YOU THINK...OH! 
HERE THEY ARE! WHAT TOOK YOU SO LONG? 


Don’t pin us down to that, please. 
But, no fooling, the twelve Bemis 
multiwall plants, strategically 
located coast to coast, mean that 
at least one is conveniently close 
to you. This time-saving means 
money-saving. Ask your Bemis 


Man for details. 


and 
| 
| | 
BEST FOOD CO. - 447 Timpson Place, Bronx 55, NY 
| 
| 
| 
a 
| | <TTWD” | 
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Character 


OULD you like to add an- 
other “employee” to your 
store staff, one who would 


work without pay, and who would de- 
velop good-will, cause your store to 
be remembered by many farmers, and 
who would ring up many sales? 

If you would then consider the ad- 
visability of creating a “store char- 
acter” who you could use in news- 
paper ads, in direct mail advertising 


By Edward Case 


and who could generally be spotted 
quickly by the rural traffic. 

Such a store character needs to 
be chosen carefully. Once you have 
decided what he should look like, hire 
an artist to make a sketch of him. 
After you have the sketch you can 
have one, two or more illustrations 
made of him to use in different size 
advertisements. 

In fact, your store character should 


have a warm, appealing personality, 
with a good name. Maybe you want 
to call him, “Bargain Harry,” and 
each time you use his illustration, he 
can voice some bit of friendly, help- 
ful philosophy and call attention to a 
bargain or two which the store is 
offering. 

Whenever customers sight his 
friendly face in an ad, they know 
that he represents a bargain you are 
offering, and that he'll throw in some 
helpful philosophy at no charge. Such 
a store character will distinguish 
your store and its advertising from 
other firms that sell the same prod- 
ucts. 

Statistics Man 

If you'd like a different character 
you could name him “Statistics Jim.” 
He could be a fellow with honest ap- 
pearance, glasses sinking well down 
on his nose, and a book open before 
his eyes. In a friendly sort of way, he 
could say briefly, “I see where one 
feller has a herd of 42 cows each of 
which has a high butterfat production 
rate, almost 400 lb. per cow. That’s 


More 


PER 


Mor Pellets. 


More Pellets DOLLAR 


. 


More Pelle.“ pouan 


HORSEPOWER 


In the new PELLET-ACE, power really 

has a chance to do its work. Both rollers 

work alike because of an exclusive Sprout-Waldron 
feeding device. This feeding device plus many other 
unique features make it possible for PELLET-ACE to 
produce as many as 250 bags of pellets with 75 horsepower! 
PELLET-ACE horsepower goes to work exactly where it 
does the most good—right on the die head. And PELLET- 
ACE requires only routine maintenance . . . is ruggedly 
built for long, trouble-free life. Simple, efficient, quiet 
v-belt drive eliminates chains and gears, saves power. 


about twice the butterfat production 
of the average cow in this state. Come 
in and see us and we'll tell you how 
our dairy feeds can help you.send 
that butterfat production up con- 
siderably higher.” 

Now Statistics Jim can appear 
from week to week. He needs to take 
up only a little space in your ad, but 
his facts can be pertinent, and before 
long you'll find the farmers are read- 
ing what he has to say and absorbing 
a lot of the information. If you print- 
ed the same information in straight 
line type, without a store character, 
not as many farmers would read it 
and retain the information. 

Shortcut Pete is another name you 
can use. This is a fellow who farms 
efficiently, who is not lazy but is 
always looking for shortcuts. He likes 
to reduce farm operations to an abso- 
lute minimum and he keeps looking 
until he finds the best way. If you 
name your store character Shortcut 
Pete you'll be able to have him tell 
farmers of many feed and other short- 
cuts. 

Dairy Dan can be a fellow whom 
you show in your dairy feed ads giv- 
ing advice on how to use feeds and 
remedies in the dairy barn. He can 
also pass on dairy raising tips now 
and then, or tell a joke pertaining 
to milking. Farmers spend a lot of 
time milking by machine or by hand, 
and talking about milking chores. 
Dairy Dan can have a sideline prac- 
tice of gathering milking jokes and 
printing them in ads or columns. Or, 
if you wish, you can devote a page to 
such milking jokes in your monthly 
direct mail bulletin. You can be sure 
that Dairy Dan will be quoted for 
what he advocates and the jokes he 
cites. And publicity is what you want. 

Dry Mash Haggerty is a fellow 
who advocates the use of quality egg 
mash, of course, and “dry” for most 
seasons of the year. During the winter 
season, you might wish to substitute 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


ww \ FASTER 


FORMULAS 
PRODUCE... 


PELLET-ACE high capacity means lower cost pelleting. 
PELLET-ACE means more dollars saved . . . 

more dollars made... for your mill. 

Get the complete, proven story of PELLET-ACE pelleting 
profits today! Call your SPROUT-WALDRON MAN 

or write: Sprout-Waldron & Co., Inc., 

61 Logan Street, Muncy, Pennsylvania. 


VITAMIN Bi and 
ANTIBIOTICS 


Plus other important vita- 
mins and rare minerals— 
all in one economical, 
easy-to-use package! 

Write Today for Formulas 


Biatchfords 


Main Plant and Offices Midwest Plant West Coast Division 
WAUKEGAN. Des Moines. Nampa. Idaho 


MUNCY, PA. 
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his cousin Wet Mash Haggerty who 
can say that Dry Mash is on a Florida 
trip and so while Dry Mash is gone 
Wet Mash has taken over. Wet Mash 
then urges all the hens to show the 
farmers how much they like wet mash 
in the winter, to eat a lot of feed 
and lay plenty of eggs. 


Don’t Use Them All 

Do not use all these characters. 
The names are merely suggestions 
for you to choose from, or to stimu- 
late your thinking for other names. 
Use only one character or two at the 
most, for you do not wish to confuse 
your readers. What you want is for 
them to connect the sight of those 
store characters with your store and 
its products. 

I know one hardware dealer who 
has a comic character called Elmer 
who appears in many ads. This fellow 
gives outlandish suggestions, but cus- 
tomers know he is joking, and yet 
they buy. For example, when Elmer 
announced a sale on pliers recently, 
he said, “These pliers won't pull any- 
thing. They will collapse when 
gripped firmly. Ideal to lose or have 
stolen. Give one, or several, to your 
mother-in-law.” 

Elmer is popular in his trade area. 
He has been responsible for many 
sales of special items. He has been 
used for seven years and has not 
outlived his usefulness yet. This 
shows what a store character can do 
when used properly. 

If the feed dealer does choose to 
have a store character and introduces 
him in his ads, he can also have a 
local sign painter put a picture of 
the character on an outside wall or 
inside the store. Copy nearby can tell 
a few of the outstanding traits of the 
store character, so that all traffic 
becomes familiar with him. 

A small head picture of the char- 
acter can also be painted on the 


COHEN E. WILLIAMS & SONS 


STEAMED 
ROLLED OATS 


FEED 
INGREDIENTS 


SHARP MILLING co. 


SIOUX FALLS, $.0. PHONE 47705 


SOFT 


PHOSPHATE 
With Colloidal Clay 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 
A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared by 


LONCALA PHOSPHATE CO. 
HIGH SPRINGS, FLORIDA 


Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 


1517 Burt Street 
OMAHA 2, NEBRASKA 


sides of your trucks, so that the 
character’s smiling face is there for 
many people to see and to remember. 


BUYS FEED BUSINESS 

WATERTOWN, N.Y. — The Roe 
Farm Service, Inc., of Limerick, has 
purchased the feed business of Abner 
Zehr at Woodville and leased the mill 
building from Mr. Zehr, with option 
to buy, it was announced by officials 
of the Roe firm. Some new equip- 
ment, including a feed grinder and 
a mixer, will be installed in the 
Woodville plant. William I. Roe, for- 
mer Jefferson County agricultural 
agent, is president of the Roe Farm 
Service, Inc., with one son, William 
W. Roe, as vice president, and an- 
other son, Thomas B. Roe, as secre- 
tary-treasurer. 


BLACKLEG INSURANCE 
Vaccination is the best insurance 
you can buy if you've had trouble 
with blackleg on your farm, says a 
University of Illinois veterinarian. 


FEEDSTUFFS, July 12, 1952——-31 


FEED 


PRICE BOARDS! 


“Completely Changeable” 
18°x36" - - 21 SLOTTED OPENINGS 
The Beautiful Neo-white Cut-out Gummed 
Paper Letters Mount on Velvet Black Panels 

As Easy as Mounting a Stamp 

NUMBERS SNAP IN AND OUT 
FOR QUICK PRICE CHANGES 


“Will Last a Lifetime” 


SPECIFY CAPTION 
Each beard ine 1,000 ¢ od Let- 
ters, 300 Snap-in Numbers, 24 1"x18" 
Panels; replacements as needed. 
One Board . . .$15.95 ea. 
Piywoot | Two Boards .. 14.50 ea. 
Three or More 13.50 ea, 


"Fruchey Service Co. 


BOX 461 — NAPOLEON, OHIO 


TAGS Support 


FEED"TAGS rE 
TALK” 


INDUSTR 


Only the food industry, with its 
greater opportunity, surpasses the 
feed industry in moving its prod- 


ucts to point of need and in main- 
taining adequate supplies in zones 
of use. In feed industry logistics, 
Savage Tags play a vital part. 
They sew on fast and easy. Their 
strength holds them on. They 
speed handling because they tell 
at a glance what is in any bag — 
and they do it in glaring sunlight 
or almost no light. Use the coupon 


and we'll show you why and how. 


251 MAIN 
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Soybean Oil Meal and Corn 
in Poultry Feeding 


URING the past 15 years soy- 
Dives oil meal has become an 
important part of our poultry 
feeding program in this country. 
However, experimental work with 
soybean meal for feeding chicks began 
here at Purdue in May, 1919, and the 
results were published the following 
year, Experiments with soybean meal 
for layers began in October, 1920. So 
far as we are aware, this was the 
first experimental work with this 
product in poultry feeding. 
For many years we have regarded 
as our principal practical problem the 
supplementation of corn and soybean 


meal with minerals, vitamins and to 
some extent with other proteins. In 
this section of the country yellow corn 
is usually our most efficient and eco- 
nomical source of energy for poultry. 
Most of the time soybean meal is our 
most satisfactory protein supplement 
for corn in poultry rations. 

In evaluating a protein supplement 
for practical feeding we must consid- 
er primarily the cost, efficiency of 
utilization, mineral content, other nu- 
tritive values besides protein, and fin- 
ally the kinds and amounts of amino 
acids yielded upon digestion. 

When considering the cost of a pro- 


tein supplement, it is not enough to 
calculate the relative price per pound 
of protein. We must take into con- 
sideration the cost of getting ade- 
quate amounts of the amino acids de- 
sired. A pound of protein from corn 
gluten meal may cost less than from 
soybean meal, but it would take much 
more corn gluten meal to supply the 
necessary amino acids. 


Related to Fiber 


The efficiency of utilization of a pro- 
tein supplement is related to its 
crude fiber content, since chickens di- 
gest very little fiber. The relatively 


HAS 99.998% COLLECTION EFFICIENCY— 
RECOVERS FINES AND OTHER PRODUCTS 
LOST BY MECHANICAL SEPARATION 


Operating with a cleaning efficiency of approximately 
100% as compared with an average efficiency of 98.5% 
for mechanical types, the DAY “AC” Dust Filter 
reclaims 144% more material. 

In hammermill applications, the DAY “AC” Dust 
Filter has proved extremely effective in reclaiming 
materials otherwise discharged into the atmosphere. 
Where the DAY “AC” Dust Filter was used as a 
secondary cleaner following the hammermill, one 
operator reported that it paid for itself in less than a 
year by recovering fines and other products formerly 
discharged by his cyclone. In addition to reclamation 
of milling by-products, increasing use of expensive 
trace elements and antibiotics points further to the 
need for filters to hold dust losses to an absolute 
minimum in feed mills. 


ADVANTAGES OF DAY "AC" DUST FILTERS 


High Cleaning Efficiency. With gentle reverse jet cleaning, high grade 
filtering materials can be used. 
Canti Aut +i 


Operation. Reverse jet rings move slowly up 
and down the tubes, cleaning continuously. 

Constant Air Volume. Bock pressure rises slightly when operation 
starts, then levels off to assure o uniform, constant flow of air. 

Parallel Air Flow. Dust and air travel downward together. 

High Air-to-Cloth Ratios. 10, 15, or even 20 to | ratios are achieved 
with uniform back pressures. 

No Dust-Catching Ledges. Squore-to-round inlet fittings have no fiat 
surfoces where dust can accumulate and become infested. 


° ding Adaptability for installasi Units furnished in multiples 
of 4 tubes, housed or unhoused; can be applied for either pressure 
or vacuum. 

4 


RECLAIMED MATERIAL PAYS FOR 
THE DAY “AC” DUST FILTER 


A FEW DAY “AC” FILTER USERS 

No. of units 
Archer-Daniels-Midland Co. . ........ 5 
Igleheart Bros. Div.—General Foods Corp. . . . 13 
6 
McMillen Feed Mills Div.—Central Soya Co. . . 12 
National Biscuit Co.. . 16 
10 


PROFIT BY DAY'S 71 YEARS’ EXPERIENCE IN 
PROVIDING BETTER DUST CONTROL 


Since 1881 The DAY Company has specialized in 
the engineering, manufacture and installation of dust 
control systems for industry. If you have a dust prob- 
lem. DAY can provide an effective and economical 
solution. DAY engineers are at your service for 
plant studies and cost estimates. CALL OR WRITE- 
TO-DAY FOR MORE INFORMATION. 


819 3rd Ave. N. E., Minneapolis 13, Minnesota 
In Conede: P. ©. Box 700, Fort William, Ontorio 


Bronch plants in Fort Worth, Buffalo and Welland, Ontario 


high content of fiber and associated 
materials in cottonseed meal, linseed 
meal and peanut meal places a defi- 
nite limit on the amount of these 
feeds which can be used in efficient 
poultry feeding. The excessive miner- 
al content of meat and bone scraps, 
and to some extent fish meal and 
tankage is a limiting factor in the 
amount of these protein supplements 
even if cost were favorable for their 
use. 

There are only about five or six 
amino acids that need to be consid- 
ered in practical feed formulation for 
poultry. One of these, cystine, is not 
considered an “essential” or indis- 
pensable amino acid, but since it re- 
places methionine to considerable ex- 
tent, it is calculated and added to 
the methionine. Soybean meal is a 
rich source of glycine, an amino acid 


EDITOR'S NOTE: The role of soy- 
bean oil meal in poultry nutrition was 
deseribed by Prof. Carrick at the re- 
cent tri-state soybean conference of 
processors and agronomists from Illi- 
nois, Indiana and Ohio at Purdue 
University. The accompanying article 
is the text of his report. Prof. Carrick 
is on the poultry husbandry staff at 
Purdue. 


required by young chicks for rapid 
growth, but apparently not required 
by swine and other livestock. How- 
ever, when a chick ration contains 
15% or more of soybean meal, the 
glycine is adequately supplied, and 
most practical rations contain much 
more than this amount. Other essen- 
tial amino acids, in addition to those 
mentioned, which need to be consid- 
ered for rapid and efficient growth 
are arginine, lysine and tryptophan. 
All of the other essential amino acids 
appear to be adequately supplied 
when enough of the common protein 
supplements are used to supply those 
specifically mentioned. 

Table 1 shows the relative supple- 
mentary value for amino acids when 
nine common protein supplements are 
ccmbined with corn to give rations 
with approximately 20% of protein. 
It will readily be seen that when cost, 
crude fiber and excess mineral con- 
tent and amino acid values are con- 
sidered, soybean meal has the most 
favorable position. Soybean meal, 
however, is slightly deficient in the 
sulfur-bearing amino acids, cystine 


and methionine. The price and avail- 


BRAN SHORTS 
MIDDLINGS 
Sacked or Bulk —Any Shipment 


DREYER ComMIsSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Mo. 
Phone BA 5462 Phone L. D. 178 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 


MANUFACTURERS OF 
QUALITY ALFALFA 


CENTRAL MILLS, 


Incorporated 


 _DUNBRIDGE, OHIO 
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The astounding demand for more and more FORTAFEED 
is proof of the many advantages these products offer in the 
vitamin B fortification of feeds. 


Livestock and poultry raisers profit. Each FORTAFEED Feed 
Supplement contains three, or more, of the all-important B 
vitamins in one thoroughly blended, premixed supplement. 
These supplements save time, labor and money — and pro- 
mote faster growth, healthier, more uniform livestock and 
poultry. 

Feed manufacturers profit. As a source of supply for multiple 
B vitamins, FORTAFEED Feed Supplements offer these 
definite dollars and cents advantages to feed manufacturers: 


e Conveniently blended to premix 
e Easy to mix—save time, labor and money 
e Uniform and stable in potency 


e Sufficiently concentrated for economical transportation 
and handling. 
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All FORTAFEED supplements are made with a base com- 
posed of dried fermentation solubles and press cakes from 
the manufacture of riboflavin and aureomycin, together with 
extracted liver meal and soybean oil meal. 


ANALYSIS OF VITAMIN CONTENT OF 
FORTAFEED FEED SUPPLEMENTS 


FORTAFEED FEED 
SUPPLEMENTS 


2-22 2-22C 2-49C 
Riboflavin, milligrams per Ib. 2,000 2,000 2,000 
Pantothenic Acid, milligrams per Ib..2,000 2,000 4,000 
Niacin, milligrams per Ib. 2,000 9,000 
Choline Chloride, milligrams per Ib. . 10,000 10,000 
Folic Acid, milligrams per Ib 60 60 


All FORTAFEED Feed Supplements are available to feed 
manufacturers only. 


Write for prices and full information. Reg. U.S. Pat. Of. 


Animal Feed Department 
LEDERLE LABORATORIES ‘DIVISION 


Rockefeller Plaza 


Everybody 
| 
i 
| Niacin + Choline + Folic Acid — 
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to sell 


BLUE 
RIBBON 


EMULSION 
Vitamin fortified 
IN 25 Ib. or 50 Ib. 
SELF-FEEDING 
BOXES 


STOCK AND SELL Blue Ribbon Emulsion, the condensed 
buttermilk base feed supplement. It’s a product that’s easy to 
handle, easy to sell and a mighty easy way of building cus- 
tomer goodwill. Check the features listed below and see if you 
don’t agree that they mean more profit for you and your cus- 
tomers . . . and then join the other hundreds of dealers who 
stock and sell Blue Ribbon Emulsion. Complete details and 


prices sent on request. 


check these features: 


@ CONTAINS VITAMINS A, B,,, 
D AND E 

@ SUPPLIES MINERALS, PROTEINS 
AND LACTIC ACIDS 

@ BUILDS APPETITES, IMPROVES 
FOOD ASSIMILATION 

@ BUILDS EXTRA RESISTANCE TO 
DISEASE 

@ HENS WEIGH MORE, LAY MORE 

@ INCREASES EGG PRODUCTION 
AND HATCHABILITY 


BLUE RIBBON 
Condensed Buttermilk 


For pigs, poultry, turkeys and 
ducks. Three types available: 
Fortified Pig Buttermilk with 
vitamins D and G. Fortified 
Chick Buttermilk with vitamins 
D and G. Blue Ribbon Special 
for general feeding. 


The MERCHANTS CREAMERY CO., 536 Livingston St., Cincinnati, 0. 


Table 1—Approximate Amino Acid Values of Protein Concentrates and Corn 
-% of amino acids contributed to rations— 
Me 


% in ration 


Protein 

Protein feedst— feed Corn 
Cottonseed meal (43%) ..... 35 55 
Gluten meal (41%) 37 63 
Linseed meal (34%) ....-...- 47 43 
Peanut meal (41%) ....+++++ 37 63 
Soybean ojl meal (44%) .....- a4 56 
Fish meal (60%) ......+-.4++ 23 67 
Meat scraps (50%) «....«+0+. 29 61 
Skimmed milk (34%) ...---.- 47 43 
Tankage (60%) 67 


% of ration required for 
chicks (temtative) 


onine 


Argi- Cys- Methi- and Gly- Ly- Tryp- 
nine tine onine cystine cine sine tophan 
30 8 -20 


. -99 
**.67 48 9°.10 


1.00 0.30 050 080 1.00 0.90 0.20 


tEach concentrate is combined with corn so that the concentrate and corn add to 90% 
of ration, they supply a ration with approximately 20% protein. This leaves 10% of the 


ration for vitamin and mineral supplements. 
*Highest values 
**Deficient values. 
tValues unknown 


ability of corn gluten meal, fish meal 
or other relatively rich sources of 
these amino acids would determine 
how this deficiency would be cor- 
rected. 

While the amino acid require- 
ments of young chickens, and to 
some extent young turkeys, have 
been fairly well determined for the 
first few weeks of life, the require- 
ments for maximum growth of older 
chickens and for egg production have 
not yet been determined to any ex- 
tent. It is evident, however, that 
such requirements are much less 


exacting than for maximum growth 
of young chicks. There is a need for 
considerable research in this area. 

Corn and soybean meal can prop- 
erly make up a large proportion of 
poultry rations. Both, however, are 
deficient in sulfur - bearing amino 
acids (cystine and methionine), cal- 
cium, phosphorus, salt, iodine, mang- 
anese, riboflavin and vitamins A, D, 
and Bu. They are often deficient in 
pantothenic acid, niacin, choline and 
perhaps one or more unknown growth 
factors. 

Table 2 gives some rather interest- 


Table 2—Adequacy of Soybean Oil Meal for Chick Growth 


OYSTER SHELL 


FOR POULTRY 


Experiment A 
Ingredients— Lot 1 Lot 2 Lot 3 Lot4 
Ground yellow corn... 64.25 49.25 53.75 48.75 
Soybe oi 
(23%) 38.00 38.00 38.00 38.00 
Cond. fish solubles ‘ 3.00 3.00 3.00 3.00 
Steamed bone meal .. 1.5 1.5 1.5 1.5 
Ground limestone .... 1.5 1.5 1.65 1.5 
lIodized salt ......... 0.45 0.45 0.45 0.45 
MnSO, (80%) ....... 0.05 0.05 0.05 0.05 
3,000-A, 400-D oil ... 0.5 0.5 0.5 0.5 
DL-methionine ....... 0.15 0.15 0.15 0.15 
Choline (dry-25%) .. 0.6 0.6 0.6 0.6 
3 B-vitamins (1) .... + + + - 
3.00 3.00 
Blood fibrin ......... 2.00 2.00 
All known vitamins (3) + — 
Antibiotic and By... 0.5 0.5 
100.00 100.00 100.00 100.00 
AV F-G** Av. F-G Ay. F-G Av. F-G 
wt ratio. wt. ratio, wt., ratio, wt ratio, 
*Period Sex gm. 0-8 wk gm 8 wk gm. 0-8 wk. 0-8 wk 
M 927 2.34 77 2.30 1,022 2.31 1,074 2.32 
F 805 2.43 816 2.40 887 2.38 897 2.32 
K 866 2.38 897 2.35 955 2.34 985 2.32 
No dealer has ever had a moment’s worry 
about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly advertised 
in the leading Farm and Poultry papers and 
over the Radio in a clean, truthful way, 
without exaggeration. 
The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 
profitable to the dealer. 
OYSTER SHELL PRODUCTS CORP. 
New Rochelle,JN. Y. P St. Louis, Mo. 


1.30 38 47 85 t °*.55 
f *1.68 9*.66 «61.04 99.56 99.17 
1.15 40 °°.72 °2.78 1.02 -31 
Oo e e 1.25 .28 59 *87 1.16 
1.23 -25 44 °*.80 °°.86 °°.14 
o*.79 .37 -82 °°.23 91.28 .23 i al 
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Ingredients— Lot 
Ground yellow cora .. 
Soybean oil 
Cond. fish solubles ... 3.00 
Steamed bone meal .. 1 
Ground limestone . 1 
lodized salt 0 
MnSO, (80%) . 
Dry D mixture (2) .. 1 
Dry A (5,000-A) .... 0 
DL-methionine (98%) 0 
Choline (dry-25%) ... 0 
3 B-vitamins (1) .... + 
Blood fibrin ......... 

All known vitamins 
Antibiotic and By: 


931 


B 927 2.33 1,011 


(1) Riboflavin (.3 mg.), Ca. pantothenate (1.5 mg.), Niacin (3 mg.) per 100 gm. feed. 


(2) To supply 100 D per 100 gm. feed 


(3) Biotin, folic acid, imositol, menadine (K), pyridoxine, thiamine and alpha toco- 


pherol (E). 


*Barred Plymouth Rocks—25 of each sex per lot. 
**F-G ratiomfeed-gain ratio or pounds of feed per pound of gain. 
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So 
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63.05 
38.00 38.00 
3.00 3.00 
1.5 1.5 
0.45 0.45 
0.05 0.05 
1.00 1.00 
0.2 0.2 
0.15 0.16 
0.6 0.6 
+ + 
3.00 
2.00 


1,026 2.24 1,036 2.25 


ing data from two experiments car- 
ried on at Purdue. Up to about two 
years ago, we had not been able 
to formulate a practical ration which 
would give quite as good chick growth 
as that obtained from the ration fed 
to Lot 1 (expericent A). We decided 
to see if we could improve this ration 
by “impractical” additions. 

One possibility seemed to be to 
increase all amino acids. It will be 
noted that synthetic methionine was 
supplied in all rations, as was con- 
densed fish solubles, which is a very 
good source of vitamin By». Lot 2 
contained casein and blood fibrin, two 
purified proteins, in a combination 
that increased definitely all of the 
amino acids. There was some in- 
crease in growth over Lot 1, but the 
difference was not statistically signi- 
ficant. 

Another possibility was to add all 
the other known vitamins and an 
antibiotic supplement with Bu, since 
antibiotics were coming into use at 
that time. This experiment was car- 
ried on in the spring of 1950, when 
antibiotics and B,, products were not 
yet standardized. All the known vita- 
mins and an antibiotic supplement 
were included in the ration fed to 
Lot 3, and a marked increase in 
growth over Lots 1 and 2 resulted. In 
Lot 4 both the protein and the vita- 
min with antibiotic were combined 
and still better growth was obtained, 
though not significant over Lot 3 

Rations Varied 

The results from Experiment A 
were so encouraging that we de- 
signed Experiment B which was car- 


Be sare te see the KELLY DUPLEX od next week 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 


ried on during August and September 
of 1950. In Experiment B, Lots 1 and 
2 were similar to Lots 1 and 4 in Ex- 


Remember! 


GRAIN IS FOOD 


KEEP IT CLEAN 
with 


Bolted Steel 
GRAIN TANKS 


ASSOCIATE MEMBER, GRAIN AND FEED DEALERS NATIONAL ASSOCIATION 


NEW! IMPROVED! 


Heavy construction for long 
life. Built-in Crusher pro- 
tects against stones. Other 
new features. 

Write or wire for details. 


MODEL A i 
with Crusher 
MODEL 8B : 
with ploin 
hopper BRYANT ENGINEERING CO. PORT HURON, MICH 


— 


How Pia Can Be Sure 


| 


It always pays to know how others in your in- 
dustry maintain their position of leadership. You might 
take a tip from Osborne & McMillan Elevator Company, 
Minneapolis, Minn., who operate one of the largest 
terminal elevators in Minneapolis, as well as country 
elevators spread over North and South Dakota, 
Minnesota, Montana and Northern Iowa. 

This is one of their 14 tank installations of BS&B 
Bolted Steel Grain Tanks, used for storing rye, flax, 
barley and wheat. And you can be sure that these instal- 
lations measure up—in all respects—to highest standards 
of cleanliness and efficiency set by this leading elevator 
company. 

Now, more than ever — with penalties up to 60¢ a 
bushel on contaminated grain — B Grain Tanks are 
your best investment! At lower cost, you get maximum 
protection against fire, vermin, moisture and weather. 
These strong, all-steel tanks —fitted with durable rubber 
gaskets—can provide any amount of storage you need — 
for any type of grain, feed, vegetable oil or molasses. And 
they can be quickly erected according to design layouts 
and standard foundation prints, furnished without charge. 


Write today, outlining your requirements 


Brack, SIvaALts & BRYSON, INC. 


Agricultural Division — Dept. 10-AK7 
7500 East 12th Street Kansas City 3, Missouri 


Lot 6 Lot? Lot 8 
48.05 
AY. F-G Ay. F-G Av. F-G AY F-G 
wt., ratio, wt., ratio, wt., ratio, wt, ratio, | 
ao Al *Period Sex gm 0-8 wk gm. 0-8 wk gm. 0-8 wk. gm. 0-8 wk ; Pe 
Lue 8 weeks ...... M 1,012 2.31 1,091 2.14 1,145 2.18 1,164 2.33 a : } 
—_ 
4 
— 
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periment A. Again there was a 
marked difference between the two 
rations. We were guessing that the 
principal reason for the difference in 
Experiment A was due to the anti- 
biotic, rather than the purified pro- 
teins and other known vitamins. 

In Lot 7, we omitted the the extra 
vitamins, but retained the protein 
and antibiotic supplement. The 
growth rate was slightly higher in 


Lot 7 than in lot 6, but the difference 
was probably a matter of chance. In 
Lot 8 we omitted both the extra vita- 
mins and the purified protein and ob- 
tained slightly better growth than in 
Lot 6 or 7, but none of these differ- 
ences was significant. 

From these experiments it would 
appear that the supplements in Lot 
1 were adequate, except for an anti- 
biotic and possibly vitamin Bu, since 


Spiva Bldg. 


CALCIUM PRODUCTS CoO. 
Leborctory QYN, Controlled 


Calcium Carbonate; lodized — Manganesed; 
Trace Minerals; Poultry, Ruminants, Swine 
Plants: Carthage, Mo.; Hannibal, Mo.; Webb City, Mo.; Sulphur Springs, Ark. 


Joplin, Missouri 


fish solubles is variable in Bu. We 
have at other times with different 
samples of corn and soybean meal 
included the purified protein and ad- 
ditional vitamins in a ration similar 
to that fed Lot 8, without any in- 
crease in growth. 

The ration fed to Lot 8 no doubt 
contains an excess of certain vitamins 
and certain amino acids, but we be- 
lieve it is the best pattern for maxi- 
mum growth that we have at pres- 
ent. It will also be noted that the 
feed-gain ratios for all lots showed 
a highly efficient feed conversion. 

This pattern can be translated into 
practical formulation by the substi- 
tution of certain ingredients, depend- 
ing upon cost, nutritional desirability 
and availability in the market. For 
example, the DL-methionine can be 
replaced with 5% of corn gluten meal 
and the corn reduced accordingly. The 
dry vitamin A can be replaced by 2% 
of high vitamin A dehydrated alfalfa; 
however, at least one large feed 


why RED BRAND 


such a ‘favorite’’... 


WITH FARMERS? 


... because they know Keystone makes RED BRAND 
with the right copper content to resist rust on the inside 
and still maintain its greatest strength and durability . . . 
and Galvanneals it on the outside for exfra protection 
against rust and corrosion. They also know this double 
protection makes RED BRAND a longer-lasting, more 
value for them. Then, too, they’ve been 
using RED BRAND for so many years its value has been 
proved to them . . . that’s why they keep coming back to 
RED BRAND dealers for more of their “favorite” fence, 


economical fence 


year after year! 


\\ 


WITH DEALERS? 


FIRST . . . because it is such a “favorite” 


fence 


with farmers they 


know the steady demand for RED BRAND means steady 


profit for them. 


SECOND .. . because Keystone’s broad merchandising 
program for RED BRAND continues to draw new and 
old customers to their place of business. 


THIRD . . . because the extensive Practical Land Use pro- 
gram developed by Keystone for RED BRAND dealers 
helps not only to build their sales of RED BRAND fence, 
but all their other products as well. INOTHER WORDS 
... RED BRAND dealers know that Keystone promotes 


WRITE FOR FURTHER INFORMATION ON HOW PRACTICAL LAND USE CAN HELP RED BRAND 
DEALERS INCREASE THEIR SALES THROUGH HELPING FARMERS INCREASE THEIR INCOME 


EYSTONE STEEL AND WIRE COMPANY 
PEORIA 7, ILCINOIS 


business for them, year after year! 


manufacturer is now using a stabil- 
ized vitamin A product and no alfal- 
fa in a chick starting ration. 


High Percentage Justified 

It is entirely feasible to have a 
chick starting ‘ration with approxi- 
mately 50% of corn and 35 to 37% 
of soybean meal. The experimental 
work to date justifies a high percent- 
age of soybean meal in poultry ra- 
tions, when cost, efficiency, and bio- 
logical results are carefully consid- 
ered. 

Most of this discussion has dealt 
with rations for early growth of 
chicks. After chickens are six weeks 
old the nutritional requirements are 
less exacting. After six weeks young 
chickens may be fed a ration with 
approximately 66°% corn and 25% 
soybean meal. These figures are on a 
“complete” ration basis. Many such 
rations are actually in use today. 

In the case of fowls kept for mar- 
ket egg production or for hatching 
eggs it is feasible to feed a ration 
(complete baSis) with 65 to 70% corn 
and 15 to 20% soybean oil meal. 

The idea of using a high proportion 
of corn and soybean meal has been 
used also in feeding turkeys. Young 
turkeys have a higher protein require- 
ment than chickens. Experiments by 
Prof. Roberts at Purdue have shown 
that approximately 41% each of 
ground corn and soybean meal in the 
ration, with appropriate supplements, 
will give very rapid growth in young 
turkeys. After eight weeks the corn 
is increased and the soybean meal 
reduced somewhat, since the protein 


requirements are less during the 
growing period. 
From the evidence available it 


would appear that a large portion of 
poultry rations should be from soy- 
bean meal and corn, when prices jus- 
tify. For young chickens, where the 
amino acid requirements are more ex- 
acting, soybean meal has a very spe- 
cial place. Anyone familiar with the 
feed manufacturing industry knows 
that the present basis of feed formu- 
lation is now built upon corn and 
soybean meal, and if adequate sup- 
plies of both products are not eco- 
nomically available, for one reason 
or another, our animal feeding pro- 


cram will be seriously handicapped. 


2 for personal service: e 


e WALSH GRAIN CO. - 
1002 Flour Exchange Lincoln 0678 » 
MINNEAPOLIS 15, MINN. e 


PREMIER iiTTER 

Absorbs 
Mere 

Baie: 
every neod 

Premier Peat Moss Corp. 535 Sth Ave., New York 17 


PERS 


your 


CENTRAL FEED Supply 
Specialists in Feed Ingredients 
327 So. LaSalle $t, CHICAGO 4, IIL 
JOE E. NELSON ETHEL PANTHER 
Phone WAbash 2-6935 Teletype CG 1065 


BROKERS— 
COMPLETE LINE OF 
FEED INGREDIENTS 


839 BOARD OF TRADE 
KANSAS CITY 6, mo. 
BALTIMORE 2960 
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| 
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Red Broad Fence - Red Top Stool 
Gets «Keystone Poy | | 


HERE IS THE SOURCE of natural riboflavin many 
leading feed manufacturers prefer. Dry, mill-ground, free- 
flowing, B-Y-21 has excellent stability and dispersion 
characteristics, is easy to handle and blends readily and 


uniformly. 


B- Y-21 hasa guaranteed riboflavin potency of 8000 micro- 
grams per gram or 3630 milligrams per pound. A little bit 
goes a long way. Just One 50-pound bag will adequately 
fortify from 50 to 133 tons of mash, depending on type of 
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‘natural 


ration and other feed ingredients. And more than that, 
B-Y-21 is economical, too, because the price is based solely 
on the riboflavin content. You do mot pay for the additional 
B vitamins and other feed values that B- Y-21 contains. 


Available year-round from CSC—the world’s first produc- 
er of riboflavin by fermentation and originators of B-Y 
feed products. Write Animal Nutrition. Division, Com- 
mercial Solvents Corporation, 260 Madison Avenue, New 
York 16, N. Y., or 105 South 7th Street, Terre Haute, Ind. 
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ending Alani nd Gulf men- 
benet from our knowledge and experience. Write, 
wire or phone H. J. Baker & Bro, Maryland Trust a 
Bl, Ma | 
TURE 
H. J. Baxer Bro. ESTABLISHED 1850 
00 FIFTH AVENUE « NEW YORK 20 « WN. y 


INCREASE YOUR FEED STORE PROFITS WITH 


HOT OR COLD PROCESS 


MOLASSES MIXER 


\ 


can coat up to 15 tons of dairy and 
Write for details. 


HAYES & STOLZ 


Slower production can be set to fit 
your operation. Semi-high speed mix- 

INDUSTRIAL MANUFACTURING CO. 
PO BOX 953 SOUTHSIDE STATION FORT WORTH. TEXAS 


ing paddles blend feeds and molasses 
thoroughly and protect crimped oats 
and barley. Revolutionary twin-tube 
design gives you eight feet of mixing 
space in a compact machine. Exclusive 
spring pressure-type molasses injec- 
tor sprays molasses evenly into cham- 
ber and automatically closes when 
machine is stopped, keeping excess 
molasses out of the chamber. Investi- 
gate the Hays & Stolz Supermix Mo- 
lasses Mixer today! 


PACIFIC COAST 


“FISH MEAL + FISH SOLUBLES 


i Drummed Solubles Stocks Available at 
Chicago, Ull., and Long Beach, Calif, 


Give ‘em a Smile 


\ 


©) 
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RE you one of those merchants 
Av believes that a courteous, 
well trained sales staff is not 
too important, that too much empha- 
sis has been placed on this phase of 
feed store management? Suppose you 
discharge or send on a vacation all 
your regular employees and hire in 
their places, the rudest persons you 
can find. Give them brief instructions 
on how you handle your business, 
give them a list of prices and then 
turn them loose. 

How will your trade react? Unless 
there’s a terrific scarcity of feed you 
will witness a big drop in customers. 

Feed customers do not like un- 
friendly, rude, discourteous people. 
They shun them. They hurry out of 
the store, shiver a little, and then go 
to some other store where the owner 
and clerks are friendly and helpful. 

Is this picture exaggerated? A lit- 
tle, but only to get the point across. 
It is seldom that a store has a staff of 
employees who are all rude and hard 
to handle. But the store staffs of 
many merchants today have one or 
two sour-faced, careless salespeople 
who just don’t give a hoot whether 
school keeps or not. 

Perhaps they don’t act too bad 
when the boss is in the store, but if 
he isn’t within earshot, or in the store 
at all, they show their true selves 
and really show customers what a 
salesperson shouldn't be. 

Sad, isn’t it? But I can back up 
that statement. The Willmark Co. re- 


Courtesy Pays 


By Max Anson 


cently released results of a national 
survey, which said in part that re- 
tail selling in stores surveyed was 
in a sad state, the worst since the 
end of the war, and that marked im- 
provement in sales training was 
strikingly needed. 

There is so much misinformation 
abroad about courtesy, service and 
those other intangible factors, that I 
think it pays to get some of these 
things straightened out. 

Do you think that courtesy in itself 
is a wonderful asset in a feed estab- 
lishment? 

I answer a qualified “yes.” Have 
you ever gone into a store to be 
greeted by a courteous salesperson 
who didn’t know about the request 
you made? Courtesy is not a sell-all, 
or a cover-up factor. It is only worth 
something when it is tied up with 
some other business factor. The cour- 
teous clerk who knows all about the 
product he is selling is valuable. But 
the courteous person who doesn't 
know much about merchandise and 
makes no effort to learn rates a zero 
in my merchandising book. 

Then there are the glad-hand boys. 
The moment you get into a store they 
flash you one of those movie hero 
smiles, grasp your hand, pump it vig- 
orously, turn on the personality full 
blast and thump your back. Glad to 
see you! Brother, are you welcome! 

Then, after you are breathing nor- 
mally again and have courage enough 
to ask a question about a poultry 


QUALITY 
Sell Your 


PURE 


PACKAGED IN BAGS 
Paper 
25 Ib. - 50 Ib. - 80 Ib. 


Burla 
100 Ib. 


P. o. Box 784 


CASH IN ON A 


NEW-IMPROVED 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Product 
for Quaiity Dealers. Write, wire or ‘phone for prices. 


MAYO SHELL CORPORATION 


PRODUCT 


Customers 


REEF 


NOW IN MAYO'S NEW 
10 Ib. “FEED-O-MAT” 


Houston 1, Texas 


bo, 

the house which for many 

— 
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— 

Bh 4 } Something new — the “Feed-O-Mat” | 

¥ Package. A handy, economical, 10-Ib. 

ai box that is an Automatic Feeder. You 

pas G % need this package. Packed (6) te case. 

“WR S WILSON GO | 

— > PIE. | 6251 

——= 1206 SOUTH MAPLE + LOS ANGELES 15 Richmond 625! 


or dairy feed problem, or a fertilizer 
situation, some of the glad-hand boys’ 
faces begin to fall. They stammer and 
they stutter. They call in someone 
else, have a consultation and then the 
flad-hand boy offers you a solution 
based on information which sounds 
to you like a broken leg supported 
by two crutches. 


Phoney Courtesy 

Do you go for that kind of cour- 
tesy, glad handing and friendly spirit? 
Not me. I think it’s phoney. So let's 
not glad hand, just because we think 
it the thing to do. Let's not smile, 
just because we think it will make a 
sale. But let's smile, because we are 
sold on the idea of serving somebody, 
of selling him something that satis- 
fies him. That, I think is a sane mer- 
chandising approach, and I have seen 
it work year after year for many 
merchants. 

I recall that many years ago an 
advertising salesman friend of mine 
was told by a practical joker that the 
owner of a large shoe store wanted 
to buy a double page advertisement 
in the newspaper that the salesman 
represented. He was told that all that 
was needed was for him to call for 
the copy that afternoon. 

My unsuspecting friend was jubi- 
lant. For months he had been trying 
to get that shoe merchant to take 
larger space than the two column 
five inches he bought occasionally. So 
he marched into that shoe store with 
head up, chin thrust forward, smile 
from ear to ear. 

He said breezily, “Well, Mr. Jones 
I have come to get that copy for the 
double page spread you said you 
wanted to buy.” 

It was a mere matter of seconds 
before that smile from ear to ear 
shrunk to a thin line, as the shoe 
merchant told my friend the truth. 

Onlookers were sorry for the sales- 
man, but the fact remained that he 
had used the wrong approach, as the 
glad-hand boys often do, and then 
they get in hot water. 


The Right Advice 

Employees in a feed store do a 
great deal of the selling. How they 
handle people, what they say to them 
is tremendously important. Have you 
ever stopped to consider the matter 
in this way; on some bit of advice 
handed out at a feed store, some 
farmer may invest a great deal of 
money and time, may make a profit 
or incur a loss? 
How important, then, that every 


if You Want More Capacity 

Per Horsepower, Buy the 
FORSTER HAMMER MILL 

FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 S. MeLean, Wichita, Kansas 


For greater DOG 
FOOD VOLUME! 


Write for dealer facts 


VITALITY MILLS, INC. 
BOARD OF TRADE BLDG. 


CHICAGO 4, ILL. 


bit of advice handed out is correct, 
is supervised where necessary, is re- 
ported to the dealer. Rude, discour- 
teous, unfriendly salespeople not only 
do not sell as much merchandise as 
friendly clerks, but they also may 
give out advice which is not accurate 
because they just do not have the 
right interest in their job. 

Proper employee training in a feed 
mill is more important than in many 
other retail stores. A poor clerk in 
a hardware or appliance store can 
sell the wrong refrigerator or wash- 
er, but the customer can bring it back 
and get the right make and size, and 
not too much harm is done. A depart- 
ment store clerk can sell a short 
yard, or a shoe clerk can sell two 
shoes of different sizes, with not too 
much loss of cash or good will. But 
the feed store employee who sells 
the wrong feed for a certain opera- 
tion, or who gives the wrong feed 
recommendations can cause custom- 
ers to lose money. 

If we have better trained feed store 
employees—and there are many work- 
ing in feed stores now who are will- 
ing to work on a training program— 
then the total sales of the industry 
will rise, and farmers will get even 
greater benefit from the feeds which 
they buy. 


| Here's the tonic for cows that successful dairymes demand because of ads like this... | 


j 
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with 


DR. LEGEAR’S 
COW PRESCRIPTION 


THE TONIC FOR ALL DAIRY COWS 


SOLD EVERYWHERE 
DR. LEGEAR MEDICINE CO. © ST. LOUIS, MISSOURI 


Dehydrated 


and Sun Cured 


ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
LAMAR, COLORADO 


. ST. LOUIS, MO. 


and asking for more!” 


Many a time we've heard our dealers say some- 
thing like that. And it’s logical! For VITA-RICH 
Supplements are right. They're easy to use...safe, 


certain and ready to mix 


No big inventories...you can get more VITA- 
RICH in a hurry when you want it from any of 
Thompson-Hayward’s 18 centrally-located ware- 


houses listed below. 


THOMPSON. 
HAYWARD 


for YOU! 


“Once you get a feeder using feeds supple- 
mented by VITA-RICH, he'll keep coming back 


N-HAYWAR 


Here is the Line-up! | 


when you get them. 


VITA-RICH crower 


for young and growing chicks. Enriched 
with Vitamin 


VITA-RICH Layer -Breeder — 


provides essential vitamins for higher egg 
production and hatchability. 


VITA RICH for Swine—tortitied 


with antibiotics and Vitamin B)2. Helps pro- 
duce surer, faster, low-cost gains. 


VITA-RICH for Hogs—Farm- 


tested supplement for starters and fatteners. 
A sound vitamin formula. 


VITA-RICH for Poultry—rich in 


Bi2 and tested antibiotics for faster growth 
and better health. 


VITA-RICH for Cattle—o low- 


cost supplement that shows superior results 
in calf meal, beef and dairy rations. 


vour cows FOR HEALTHY CALVES 
We're Rushing More_/= = | 
AG 
| 
| 
(COTY; MO. « NEW ORLEANS, LA. “ST.LOUIS + HOUSTON 
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' @ Get the most shelling for the least money! Save 
space in your mill — Save installation — Save 
power — Save maintenance — Handle more 
$ customers quicker — and get more customers by 
installing a TRIUMPH Zip Cob Blowing Corn 
Sheller. Just one machine does the complete job. 
' Proven best in thousands of feed mills and 
country elevators. Don’t be satisfied with less. 
Invest wisely in a complete and up to date corn 
shelling and cleaning installation. Buy Triumph. 
Two Sizes. Write for catalog today. 


TRIUMPH DIVISION 
THE C. O. BARTLETT & SNOW CO. 


6249 HARVARD AVENUE * CLEVELAND 5, OHIO 


BUY JUST ONE MACHINE 


TO DO THE WORK OF FOUR 


= REMEMBER THESE—=— 
IMPORTANT 
ADVANTAGES 


Air Cleans Shelled Corn 
® Conveys Cobs, Husks and Dirt 
Away from Shelling Pit 


* Simplifies Cob Disposal 

® All Moving Parts on One Shoft 

Depend on Triumph—the De- 
pendable Name in Mills and 
Elevators since 1884. ° 


aad 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE 


MIDLAND 


WAREHOUSE CORPORATION 
INDEPENDENT PUBLIC WAREHOUSEMEN 


CUSTOM BLENDERS 


OELWEIN, IOWA 
Chicago Great Western Trackage 


IN TRANSIT 


ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


Pittsburgh Plate Glass Co. 


36% LINSEED MEAL 
MEAL SALES — 728 Be 


we. AT RED WING, MINNESOTA 


Simplify Filing Problems With 


F you are looking for an efficient 
| way to remind yourself of the 
highly important things to do 
during the month, why not use a 
“tickler” file? There are many mer- 
chants who swear by this simple de- 
| vice, and who say that it has helped 
| them immensely 
Let us say that you have two steel 
files, four drawers to a file. There 
ire important things in that file, but 
you, as a feed dealer, are not always 
aware of them at all times. And be- 
aware of every- 


cause you are not 
thing filed away, you may forget 
some very important things. 

So the small “‘tickler’ file, placed 


on your desk, a card index file, keeps 
you aware of important matters that 
are due to come up, and if you want 
more information on those matters 
you can consult the larger files. 

Here’s how one merchant uses the 
tickler file. He has the work days of 
the month typed on cards across the 
short ends. Thus if he wants to begin 
his billing of accounts on the 25th 
of the month, he turns up a card 
which says Jan. 25, or whatever the 
month may be. This sticks up end- 
wise and is easily seen. On the 25th, 
he looks at the card and a notation 
on it says “Begin billing.” 


Constant Reminder 

If the job is started the card is 
turned back flat with the other cards. 
If it isn't—due to press of other 
work—it stays up. Thus every time 
he looks at the file that upturned Jan. 
25 date reminds him he is a couple 
of days behind on the billing. When- 
ever the billing is finished, the card is 


THE TICKLER SYSTEM 


By Edgar Gleason 


turned down and the date forgotten 
until the next month's cards are ar- 
ranged. 

When do you begin your collections, 
letters, personal calls, phone calls? 
Turn up the card for that date. Stick- 
ing up on end, with perhaps the date 
12th on it, no one will forget it. You'll 
look at it a couple of days before it 
is due, and you'll look at it the day 
it is due. Using such a system, you 
will not forget the matter of collec- 
tions. Do you have collection call- 
backs for the 14th, 17th, 20th and 
28th of the month. Turn up those 
ecards, mark the name of the delin- 
quent on it, the amount, etc. On the 
average filing card there is plenty of 
room for such notations. 

How about ad copy deadlines? I 
find that a lot of feed dealers mean to 
write newspaper and other ads to 
meet deadlines, but in the rush of 
work forget it. A week date reminder 
card in the tickler file will help call 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 4 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, lowa 


WORN HAMMERMILL 
SCREENS COST 
YOU PLENTY 


—— 3 WAYS 


SCREEN HOLES ELONGATE 


MORE HOLES, MORE CAPACITY 


POOR SPACING COSTLY 


When screens wear, holes elongate 
and capacity drops, increasing op- 
erating costs, SOUTHWEST mill 
screens made of famous Cross 
Special Analysis Steel by the Cross 
Engineering Co., Carbondale, Pa., 
positively guaranteed to wear 
longer. 


Uniess screens have maximam holes 
per square inch, you lose again in 
lower capacity and higher costs. Poor 
quality screens often have this de- 
fect. SOUTHWEST mill screens have 
maximum perforations per inch, 


Ackerman. 


Check Your Screens 


CALL SOUTHWEST FOR QUICK DELIVERY of any 
type, size or perforation. All makes. Don’t be caught 
in steel shortage. Write, wire or phone Charley 


Holes should be accurately shaped for 
top production. SOUTHWEST screens 
are manufactured by modern and effi- 
cient methods and are expertly die-per- 
forated to correct conical shape. Each 
hole is guaranteed to be exactly the 
size specified. 


Wear Is Costly 


SOUTHWEST MILL SUPPLY CO. 
Box 7455 No. Kansas City, Mo. 


Grand 4072 


WA 
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this matter to your attention in time. 
Then you won't have to say to the 
newspaper representative, “Oh, re- 
peat that ad once more,” meaning 
last week's advertisement. This is a 
lazy and ineffective way to get out of 
the advertising copy job, and it's a 
costly way, too, for you are not util- 
izing the full value of your ad space. 


Prospect Calls 

The tickler file can be very useful, 
too, for making calls on prospects. 
Perhaps you have promised a farmer 
to call back and see him about his 
herd feeding problem on the 23rd of 
the month. He remembers the date, 
you may not remember just what day 
you said you'd be back. Perhaps you 
wrote down the date on a slip of pa- 
per and placed it on your desk. Per- 
haps that slip got lost, blown away, 
or a magazine or stack of newspapers 
or reports placed atop it. Anyway 
you can't find it, and not seeing it 
for a week, you forget about it. 

But a tickler file cannot be covered 
up, or blown away. Whatever notes 
you put into it, will stay there as a 
rule. And the tickler date cards that 
are stuck up on end, just scream 
for attention, and you'll learn to give 
them attention. 

“I forgot” is no excuse in business, 
even though the busy executive per- 
haps has many more matters to de- 
cide daily than his customer. You, as 
a dealer, may forget your date or 
promise, but the customer never for- 
gets. He does not like to be slighted, 
except perhaps when it comes to get- 
ting a statement. 

When the month is over, the sam® 
cards can be used for the following 
month. Merely cross out the word 
“Jan.” and write in “Feb.” in blue or 
red ink at the side, above or below. 
This can be done for several months, 
if you wish, and so you will not need 
to change to new cards every month. 


Simple System 

There are some dealers who dislike 
to keep records, but this tickler sys- 
tem is simple enough so that almost 
every dealer will quickly realize its 
benefits, and how it can save time 
and trouble for him. He can keep it 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRand 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 
FORT WORTH, TEXAS 


N. K. Parrish 


BROKER JOBBER 
FEEDSTUFFS «+ 
MILO-KAFIR-WHEAT-FIELD SEED 


. 
LUBBOCK, TEXAS 
2-8787 


. 
FT. WORTH, TEXAS 
FOrtune 4031 


PRODUCTS 


Distributed in Washington, 


Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American Bldg. 
SEATTLE 4. WASH. 

410 Lewis Bidg, 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ON 


up himself, if he does not wish to 
trust it to someone else. In the former 
event, of course, he has no one but 
himself to blame, if he forgets to 
record an important event or duty. 

For the feed dealer who does not 
like such records, he will find that 
the tickler system will be worth at 
least minimum attention. And for the 
dealer who likes records, it is pos- 
sible that he will want two small 
size tickler record systems. One can 
refer to Merchandising Activities and 
the other to Operational Activities. If 
you find that you have a lot of sales 
through the year, involving adver- 
tising, sales promotion, displays, con- 
tacts, etc., a separate merchandising 
tickler system can prove helpful. 

If you decide to use this tickler 
system resolve that you will try it 
for at least three months and work 
hard to give it a fair test. The reason 
for this is that we are all creatures 
of habit. If you use the system for 
three months you will do many of the 
operations habitually and be in a bet- 
ter position to judge the benefits from 
the procedure. 
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We offer our facilities for trading in these commodities at 
all markets. 

Our direct wire to the floor of the Merchants Exchange 
of Memphis enables us to offer immediate quotations and 
prompt executions of orders in soybean meal at both Chicago 
and Memphis. 


Mitchell, Hutchins & Co. 


MEMBERS 


One Wall st. Chicago Board of Trade 

N Y 3 Merchants Exc hange of Memphis 231 8. La Salle St. 
ork New York Stock Exchange 

Digby 4-0700 Chicage 4, TL. 


and Other Principal Commodity 
and Security Exchanges 


E. M. Peet Company reports on 36 years of easy 
processing, smooth blending, low handling costs 
with Wyandotte Bicarbonate of Soda: 


Mr. G. F. Morse, president of the E. 
M. Peet Manufacturing Co., says: 
“Wyandotte Bicarbonate of Soda plays 
a very important part in a mineral 
mixture for livestock.” 

And he should know! Pioneer in 
livestock feeding, this company has 
grown (since its first order of Wyan- 
dotte Soda 36 years ago) to cover 
over 50,000 sq. ft. of floor space .. . 
to an elevator and bin capacity of 


“We've used Wyandotte 
Bicarb since 1916” 


Yes, Wyandotte customers are sat 
isfied. They continue to buy from 
Wyandotte year after year. Why? 
Because Wyandotte is a dependable 
source ,. . and takes care of its cus 
tomers! For all the facts, write— 
Wyandotte Chemicals Corporation’ 
Wyandotte, Michigan. Offices in Prin- 
cipal Cities. 


more than 5,000,000 Ibs. 


Smooth-blending, free-flowing 


“In our platt, mixing and blending 
(as well as most other operations) 
are done automatically. Naturally, we 
demand a soda which flows freely, 
blends smoothly,” Mr. Morse adds 
“We have consistently enjoyed these 
qualities, as well as low handling 
costs, with Wyandotte Bicarb.” 


yandotte 
CHEMICALS 


| 
ee Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 
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. FEED DEALER: 


HOW 


ANSWER THESE? 


1. Does your present brand of oyster shell offer you the sales 
promotion materials it takes to build big volume? 


SHELLBUILDER 


DOES 


2. Does your brand oyster shell offer you cooperative advertis- 
ing help to create sales for your store? 


SHELLBUILDER 


DOES 


3. Does your brand oyster shell give you “right now” service 


on every order or inquiry? 


SHELLBUILDER 


DOES 


4. Does your brand oyster shell keep your customers sold 
through year-round advertising in national magazines? 


SHELLBUILDER 


DOES 


Sol the Brand that SEUS- 


-SHELLB 
A) 
SHELLB 


MELROSE BUILDING 


Phone, wire or write 


UILDER- 
With Profit 
ILDER CO. 


HOUSTON, TEXAS 


for prices. FREE folder 


showing how to build volume sales. Write for it. 


WARREN FEED & GRAIN CO. 


PROTEINS MILLFEED ALFALFA MEAL* MOLASSES «GRAINS 
FORT WORTH, TEXAS « 


Give Your Store 


Display Appeal 


A FEEDSTUFFS 


FOR THE RETAILER 


FEATURE 


By MILTON BAXTON 


T= other day I saw a neat 
looking feed mill which had 
just received a complete coat 
of aluminum paint. In looking at it 
more closely, I saw that the only 
identification was a small sign over 
the doorway which gave the name of 
the feed firm. And yet, this mill stood 
on a highway at the edge of town 
where most of the traffic coming into 
town and also leaving it could see 
that mill. 

I could not help thinking that here 
was a feed dealer who was missing 
an advertising opportunity. I could 
understand why he was proud of hav- 
ing a nice looking mill, because when 
I inquired about him, I discovered he 
was a successful dealer, because he 
was a hard worker. And yet, if he 
used better display and advertising 
methods, his sales would be still 
higher. 

You cannot name a single type of 
retail business, such as lumber yards, 
implement firms, locker plants, and 
others which are built on outskirt 
locations which do not use the fronts 
and sides of their buildings for ad- 
vertising purposes. They do this be- 
cause they have found it pays. And 
have you noticed recently how many 
national oil company filling stations 
have gone in for banners and other 
decorations, designed to attract more 
attention. 

If those companies find such ad- 
vertising and display effective, you 
can be certain that it would work 
out for the feed dealer. Of course, 
the display and advertising should 
be neat, but this is a matter of execu- 
tion and of supervision, rather than 
of original planning. 

Let us look at the matter this way: 
if the feed dealer is located in a store 
on a main street, with another store’s 
walls right up against his own, then 
there is no opportunity whatever for 
sidewall exterior display or advertis- 
ing. The dealer in such an instance 
must rely on his store front and on 
his window displays to attract maxi- 
mum attention. 

But when the feed dealer is lo- 
cated on the outskirts of his town, 
with no buildings on either side, 


duty construction 


nerable parts made longer life a fact. The many 
Fairfield-Haines Mixers in use, plus reorders we 


receive everyday p 


(FAIRFIELD 


OUR DESIGN ENGINEERS 
SHOT FOR THE MOON 


ANO PROOUCED A STAR { 


with special attention to vul- 


roves we reached the goal. 


Knowledge of what you and other mill opera- 
tors needed most in a feed mixer gave us a goal. It 


See it in action! Write Dept 
D for name of representative 
and bulletin No. 1250 


was high, but not too high... witness the Fairfield-Haines. 

You needed more uniform blending. We developed the exclusive 

blending hood which controls flow, mixes feed particles thorough- 

ly. Jou wanted higher tonnage rates and more efficiency. Both were 
accomplished with the enlarged elevating screw and its /00% capacity in 
contrast to the usual 400% of most mixers. You wanted a longer life. Heavy 


ENGINEERING COMPANY * MARION, OHIO 


or with a wide parking lot surround- 
ing his premises, then he does have 
an opportunity for good display. 
Consult a Painter 

It is well to consult a good sign 
painter. He can tell you what sort 
of signs you can erect, where to place 
them so that the over-all picture 
of your buildings is in harmony. 
You don’t want to use too many 
signs, and you want them in propor- 
tion. The sign painter can also tell 
you what color to use in painting 
your mill. 

Let him make the signs for you, 
and if you wish to economize, then 
your men can paint the mill and oth- 


FISH MEAL 
HEADQUARTERS 


+ SARDINE 
HERRING 
MENHADEN 
BLENDED 


South African 
PILCHARD 


NORWEGIAN 
Full Herring 


Includes Fish Solubles 


NORWEGIAN 
HERRING 


FISH SOLUBLES 


FISH SOLUBLE 
Mixtures 


Feeding Oils 


Write - Wire - Phone 


WILBUR-ELLIS 
COMPANY 


320 CALIFORNIA STREET 
SAN FRANCISCO 4 


CHICAGO 3 - Bankers Building 
NEW YORK 6 - - 19 Rector Street 
Los = 15 1206 8. Maple Ave. 
BUFFALO 3 - Ellicott Sq. Bldg. 
SEATTLE 4 - - Central Building 
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er buildings in their spare time. But 
the signs will be looked at first and 
more closely, so they will need to be 
professional. 

Choose these signs so that they 
will be seen from the right angles 
Be sure that your best selling lines 
and lines with recognized national 
advertising appeal get mention very 
prominently. Get your name big 
enough for you are selling yourself 
as well as feed and farm products. 

If you have a lot of wall space, 
either on the main building or smaller 
ones, list the products you handle. 
I have seen some excellent blocks 
of advertising copy on feed store ex- 
terior walls listing up to 20 products. 

Usually such signs have a black 
paint background, with the products 
listed in white. Red paint was used 
around the edge of the entire sign, 
making a sort of “rounded corner” 
affair which had a lot of appeal. 

The cost might run to $50 or even 
to $100 or more, depending upon 
the number of signs and the size, but 
this is an investment which will have 
a high advertising value for you. 
Homemade signs as a rule do not look 
very well. Your job is to sell feed 
not paint signs. Neither could the 
sign man sell feed as well as you do. 
So the signs should be professional 
in appearance, and you'll have to pay 
the costs on that. But you will not 


regret it. 
Sack Signs 

Discuss with the sign painter, too, 
the advisability and the cost of paint- 
ing a few sacks of feed somewhere 
on the walls of the buildings. The 
feed sacks should be full size or 
larger and should employ the same 
brand colors as the brand you are 
selling. 

Some sacks like this—when seen 
by fast moving traffic—will instantly 
identify you as a feed store. The 
brand colors will be recognized by 
people who are familiar with the 
feed or the national advertising. If 
they are partial to that feed, you 
may get another customer. Use every 
angle you can to cash in on feed 
advertising. 


of Low-Cost, 
Pre-Mixes 
LIME CREST PRODUCTS 


are made by Limestone Products Corporation of Amerie 


DEPT, NEWTON, NEW JERSEY 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION and PRODUCTION 

P.0.Box 886 MANHATTAN, KANSAS 


LABORATORY 
SERVICES 


Effectiveness of vitamin B-12 
and antibiotic feed supplements 
in finished feeds evaluated by 

practical chick feeding studies 


VITAMIN AND AMINO 
ACID ASSAYS 
A.O.AC. vitamin Dg chick assays 
U.S.P. XIV or A.O.AC. vitamin 

A assays 
Vitamin E biological assays 
Proximate analyses and mineral 
determinations 
Other biological, chemical, 
and microbiological services 
Write for price schedule 
WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. O. BOX 2059, MADISON 1, WISCONSIN 


If you have space for a sign which 
says, “Good Feed for (and then show | 
pictures of a cow, a hog, laying hens | 
and chicks)” then the spectator has | 
an idea of the range of your feed 
line. Those animal and poultry pic- 
tures will hold his attention longer 
than will words just naming them. 
A good combination of pictures and 
copy will help make your exterior 
signs more effective. That’s why a 
good sign man will be of excellent 
service to you. 

In traveling through Iowa a year 
ago I noticed a feed dealer's swing- 
ing signs. When the wind blows the 
sign swings around, and there is copy 
on each side. The fact that they 
swing makes one read them more 
quickly. 

It may well be that right on your 
parking lot—perhaps near the high- 
way—there is room for such a swing- 
ing, revolving sign. Such a sign may 
get an additional 5% of the highway 
traffic to notice your mill. If so, the 
sign is worth its cost and then some. 

Remember, the outside of your 
feed establishment is what the cus- 
tomer sees first. Why not make it sell 
more feed and farm supplies for you 
by giving the customer more specific 
suggestions to think about? Signs 
can help do it. 
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Ads like this tell your customers why Dr. LeGear's Plus Combined with Poultry 
Prescription stops nutritional poultry diseases 


{STOP NUTRITIONAL DISEASES IN POULTRY 


Overcome low egg production, run-down, unprofitable 
poultry —give your birds Dr. LeGeor's Pius combined with 2/7? 

Poultry Prescription. It's gvaranteed® to 
stop nvtritional diseases ond, at the 
some time, it gives your flock the tonic 
boos! needed for healthy appetites ond 


“Satistaction guarasteed you money back 


DR. LEGEAR’S PLUS 
POULTRY PRESCRIPTION 


Me. SOLD EVERYWHERE 


HEYwoop & RABB, INC. 
Brokers + Jobbers - Carriers 
Serving the Entire Southeast 


“May we have your offerings?” 


LD 382-2096 MORRISTOWN, TENNESSEE TWX 463 


After a quarter of a century, the Great Southwest continues to specify “COLUM- 
BIAN”! Minimum initial investment, and minimum overhead and maintenance means 


increased daily profits right from installation. 
tion is assured because of bolted sectional construction. 

Just how long COLUMBIAN Storage Tanks last, no one knows. None has ever worn 
out, or been demolished by tornado or cyclone. Even after 30 years, users have added 
Exclusive and important details of design make 
COLUMBIAN Tanks so superior that users invariably specify them again and again 
when additional storage is needed. 


This battery of Columbian Tanks is just one of many 


rings to increase storage capacity. 


Additional economy cf low-cost erec- 


that is saving and making money for asers everywhere 


Safe, efficient, fire-proof, weather-proof, rodent -proof 


storage for wheat, corn, barley, onts, 
cotton seeds, peanuts, coffee beans, rice. 


Engineering Service—All preliminary enginecring 
service for designing tanks to meet your particular 
need and arrangement is provided free. 


BOLTED STEEL GRAIN STORAGE TANKS 


Easy Ways to Erect—Detailed, easy -to-understand blue 
prints for erection are furnished so that tanks may be 
put up with any kind of labor—or we will provide 
superviser for your own men—or a complete Colam 


bian erection crew. Foundation specifications and blue /, ’ 
prints are furnished te enable your local concrete r/ 
contractor to build foundation. Fou 


COLUMBIAN STEEL TANK CO., P. 0. Box 4048-R, Kansas City, Mo 


Associate Member of the Grain and Feed Dealers National Association 
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The ‘‘Small Town’’ Approach 


Friendliness Rings 


the Cash Register 
By Mark Baker 


ECENTLY I read an article in 

R a metropolitan newspaper 

where the reporter was com- 

menting on the fact that small busi- 

nesses pop up almost as fast as homes 

in new neighborhoods or shopping 
districts. 

He stressed the fact that residents 
in such neighborhoods liked to buy 
at these handy stores, instead of go- 
ing downtown. He also said that the 
proprietors “place customers as 
quickly as possible on a friendly ‘first 
name’ basis. This is a small town 
operation which pays off swiftly in 
the big town. It is difficult, nearly 


impossible, for the hundreds of clerks 
in a big store to duplicate it.” 

Doesn't that bring up the ques- 
tion: “Are you calling your customers 
by their first name?” 

If you aren't, then why not do it 
as soon as possible, so that you can 
establish a more friendly relation- 
ship with your customers. No doubt 
there are many whom you are call- 
ing by their first names, and others 
whom you could, if you made the ef- 
fort. So since the city boys think it 
is such a big business building idea, 
why not use it whenever you get the 
chance? 


Friendliness is something which 
doesn’t cost a dealer a dime, and once 
it is practiced it just seems to feed 
on itself and gets larger and larger. 
The friendly merchant is usually the 
one to be trusted, the one who thinks 
more of his customers and their needs 

more so, generally, than the fellow 
who has a pinched mouth, never puts 
on a sale and turns off the electric 
light before you get out the front 
door. 

Someone once asked Charles 
Schwab when he was president of a 
big steel company what factor was 
most important in his success. He 
said, “I believe it is my smile.” 

Thus if the great Charles Schwab 
placed so high a value on a smile, 
then it ought to be mighty good 
equipment for us to use whenever we 
feel like it and the occasion is right. 

You and I know that we would do 
many things for a friend that we 
would not do for an acquaintance. 
We do it for the friend because we 
like him and want to do things for 
him. The small town feed dealer who 
makes the effort to turn customer 


acquaintances into friends will find 
that it is one of the few magical 
keys to better business. A customer 
who is a friend will walk five blocks 
out of his way, or drive ten miles 
| farther on country roads just to give 
| you first chance to sell him feed 
and other supplies. What advertise- 
ment, what sales promotion idea, 
could get him to do that regularly? 

You can’t put too high a value 
upon friendliness. The city merchant 
perhaps can get along without too 
much of it, because his customers 
do not expect it. But the country 
merchant without it, he’s as lonely 
as an owl on the top of the Empire 
State Building in broad daylight. 

The great Thackeray once said, 
“It is a friendly heart that has 
plenty of friends.” How true this is 
| in business, too. The customer can 
soon spot “fake” friendliness. He is 
not fooled by it. Real friendliness 
must come from love of your job 
and products and the desire to serve 
people. 

The feed dealer who tries to be 
friendly to his customer soon learns 


to his pleasure that they confide more 
readily in him, and that thereby he 
learns more about them, what they 
like and don’t like. This knowledge 

not available to the dead pan mer- 
chant— makes the friendly feed 
dealer better equipped to handle his 
customers day after day, for he 
knows their needs and how they buy. 

If a farmer needs some equipment 
| of a certain type and mentions it to 

the feed dealer when buying feed, 

and if that dealer tries to find such 
| equipment and then phones the farm- 
| er he has found it for him, the av- 
erage farmer is delighted. Sure, he 
wants to get the used equipment, but 
what pleases him equally as much 
if not more is that the feed dealer 
remembered this remark of his and 
acted on it. Only a friendly dealer, 
| always ready to serve his customers, 
can act this way. 

The merchant need not always be 
looking for new ways to serve cus- 
tomers and to be more friendly. One 
specific act, such as that described, 
plus a general friendly attitude, usu- 
ally suffices. One act wins the indi- 
vidual most times. He will remember 
it a long time, and he will always 
feel kindly toward you. 

Friendliness can be cultivated, be- 
cause it is a philosophy which works 
out. Just as you can convince a tough 
prospect that your feed is the one for 
him to buy and use at a profit, so can 
you work hard toward becoming a 


A L L A R K i N G R K » i K N T S friendly person, and sell yourself on 


for feed manufacturing success... its “business, “social and spiritual 


‘You AS a feed manufacturer buy far more than vitamin, growth 
|| CHARLES H. HUBBELL 
CONSULTANT 


Woy 
internal 
Culling 


something 
| Exclusive 


4 


We spend money where 
Take us up on this and > 
find out what we mean. 


ee and trace-mineral concentrates when you deal with 
st 'Itra-Life Laboratories. You get, in addition, a complete, practical, 

¥ time-proved PROGRAM FOR FEED MANUFACTURING 
SUCCESS, Manufacturers of Ultra-Lifed feeds are leaders. . . in 
volume of business, in quality of product, in profitable operations, 
in service rendered their customers. We at Ultra-Life help them 
succeed, and on their success, our success is based. 


NOTE THESE SUCCESS FACTORS 
ULTRA-WAY INTERNAL CULLING — Sensational. Sells feeds. 
Helps your customers to operate more profitably. Exclusively 
yours when you use our pupdmate. 

ULTRA-LIFE LIVESTOCK SERVICE — Dairymen, hog raisers 
welcome your Ultra-Life trained serviceman, who helps them with 
their problems, helps them get more milk or meat from their feed. 


And remember: unless you have “service,” you can't 


Feed Formulation 


and Research 
Phone— Wabash 2-9005 
53 W. Jackson Blvd. Chicago 4, lil. 


CINAT 
THIS SAFEWAY 


These Quality Vitamin Concentrates 
help you make better feeds 
Ultra-Life Poultry Concentrate 
Ultra-Life Poultry-Gro Concentrate 
Ultra-Life Livestock Concentrate 
Ultra-Life Pig-Gro Concentrate 


: expect to hold your own in today’s competitive markets. q ULTRA-LIFE LABORATORIES, INC | 
ULTRA-LIFE ADVERTISING ALDS— Hundreds upon hundreds | Please send free and without obligation further infor- | Couenedasiiionsetbang ipebeeneta 
of radio continuities, folders, newspaper mats ... either tailor-made | cn your program Ser Sood War out loss of eggs or meat. Chitks pratected 
: : | Please tell me how to get exc lusive use of Ultra-~-Way | —>r ss) without loss of growth. 3 different 
for you iously used and proved by other feed manufacturers, Internal Culling and Ultra-Life Livestock Service in just ene 
> > —eight vaccine for chicks, growing or matured stock. 
‘ are available free. 
EXPERT FORMULA SERVICE_ Specifically planned Fins Nawe | | NEWCASTLE 
— Specifically planned for you,to FOWL POX 
a ilize loc ingredients to bes veto -eds. ADDRESS F.S. 552 —all 3 controlled at cost of less 
help utilize local ingredients to best advantage to make better feeds. | feeds. Please check which | 
| | crop protected. Ask your dealer or 


write for full facts. 
VACCINES 
BOX 
ND, N. J. 


| Use FEEDSTUFFS Want Ads for RESULTS 


YOUR OWN POULTRY AND LIVESTOCK JOURNAL — Ably 
edited, carrying your own name, your own advertising for your 
own brand of feeds. 

FREE ANALYSES of ingredients and your finished feeds. 

FREE BIOLOGICAL TESTS to help maintain the quality of 
feeds which you manufacture. 
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By Martin Francis 


which happens in rural areas 

and of which every farmer and 
feed dealer can be proud is the way 
in which farmers help a neighbor 
build a barn destroyed by fire, or 
harvest his crops when he is ill. 

Farmers all talk about how busy 
they are, how they can’t get hired 
help to do the work, how they must 
ask the women folks to work in the 
field, etc. And yet, if some neigh- 
bor is in trouble, the farm folks 
mysteriously come up with one or 
two days’ labor, and they get a lot 
of work done for some neighbor. 

Every feed dealer is the third par- 
ty in many of these good neighbor 
deeds. Often he hears of some farmer 
who is in a work jam, for one rea- 
son or another. Then the dealer will 
pass the word along, and help to or- 
ganize the farmers into a work bri- 
gade to help the cause along. Often 
the dealer helps with the barn build- 
ing and other duties. 

In many areas there’s no news- 
paper publicity on these things, for 
no one seems to want any pub- 
licity about what they do to help— 
and what a wonderful motive that is 
—but it is not amiss for a dealer to 
post a list of farmers needing some 
help of this nature, or to mention 
good neighbor deeds in his monthly 
direct mail. 

The more such things are men- 
tioned, the more farmers will be- 
come aware of the necessity of help- 
ing others, for no one knows when 
he might be next. One newspaper 
which believes in publicizing good 
neighbor deeds is the Des Moines 
Register. This newspaper frequently 
publishes a column listing such deeds, 
and I am sure all Iowans are proud 
of the people who respond to the call 
for help. 

Here is the way the article reads, 
in part, in a recent issue (and it could 
read almost the same in any commu- 
nity, large or small). 

“Good Neighbor Deeds Reported . . . 

“Batavia—Corn picked for Orville 
Caldwell who has been ill for six 
weeks. 

“Cambridge—About 75 cars of corn 
picked and cribbed for Elmer Grif- 
fith who recently returned home 
from a Des Moines hospital. 


O™ of the wonderful things 


PELLETS 


America's largest selling pellet for 
producing CAPONETTES! 


* ind 
+ Cumbertend, ind 


Anderson Box Co 
Mid. Wick & Fry 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


last October. 


“Humboldt—Sixty acres of corn 
picked for Earl Madsen who was a 
patient at a Des Moines hospital. 

“Salina— Corn picked and wood 
sawed for Ernest Glotfelty, a hospi- 


tal patient.” 


When the feed dealer calls on farm- 
ers to visit with them, to hear about 
their farm accomplishments and to 
tell them the story of better feeding, 
he is really being a good neighbor, 
too. Often he performs favors for 
farmers, and these are good neigh- 
bor deeds which farmers remember. 
I know a feed dealer who delivered 
feed to a certain farm, took the 
farmer’s washing machine back to 
town to a repair man, and delivered 
it back to the farmer when fin- 
ished. The dealer made no charge, 
because he knew that the farmer 
and wife were busy during the plant- 
ing season and could not take the 


machine in to be repaired. 


Numerous feed dealers offer farm- 


“Casey—Corn picked for Ronald 
Reed who was inducted into the army 
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LOW COST... 


IMMEDIATE DELIVERY 
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ers free parcel checking service when 
they come to town to shop and in- 
vite them to leave messages for 
friends and to use the local tele- 
phone, if they wish. Good neigh- 
borliness of this type is appreciated. 

I also know a feed dealer who saved 
a farmer customer a hotel Dill by 
letting him sleep in the dealer's guest 
room for 10 nights while he went 
to a local hospital once a day for 
treatments. 

Publicity about good neighbor deeds 
spreads fast in a rural area. The 
dealer who is willing to take time 
and effort to help a farmer will soon 
find that he is building a lot of good- 
will, and his business will grow, too. 

The farm accident rate is high. 
Many farmers, their wives and mem- 
bers of the family are often laid up 
with minor and major injuries and ill- 
nesses. The feed dealer is in a posi- 
tion to hear of these things quickly. 
There are some dealers who send 
“get well” cards to people who are 
ill at home or in the hospital, or who 


have been forced to remain indoors 
because of accidents. 

If the feed dealer does this sort 
of thing, he will be remembered by 
many farm folks. He will establish 
himself as a man of the community 
who is willing to help others, as well 
as a man who is in business to sell. 


For Sale Bulletin Board 

I have talked with feed and ma- 
chinery dealers who have a free for 
sale and exchange bulletin board for 
farmers, where they can list items 
they have to sell. They told me that 
it gives them great satisfaction to 
see how that bulletin board in their 
mill enables farmers to buy and sell 
items which they otherwise might 
not get. 

“It's just a little service I am able 
to give free of charge to my cus- 
tomers,” a dealer says. “It costs only 
the time to write the item on the 
bulletin board. I wish there were 
more ways in which I could be of 
service to my farm friends.” 


ACCENTUATE 
THE POSITIVE 


By Edward Ritter 


VERY feed dealer knows that 
E there is always complaining by 

customers in the store and mill 
over costs, prices, floods, insects, lack 
of rain, too much rain and things of 
that sort. This sort of gloom, when 
engaged in too often, stifles initiative 
because it weighs down the human 
spirit. It is also bad for business, as 
every feed dealer knows. 

What can the dealer do to combat 
this spirit of pessimism which crops 
up at the slightest stroke of misfor- 
tune? 

He can look for the “bright spots” 
in agriculture which exist at the mo- 
ment. Reading about the “bright 
spots” the farmer will often turn his 
mind to more constructive things. 


sT 


sT 
‘ IN PELLETS PER HORSEPOWER 


The Century "75" has set amazing new records for 
highest capacity. Whether you measure it in pellets 
per HP or pellets per dollar, here is the most eco- 
nomical mill to operate. 


ST 
l IN PELLET QUALITY 


This capacity is achieved with no sacrifice in the high 


pressed, stable, resistant to breakage —quolity thot 
continually builds pellet demand. 


IN LOW MAINTENANCE COST 


capacity! 


CALIFORNIA 


\ 


PELLET MILL 


—_ 


Here is the number-one profit builder in 
feed plants everywhere. For the most 
pellets per HP—the most pellets per 
dollar—install the CPM Century “75.” 
It’s rugged, compact, powerful, and it’s 
proved for pellet profit. Write for descrip- 
tive bulletin, or call your nearest CPM 
representative. 


CPM Century — First 
in Pellet Capacity. 


And when he does that he is ready 
to tackle his current jobs again and 
to start buying. He gets back into 
balance, so to speak. 

I would suggest that every feed 
dealer consider including a column 
in his regular newspaper advertise- 
ment or in his direct mail bulletin 
and entitle it “Bright Spots in Agri- 
culture.” In this column stress the 
fact that many new and interesting 
things are always happening to im- 
prove agriculture and make life more 
productive and profitable for the folks 
who farm right. 


Egg Consumption 

One item which can go in there 
is that the per capita egg consump- 
tion in the U.S. is now about 405 eggs, 
while in 1940 it was about 317. Tell 
your readers that this can only mean 
more business for poultry farmers 
the nation over, and the per capita 
increase probably has not yet reached 
its peak. So there’s a big egg market 
for raisers to fill. 

Another item which might fit in 
there is that the bee and honey out- 
look for 1952 is expected to be very 
good. Lots of farmers raise bees, and 
many feed dealers handle bee sup- 
plies. Every bit of farm income is 
important. This bright spot might be 
a small one, but it is bright, not dark. 
And bright spots are what you want 
for this column. 

Don’t be afraid to promote rye 
pasture and other measures which 
will help the farmer save buying feed. 
The above step will encourage him 
to raise more livestock so that even- 
tually he will buy a greater total 
amount of feed from you than other- 
wise. A recent report tells that six 
acres of rye pasture saved a hog 
farmer $540 worth of feed in five 
months last fall and winter. But he 
must have bought some supplement 
and corn, too. Surely this report is a 
bright spot which will make farmers 
feel more cheerful. 

One recent report states that the 
1951 Wisconsin crops were valued at 
$527 million. That's a lot of money. 
Pass on information like this to your 
readers about the value of your 
state’s crops. It shows farmers they 
are part of a big, prosperous industry. 
It is needed in this country. An item 
like this will do much toward stimu- 
lating farmers to get a bigger share 
of that total farm income. That's the 
sort of initiative which always pays 
off on farms. 

In one midwestern state the state 
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legislature has announced a big ad- 
vertising campaign for dairy prod- 
ucts. That’s a bright spot item, too, 
for it means that more dairy products 
will be sold through such an adver- 
tising campaign. It also shows that 
the state’s lawmakers realize the 
value of helping agriculture to make 
the entire state more prosperous. 
This should give every farmer assur- 
ance that millions of people in the 
state realize the need for more and 
better dairy products and are back- 
ing him up. 

How about those agricultural col- 
lege items which detail the gains in 
production made by good dairy and 
egg management? Stress these in 
your bright spots column, so that 
every farmer can see that there are 
things he can do to improve his pro- 
duction and profit rates. 

A lot of farmers who have a short- 
age of help find that they can get 
along by entering into cooperative 
seeding and cultivating agreements 
with their neighbors. One farmer told 
me he was amazed how well this 
worked out. He and one neighbor got 
the seeding done on both farms and 
hardly missed the hired men at all. 
Now they are planning to cooperate 
on other jobs. Machinery, of course, 
helps a lot, but the willingness to 
adapt oneself to cooperate with a 
neighbor is vital, too. This is a bright 
spot item to print which will strike 
home to many a farmer who is wor- 
ried about a shortage of help. Urge 
farmers to visit their neighbors and 
talk things over to see how they can 
cooperate to get farm jobs done to- 
gether. 

Hitler Did It 

During the last war Hitler spent 
a lot of time and money on propa- 
ganda to condition the German mind 
to think like he did and like it. He 
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succeeded remarkably well. The food 
loving German even thought a saw- 
dust filled sausage went well with 
thin beer—so effective were Hitler's 
honeyed words. 

The bright spots column is not in- 
tended to deceive farmers at all, but 
its purpose is to show that there are 
many bright and encouraging things 
happening in agriculture at the same 
time that some farmers think all is 
gloom. The bright spots column can 
get the farmers in the habit of think- 
ing constructively instead of just 
plugging along, feeling that things 
are all wrong. 

As the feed dealer knows, the 
farmer is a sensitive fellow. He may 
have a paid up farm, machinery paid 
up and money in the bank, but a 
slight decline in dairy and egg prices 
quickly makes him pessimistic. What 
the dealer needs to do is to sell the 
farmer on a long range plan which 
sticks steadily to the course despite 
temporary ups and downs. The bright 
spots column can help accomplish 
this task. 
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Note how the content of NOPCO® Micratized® 
Vitemin A in kibbled dog food remains almost 
constant during preparation and accelerated 
storage. Compare this with the heavy loss of 
ordinary, unstabilized vitamin A. (One month's 
storage at 98° F is the equivalent of four months’ 


anufacturers of fortified dog foods can now be sure of the vitamin A 
content of their products Shen fed—through the use of NOPCO RELY 
Micratized Vitamin A. 

Ordinary sources of vitamin A are unstable during baking and storage. 
Worse still, the losses are erratic and unpredictable. Even a greatly 
increased initial fortification is no assurance of adequate content when fed! 
But with NOPCO Micratized Vitamin A, dog foods retain their potent “A” 
values till the time when they really count—when fed! 


Remember these facts on NOPCO Micratized Vitamin Al 


NOPCO Micratized Vitamin A, in dry 
form, is the pioneer stabilized true vitamin 
A. In NOPCO Micratized products, an ex- 
clusive process (U. S. Patents Pending) 
seals the vitamin A with edible micro- 
crystalline wax—and protects it against 
air and destructive feed ingredients. 


Remember . . . when test results show 
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NOPCO Micratized Vitamin A retains 
84% of its potency after preparation and 
storage—while another vitamin A supple- 
ment retains only 38%—it means that 
more than twice as much of the less stable 
product is required initially to provide the 
same amount of vitamin A when fed. 


Get the full facts—write for Bulletin # A-18 
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Combination HI-MOLASSES PELLET 
MILL and MOLASSES FEED MIXER 
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One Feature 


New models of the 1000 Series shown 
above are now coming off our production 
line with this new and exclusive head which takes 
light weight screenings as well as heavy type feed 
and makes a more firm, solid molasses pellet. 2000 
Series is exactly the same as the 1000 Series except that 
it has twice the capacity. 
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National Bank Bidg. 


For complete information, prices 
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nearest Sales Representative: 
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NEW photographic sales tech- 
nique which has been used 


with considerable success in 
attracting and holding the attention 
of feed manufacturers may also be 
used effectively to attract and hold 
retail customers’ attention, the organ- 
ization that is using it believes. 

That company is Grandone, Inc., of 
Needham, Mass., recently appointed 
New England distributor for Distilla- 
tion Products Industries’ Vitamin E 
feed supplement. 

The technique is simple. As Ray 


Using Photographs in Selling 


Use Pictures to Hike Feed Sales 


Dealers Can Get an Idea From a Firm Selling 
to Feed Manufacturers and Apply It in Their 
Sales to Retail Customers 


Grandone explains it: “I carry my 
35mm Kodak Signet Camera at all 
times,” he says. “And with it I take 
color snapshots which, after develop- 
ment, are returned to me as slides 
ready for projection. Most of the pic- 
tures I take are shot in connection 
with the feed business, and I take 
these slides with me—along with a 
Kodaslide Table Viewer—when I call 
on customers. Lew Gannon, John Mc- 
Coy and Fred Dickens, our salesmen, 
also do the same. 

“The viewer, 


in this case, is a 
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completely portable unit which can 
be plugged into any electric outlet and 
placed on a customer’s desk. I put the 
slides in, I show the customer how 
to operate the viewer, and I talk 
about the points illustrated by the 
pictures as we go along. 


Sales Advantage 

“The big sales advantage of this 
technique is that these pictures bring 
to life important sales points which 
otherwise would be only so many 
more words to the customer. It en- 
ables him to see exactly what we are 
talking about, and adds glamour to 
the products.” 

The majority of Grandone’s color 
slides are informational or service 
type photos. For example, many feed 
manufacturers use cod liver oil, but 
Mr. Grandone discovered that the 
majority of them had never seen a 
fishing boat nor had the slightest idea 
of how cod liver oil is produced. As a 
result Mr. Grandone made a trip on a 
dragger on one occasion to produce a 
series of pictures which would illus- 
trate just those points. 

Other pictures among the 25 sets 
he uses include photos which show 
how alfalfa is grown and handled in 
various sections of the country; poul- 
try diseases and defects caused by 
dietary deficiencies; the operation of 
feed mills, and the use of pharmaceu- 
ticals and disinfectants. 

“We've found that such pictures 
help us increase sales because what 
people see, they don’t forget,” Mr. 
Grandone says. “Furthermore, a set 
of pictures controlled by the customer 
enables you to keep your sales talk 
directed to the customer’s interests.” 


Ready at All Times 


Mr. Grandone’s camera is kept 
ready at all times because he never 
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knows when he'll run into some situ- 
ation which interests him. “T've taken 
photos just for my own pleasure,” he 
reports, “and found that they were 
just what I needed to illustrate a 

cular point a week or so later.” 

He makes it a point, too, to let the 
people who appear in his pictures— 
or whose equipment and operations he 
photographs—see the pictures he 
takes. They all enjoy the pictures, he 
has discovered, and are usually grate- 
ful when he sends prints or copies 
for them to keep. 

Another important point that 
Grandone has learned is that their 
pictures—and portable table viewer— 
enable them to get an audience for 
their sale presentations at times when 
it would otherwise have been im- 
possible to do so. “People are always 
interested in photos,” Mr. Grandone 
says. “That's why, whenever they're 
used, they help build interest and 
boost sales.” 

What would a retailer or feed man- 
ufacturer need to get started in such 
photographic selling? A_ portable 


table viewer such as the Kodaslide 
Table Viewer, Model A, or Model 
4X, is all that’s absolutely necessary, 
Mr. Grandone believes. That's be- 
cause if the user doesn't wish to take 
his own pictures, he can hire some 
photographer to do so. It's best, how- 
ever, to shoot your own snapshots, 
Mr. Grandone thinks. And for that he 
recommends an inexpensive 35mm 
camera equipped with synchronized 
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flash for picture taking either indoors 
or out. Kodachrome Film in the 35mm 
size is processed by the manufactur- 
er after exposure, and returned to the 
customer mounted in Kodaslides 
ready for projection and viewing. 
Thus all you have to do, Mr. Grandone 
says, is take the pictures—and show 
them. And if you do, he thinks, they'll 
help you increase interest in your 
products and boost sales. 


Call 
Van Dusen Harrington Co. 


for Barley, Oats, Corn 
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Cuts your feed-handling costs... 


NO SACKS TO PACK AND HANDLE. No sacks to 
count and store. Superior BULK-DELIVERY Unit 
does away with costly, time-wasting hand-labor. Lets 
one man handle feeds from mill-site to farm-site. 
And handle them quickly, automatically! 

Built for fast one-man operation, Superior BULK- 
DELIVERY hauls bulk materials right from the 


EXTRA EFFICIENT. Self-unloading. Con- 
veyor power comes directly from truck 
engine. Dragline cleans runs and com- 
partments without leaving residue. Power 
train maintains uniform speed. And 
there’s only one transfer of material. 


SUPERIOR 


GRAIN SEPARATOR COMPANY 


PERFECTLY DESIGNED. Cylindrical 
body means extra capacity, no wasted 
space. Lightweight aluminum construc- 
tion assures longer truck life. Lower 
center of gravity gives top driving safety, 
maximum maneuverability. 


@ HEIGHT — 9 ft. 7 in 


H City 
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“ONE MAN loads, delivers, unloads 
with a Superior BULK-DELIVERY Unit” 


source. Discharges 8 tons in 12-14 minutes. Delivers 

up to 3 different materials in a single load. Makes 

selective deliveries without equipment change. 
So, make more deliveries per day. 

customers per trip. Cut your feed-handling costs to 

the bone the Superior BULK-DELIVERY way. 
. the new automatic way! 


QUICK FACTS on Standard Superior 


Serve more 


Bulk - Delivery 


@ CAPACITY—7 to 9 @ GRAVITY POINT—7 
tons (3 compartments) ft 


10 in. from reor 
8 ft. 3 in. from front 


@ TANK LENGTH —16 
feet @ WIDTH —7 ff. 8 in 
@ WEIGHT — Aluminum. @ LENGTH —17 ft. 9 in 
2400 Ibs 


@ TANK DIAMETER — 
éf 


MAIL COUPON NOW 
| FOR FREE BOOKLET! 


Pictures, complete facts on Su 
penor BULK DELIVERY Unit 


Superior Grain Separator Co 
Dept. F72, Hopkins, Minnesota 


A DIVISION OF SUPERIOR SEPARATOR CO. OFFICES IN HOPKINS, MINNESOTA AND POMONA, CALIFORNIA 


| | 
| 
| | 
9 
FEEDING Ye WE 
: 
ARCADY FARM Firm p 
Name 
FARMS | 


50-—-FEEDSTUFFS, July 12, 1952 


Build Promotions 


Around the Land 


By Edward Ritter 


VERY real farmer loves the 
E land. It is from the land that 
all real agricultural prosperity 
finally comes. The sight of good land, 
with good crops growing on it brings 
a soft light into a farmer's weather 
beaten eyes 
The alert feed dealer can very well 
put some land in his window dis- 
How about some little boxes 


plays. 
of land, perhaps two feet square? 
Fill them with soil from various 


farms in your area, and post placards 
in each box saying this soil is worth 
so much per acre. 

Another sign should say that a 
good combination for a farmer is 
good land, good cows and good feed. 
Put some bags of feed throughout 


that display, and if you have a wood- 
en dairy cow dummy, put it in the 
display, too. Post the prices the dairy 
animal brings today (about $400) con- 
trasted with the $125 she brought 
during the depression. 


Show the Prices 


Post the land prices, too. Some of 
the best land in Illinois is now bring- 
ing $500 per acre (with improve- 
ments), although the average land 
price in that state is $224 (still an 
all time high). 

Some land in Illinois sells for $70 
per acre. Your window display should 
contain some poor land at around this 
price, too, to bring home to the 
farmer that the quality of soil varies, 


just as does the milk producing ca- 
pacity of dairy cows. Post the pres- 
ent price and the 1933 price of 100 
lb. dairy supplement. Then those 
farmers who camplain about the high 
price of feed can see that other farm 
factors have risen in price, too, es- 
pecially land and cows. This sort of 
related comparison will drive a lesson 
in economy home to many farmers. 

Perhaps you can get the average 
land price in your county from your 
county agent. If you can, then post 
it. Be sure to get the lowest land 
price and the highest, and call atten- 
tion to it. 

Which farmer is going to be able 
to farm most efficiently—the farmer 
with a low price land or one with 
high priced land? You know the an- 
swer. The soil must contain the plant 
nutrition to begin with, otherwise it 
cannot produce. Often that nutrition 
is maintained through fertilization. 

A dairy cow cannot produce maxi- 
mum results, either, if she does not 
come from good stock, if her parents 


MURPHY’S advertising tells them—Murphy’s 
mailing-pieces sent direct to your own customers 
tell them again that MURPHY’'S CONCENTRATES and 
MINERALS are just what feeders need to balance up 


and fortify their new grain. 


You can have a profitable feed business all year 
‘round, with no summer slump, when you show 
feeders how little cash they need invest to do a 
good, complete feeding job. MURPHY'S CONCEN- 
TRATES supply the essential protein, mineral and 
vitamin substances required to bolster up and 
vitalize new grain. As a result, grains go further 
and promote better health, faster growth and in- 


creased production. 


WON'T STOP FEEDERS 
‘FROM COMING TO YOU 


Antibiotics and Vitamin B,z are in MURPHY’S CUT- 
Cost CONCENTRATE For HOGS and MURPHY'S 
V1G-O-RAY CONCENTRATE FOR POULTRY. Extra 
Vitamin A and extra trace minerals are properly 


blended into MURPHY’S CUT-COST CONCENTRATE 


For BEEF CATTLE, Cut-CosT For DAIRY CATTLE and 
MurPHY’S CALF CONCENTRATE. 

When you stock these five MURPHY’S CONCEN- 
TRATES, and keep MURPHY’S MINERALS on hand 
for the profitable mineral business, you can sell 
the grain feeder now, and get a more profitable 
summer business. With MURPHY’S you cut down 
on inventories too, reduce risks, and hold down 


your investment in feed. 


Find out all about a feed business that knows no seasonal slump. Write 
us today about on exclusive, profitable Murphy Franchise in your town. 


MURPH Y 


PRODUCTS 


BURLINGTON, WISCO 


have not descended from high milk 
producing herds. And she cannot pro- 
duce well, either, unless she gets the 
proper feed and care. 

All these points can be stressed in 
one, or even two window displays 
which stress the relationship between 
the soil, the animal, the feed and the 
yield. 

Now we come to the feed. There 
is poor feed and quality feed. A qual- 
ity feed is one which contains the 
necessary requirements for the ani- 
mal's full nutrition. Stress that fact 
to the farmer. The good cow, ee 
erly cared for, but on poor feed, 
not producing maximum-profit for 
owner. 

Also bring in the water element. 
The dairy cow needs plenty of good, 
fresh water so that the feed she eats 
will be properly digested and ab- 
sorbed, and so that the cow can 
maintain maximum health, with a 
high milk yield. 

The Fertilizer Story 

There is another soil story which 
can be told. Experiments show that 
for every $1 which the farmer invests 
in good fertilizer he can get back 
about $6 in crop yields. This shows 
that there is a handsome profit to 
be had while building up a soil. Too 
many farmers think building a soil 
is an expensive proposition. 

Most certainly soil building re- 
quires work, but it pays a profit 
quickly, and it is the ultimate profit 
which interests the farmer. The fer- 
tilization story, on the basis of actual 
costs and profits, can also be told 
along with the soil story, particu- 
larly if you take care to work up 
some good windows. 

Every agricultural teacher and 
class in rural and small town high 
schools are interested in soil condi- 
tions. Many of these classes test 
soils. It may be that if an alert 
feed dealer has a series of soil and 
fertilizer windows that he can ar- 
range to have some members of a 
high school ag class at the feed 
store certain hours of the day to 
test soils for farmers, and to let 
farmers watch them in this work. 

Farmers often send soil to high 
school for testing, but few of them 
have ever seen the actual testing 
process. This demonstration might 


| prove a valuable drawing card for 


| the feed store and 


be educational 


| as well to the trade. The feed dealer 


who will contact the high school agri- 
culture department, the county agent, 
the 4-H Club or FFA about such 
soil testing, may find one or more 
of them very anxious to cooperate, 
as they are eager to further edu- 
cational work in this field, too. 

Soil conservation most certainly 
fits into a display program of this 
type. The dealer can often get many 
interesting signs on this work lo- 
cally from conservation officials, and 
he can use them. There is really no 
end to what can be done in coopera- 
tive work along this line. 

Let us say, too, that on the main 
sales floor, the dealer has 50 small 
boxes containing samples of soil, 
ranging from land values at $70 to 
$500 per acre with identifying signs 
in each box. Perhaps these soil sam- 
ples could be displayed in one long 
line down the center of the store at 
waist height. I believe that practical- 
ly 90% of all farmers coming into 
the store would spend a lot of time 
looking at those soil samples and 
signs, and all of them would crumble 
the soil between their fingers to 
test the texture and mentally com- 
pare it with the soil on their own 
farms. 

A soil display can be tied in with 
feed merchandising, and it will at- 
tract extra traffic into your store. 


PERMANENT MAGNETS 
Highest Quality 


JOHN J. WOODS and SONS 
Board of Trade Bidg., Kansas City, Me. 
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Moan als 


DS Combines All Three : 
To Give You GREATER PROFIT! @ 


FORDS No. 24 Industrial Hammermill (as illustrated) is only Gi 
one of a complete line of big capacity industrial hammermills. 
Mill illustration also shows FORDS time-saving mill brake. 
FORDS mills are the only mills that have mill brakes for 


YOUR EQUIPMENT emergency stopping and quick screen change. 


FORDS 
You These 
Famous features 


Greeks fo fms! cote 
Beeble ele 


ROM THE COMPLETE 
More grinding per horse power Air 
hakiog 


of anything grindable! 


Wer) 

tele, 

Bearien lang Me, cversise 500 
bali boo! 

The MILL with the MO’! Y BA 
‘=e. Write detail 


Electrically welded steel boiler 
plate construction; six times 
stronger than same 
weight of cast iron! 


FOROS Industriol Lower first cost! 
Molasses Blender— Hommermills — Six aw Lower operating cost! 


per or botch mixer 
capacity from two to 2... 
MYERS 
FORDS Complete Line Tor E R MA ' 
Industrial Mill Catalog! Gentlemen: is 
Big, fully illustrated, shows oblig Ca City, le th 
in detail how you can put “tion, seng 
The Big Three (Capacity Name ™e your Economy thas 
Durability, Economy) Ada ithe 
work for you! 
FORDS Pneumatic 
Groinvayor — Stand- : 
ard portable and 
stationery models 
eveillable. Specicl Mixer—Above and 
equipment to fit your below floor models; ’ 
requirements. five capacity sizes. 
‘ 
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Want to sell to FEED MANUFACTURERS? | 


YOU NEED 


FEEDSTUFFS 


THE 


LEADER’ 


IN ITS FIELD... 


t 


i 


FEEDSTUFFS leads the field 
in advertising with a total 
of more than 375 current 
advertisers. 


FEEDSTUFFS leads the field in reaching feed manufacturers 


The manufacture of formula feed is BIG BUSI- 
NESS. Estimated formula feed production last 
year was more than 33 million tons with sales 
reaching a record 3' billion dollars! And this 
figure is expected to rise because of high consumer 
buying power for meat, dairy and poultry products, 
plus military needs and overseas commitments. 
The potential lies far beyond these figures! 


About 6,000 feed manufacturers participate in pro- 
ducing the nation’s formula feeds. Of these, about 
2,700 produce approximately 23 million tons an- 
nually. In addition, there are 3,300 manufacturers 
producing 10 million tons a year. 


THE MILLER PUBLISHING CO. 


The Businesspaper Family Serving 
the Related Fields of 


FEEDSTUFFS leads the field in reaching this 
big market. More than 8,000 individuals and firms 
in the feed manufacturing field receive FEED- 
STUFFS and depend on it for the business in- 
formation needed to operate in this important, 
fast-growing industry. This distribution offers ad- 
vertisers who want to sell to feed manufacturers 
complete, blanket coverage of this important seg- 
ment of the feed industry. 


There is no better way to sell feed manufacturers 
than through the pages of the industry publication 
they recognize as the LEADER. 


If you have something to TELL—and SELL—to FEED MANUFACTURERS 
you need the LEADER in the field. Give us a call 


FEEDSTUFFS 


Flour, Feed, Grain and Baking 


Tue NorrHwestern Mitten «+ FeepsTurrs 
Tue AMERICAN BaKER * MILLING PRODUCTION 


118 South Sixth St., Minneapolis 2, Minn. 
BRANCH OFFIcEs: New York, Chicago, Kansas City, Toronto 
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Joe Brooks 


(Continued from page 20) 


they'll go on that way,” Joe said. 
“But the younger farmers do have 
checkbooks, as a rule, which they 
carry with them.” 

Use Them as Price Cards 

Pop practically ignored this last re- 
mark. He was lost in thought. “Joe, 
I was just thinking—why couldn't we 
use checks for price cards on some 
of the major items we sell, like a 
ton of feed, a water pressure system, 
a milking machine, a freezer, a re- 
frigerator and some other big 
things?” 

Joe swallowed hard. “Holy smokes, 
what do you mean, Pop?” 

“Well, let's suppose you have poul- 
try feed on display,” Pop grinned. 
“Make out a check to yourself on the 
local bank for the price of a ton of 
that feed, pin it on a placard. Then 
if the farmer wants to buy a ton, he 
just grabs a pen or borrows ours, 


BLUE BOW and 
BLUE CIRCLE 


Baler and Binder Twine 


Also Five Other Brands of 
Baler and Binder Twine. 


Made from 100% Grade A, 
Long Sisal Fibre! 


Also Baler Wire for All Makes 
of Balers. 
Our Prices Are Lower Because W 
Buy in Sach Large Quantities. 


WANTED! 


JOBBERS - DISTRIBUTORS 
DEALERS - SALESMEN 


We Furnish Billboard Posters and 
Pay Part of Your Local Billboard 
Advertising. 


QUALITY GUARANTEED 


For Information, Phone or 
Write to 


BOB STONE 
CORDAGE CO. 


National Twine Distributors 


Chariton, lowa, U.S.A. 


signs the check, and that’s how easy 
it is to buy.” 

Joe was so surprised that he quick- 
ly took another drink of beer, wiped 
his lips and leaned forward. “Gosh, 
that's radical, Pop. I've never heard 
of anything like that before. You 
mean, just because the farmer is 
lazy, we should ticket a bunch of 
our displayed items with blank 
checks?” 

“Well, they are not altogether 
blank,” put in Pop patiently. “They 
are made out to us for the amount 
of the purchase. All the farmer needs 
to do is date the check and sign it.” 


Willing to Try 

Joe ran his hand through his hair. 
“Gee, this floors me, Pop, but it’s 
original enough and I'm willing to 
try it. Of course, we'll have to have 
a big sign in the store explaining 
this system, that we are posting the 
checks as a convenience to custom- 
ers.” 

“And if you ask me,” Pop said, “I 
think a lot of farmers will sign those 
checks and pay cash instead of wait- 
ing 30 days. They have the money. 
It’s just that many of them are too 
lazy—or do not have the time to fill 
out a check when making a purchase. 
They're anxious to get back to work 
on the farm. But our system simpli- 
fies things for them.” 

“It sure does,” Joe laughed. “I must 
talk to our bankers about this. I 
don't imagine they have any objec- 
tion.” 

“Why should they,” Pop said. 
They'll get lots of free advertising 
through those posted checks.” 

“So,” Joe grinned, “instead of look- 
ing at a regulation price tag, the pro- 
spect will finger a check three fourths 
made out, stating the amount, and 
all that’s needed is a date and signa- 
ture. Whew!” 

“I'm glad you like it,” 
“Now I don't feel so sad!” 
“Sad! Why should you be sad?” 

Pop looked cautiously toward the 
kitchen, then lowered voice. 
“Don't breathe a word to Milt, but 
one of my widows backed out on a 
date. I was so mad at supper that 
I drank three cups of coffee. Maybe 
that stimulated me to get this mer- 
chandising idea.” 

Joe laughed. “Pop, if you can come 
up with ideas like this all the time, 
I hope you get mad at widows about 
five times a week. How about an- 
other bottle of beer?” 


(To Be Continued) 


Pop said. 


823 PERDIDO STREET 
NEW ORLEANS, LOUISIANA 


PHONE RAymond 0618 
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ITS 


FORMULATED... in our LasoraTories 
J? TESTED... on our FLocks 


J { PROVEN... on ONE OF THE MOST CON— 
CENTRATED POULTRY AREAS 


for flushing . . 


O you want to give your customers the assurance that your worming 
mashes provide swift and positive elimination of large roundworms 
and cecal worms from their chicken and turkey flocks? Do you want to 
be able to feature that your worming mashes cancel out the necessity 
. starving and can overcome such customary worming 
effects as shocks and set-backs in production? If your answer is “yes,” 
then switch now to VINELAND NEW 38% WORM POWDER. 


Yes, VINELAND 8% WORM POWDER formula has been scien- 
tifically prepared for the poultry feed industry only after months of 
rigid, on-the-farm experimentation in the highly concentrated Vineland 
poultry tract. This laboratory-tested product is designed for expulsion 
of round and cecal worms within one day. Present in delicate balance 
and true proportion are three basic ingredients which go to work imme- 
diately and efficiently. They are Nicotine (as an alkaloid), Phenothia- 


zine and Areca Nut. 
Remember! Our structure to feed 


facturers has 


manu 
been designed to VINELAND 3% 


WORM POWDER the most competitive on a cost-for- 
cost 


basis on the market today! 


HERE IT Is! 


For only $26.85, you can fortify a ton of your 


mash with Vineland Worm Powder 
Write, call, wire immediately for prices, 


literature and excellent dealer proposition. 


SELLING TOOLS 


that help you 


STEP UP your FEED SALES 


FOLDERS 
@ POSTERS 
DISPLAYS 
MAILINGS 


“SIMMONDS & SIMMONDS, 


SIGNS 
@ RADIO 


@ TRAINING 
MATERIAL 


INC., 


ESPECIALLY PREPARED FOR ONE DAY 
TREATMENT OF WORMS IN POULTRY/ 


D 


taurere 
obligatios. 


e@ You can't sell feed merely by delivering it 
to your dealers. Selling feed in large volumes is 
done through the coordinated efforts of salesmen 
and dealers, PLUS the use of the proper 
“SELLING TOOLS.” These “tools” should in- 
clude the proper training, plus handout literature, 
direct mail, dealer displays and posters, outdoor 
advertising material, newspaper and radio adver- 
tising. A good job can be done without all of 
them, of course, but it IS important that the 
material you DO supply be of the best, at 
lowest cost to you. That’s why SIMMONDS & 
SIMMONDS, INC. belongs in your advertising 
and sales plans. Write today for full details of 
how S. & S. specialized feed services can help you. 


~ 


WELLS STREET, ae 6, 


ILLINOIS 
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GRINDERS 


TREMENDOUS STRENGTH 


All 
NY 


Model F-27-M cylinder shown above weighs 560 Ibs. and 
locked together into a solid mass of steel of tremendous 
strength. The shaft is 4354” diameter between bearings each 
rated to carry 3,640 Ibs. at 3,600 R.P.M. Main frame of 
heavy cast iron 44” thick at top, 144” thick below screen cir- 
cle and 244” thick at lower outlet. It is heavily ribbed and 
the whole grinder structure in all its parts is correspond- 
ingly heavy. F-27-M is being used to grind green bone, hard 
pressed oil cake, ear corn, bales and many materials that 
would tear other grinders to pieces. 


In addition to great strength the hammers are staggered and 
uniformly spaced to pulverize uniformly with a minimum 
of horsepower and large capacity. 


Dept. 311 


THE W-W GRINDER CORPORATION 


WICHITA, KANSAS 


All of the 8 new 
W-W models are 
heavy duty 
cording to horse- 
power applied 
and far strong- 
er and efficient 
than older 


In addition to the above our catalog shows special features and proof why W-W 
grinders are so efficient in pulverizing or grinding materials that 
are extremely hard and tough 
If you have a reduction or pulverizing problem let us have 
it so that we can make a guaranteed recommendation 
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BROWER 


NEW! BROWER’S 


TOADVINE 
ALL-BRASS Vv A LVE 


HEAVY-DUTY 


Built to out-perform and outlast 
all others. Extra sturdy all-brass 
construction ... won't rust, bind 
or crack when water freezes. Two 
double-action features. 


POSITIVE 
WATER 
LEVEL 


No Spray 
No Splash 


LONG 
LIFE 


Also Distributed by 
ANDERSON BOX CO. 
Indianapolis, Ind. 


POULTRY 


Your Headquarters for 


QUIPMENT 


8 FOOT WATERER 


Equipped with Brower’s TOADVINE Valve. 
No spilling. 4-blade revolving reel. Instant 
height adjustment. 20-gauge steel; sturdy 
legs and braces. Useable with pressure or 


gravity systems 


4 FOOT WATERER 


Equipped with Brower’s TOADVINE Valve. 
No spilling as birds can't get wattles into 
trough. Heavy 4-blade reel, adjustable to 3 
positions. 20 gauge steel . . . heavy-duty. 


GIANT ROUND POULTRY FEEDER 

All age, all purpose feeder for two-week-old chicks 
up to finished broilers or laying 
hens. Simply turn feed adjuster 
to increase flow. 150 Ib. capacity 
takes care of 126 broilers for a 
whole week. Quickly adjustable 
for mash, grain or pellets. Easy to 
fill. No feed waste. Roost-proof 
top. Heavy galvanized steel con- 
struction. Braced with steel bands 
at top and bottom. 


Write for Catalog — World's Largest Line of Poultry Equipment 


BROWER MANUFACTURING CO., 474 N. Third, Quincy, Ill. 


LA BUDDE 


MILWAUKEE, WIS. 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 


Don't Be a Swami 


Give the Customer 
the Right Answers 


By JAMES ACKER 


average farmer is doing a lot of 

complaining that he cannot make 
any profit on this or that farm opera- 
tion. And the person to whom he will 
register his loudest kick is the feed 
dealer, especially when he comes to 
buy feed. 

Many a farmer will take out his 
dissatisfaction on the feed dealer and 
will blame the so-called high cost of 
feed for his predicament. Whereas, 
the truth of the matter is that feed 
is only an ingredient, a single factor 
in the whole picture of profitable 
farm management, and the dealer 
should never fail to point this out. 

Every answer the feed dealer makes 
to a complaining farmer is going to 
be broadcast, either by the farmer 
himself who will say that “Dealer 
Smith told me—” or the reply will 
be overheard by other farmers hang- 
ing around the mill, chaps who de- 
light in seeing the dealer get into 
“tight spots.” 

One of the most common com- 
plaints which every feed dealer re- 
ceives is “It doesn’t pay.” In fact, this 
phase extends not only to merchan- 
dise, but also to farming operations. 
Try counting the number of farmers 
who come into your mill and store 
during one week who say that it 
doesn’t pay to go into dairying, or 
poultry raising, or raising corn, or 
tobacco, or geese, or bees. The list 
is almost inexhaustible. 

How can the feed dealer combat 
this wave of pessimism which seems 
to surge through every farmer at 


|: the face of rising costs, the 


one time or another in his career? Use 
facts. You can never know the an- 
swers to everything, but you can 
use what answers you do have—and 
you have many of them—to defeat 
80° of the pessimistic utterances 
which farmers are prone to make. 
And that’s good business for you— 
this matter of giving the right an- 
swers. 

So there’s no money in raising 
chickens to produce eggs for the 
market? What are you going to do 
about this question? 

You probably have 20 top produc- 
ers in your trade area to whom you 


for the Feed Industry 


® CLO-TRATE VITAMIN 
A & D FEEDING OILS, in 
popular potencies, 


CLO-TRATE “Dry D” acti- 
vated animal sterol supplies 
Vitamin D,. 


Fleischmann’s Irradiated 
Dry Yeast (FIDY )—Vitamin 
D, in several potencies—dis- 
tributed hy Midwestern, 


States. 


White Laboratories, Inc. 


a Kenilworth, New Jersey a 


We TREAT 
Our ALFALFA 


schedules. 


P.O. BOX 74 


Like / 


AYBE that’s a bit exaggerated, but the 

point we want to get across to you is that 
NOBODY has better alfalfa than Morrison & 
Quirk. First, we own or control nearly all of 
our alfalfa acreage. We choose varieties scien- 
tifically. We fertilize as needed. We synchro- 
nize crop maturity dates and meal production 
We do this because the alfalfa is 
ours! This complete raw material control means 
better alfalfa meal for you. 
located in three states—Colorado, Nebraska and 
lowa—we can be sure of a steady supply. So 
with this extra care and wide source of supply, 
you'd be silly not to buy our product. Call us for 
top quality at Harvard, Nebraska, 2041. 


MORRISON & QUIRK 


HASTINGS, NEBRASKA 


With five plants 
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hog raising. If you have customer's 
cost and profit records on these op- 
erations they will help you to an- 
swer many of the objections and 
complaints which farmers make. 

If you tell a farmer that John 
Smith who lives in the next state 
is making a profit on his flock, the 
farmer may believe you, but you'll 
arouse his interest to a higher pitch 
if you tell him that Pete Jones who 
lives in his own township is making 
lots of profit from his flock. And if 
you can show him Pete's latest cost 
and profit record, then the farmer 
will believe you and Pete Smith ab- 
solutely, or enough so that he will 
visit Pete to check on the facts. 

Suppose the egg or other market 
suddenly declines a great deal? Then 
the pessimistic farmers will increase 
in number. What can be done in such 
a situation? It calls for a visit to 
at least five outstanding producers. 
Get accurate present day costs as 
closely as possible. Get their opinions 
as to whether they think the long 
range outlook will improve. Have 
these new facts to show to those who 
complain. It will help to stabilize 
their thinking. 

How about general farm manage- 
ment? Some farmers will complain 
in a general way that there is no 
longer any money to be made farm- 
ing. Well, did you know that many 
state universities publish farm oper- 
ating costs on typical farms through 
their departments of agriculture or 
colleges? You can easily make up a 
notebook of these reports from your 
own and neighboring states to cover 
a wide variety of farms, pertaining 
to acreage, earnings, net profit, crop 
diversification, numbers of livestock 
and poultry. 

These reports are yours for the 
asking, and a study of them will an- 


sell poultry feed regularly, and it 
should be possible for you to get at 
least 10 complete cost records from 
such men as to the exact profit they 
can make from their operations. 

Thus when a farmer tells you that 
there is no money to be made in rais- 
ing chickens at present day egg 
prices, you can quote these 10 farm- 
ers and say that they are making 
money. This is a challenge to the 
questioner to try to operate as effi- 
ciently as those quoted producers do. 

Better yet, if the dealer can have 
such cost records mimeographed and 
placed in a book, he can turn to it 
quickly. The dealer can invite the 
farmer to sit down and study these 
records immediately. You can even 
give him a cigar to smoke while he 
makes his studies. 

These cost records will need to be 
kept up to date, because otherwise 
the farmer is going to say, “These 
are old records. Maybe those fellows 
made profits from eggs at the time 
these records were made, but not at 
present day prices.” 

The same is true of dairying or 


Write today for FREE 
Dairy Production Manual! 


swer the questions of many farmers 
as to “whether there is any profit to 
| be made from farming today—and 
MARSHALL MO 


LEXINGTON, KY Put into a notebook and properly 


HALES & HUNTER CO. 
141 W. Jackson Bivd., Chicago 4 


MULLS AT. CHICAGO. ILL. 
WILMINGTON. DEL 


Oilseed Meals 


CUSTOM 
GRINDING 


Sacking 


REASONABLE RATES 
T RANSIT- BILLING 


HUMPHREYS-GODWIN 
COMPANY 


18-2683 MEMPHIS, TENN. 
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IT COOLS TOO! 


Here’s a typical Model 300 Hess Climate Master in 
action—drying a guaranteed minimum of 150 bushels 
per hour. Other self-housed models have guaranteed 
minimum capacities of 300 and 500 bus. per hour; 
standard driers from 150 to 1250 bus. per hour. Now 
you can quit worrying—buy wet grain, dry it, and resell 
it in a matter of a few hours! 

Available in oil, gas, or liquid petroleum fired 
models, Hess Climate Masters not only dry but cool, ) 
taking about the same length of time for each oper- 
ation. Thus, even if outside temperature is as much as 
100°, grain direct from the drier is safe for storage. 
Hess driers are the finest made . . . economical in 
operation. They do the job right. Why take chances? 


%& CARBURY FARMERS UNION ELEVATOR CO. 
Bottineau, N. D., writes: 


‘“, 2. we are very well satisfied with our drier. It does 
everything it’s claimed to be by your salesman and more. 
Very easy on fuel, also loaded a car in 3 hours out of drier 
at 17% moisture. 

“Grain can’t come too tough next fall, so our worries 
are over...” 


DEALER INQUIRIES INVITED 


SEND FOR YOUR COPY OF THIS 
BROCHURE IN COLOR GIVING 
FULL DETAILS ON HESS DRIERS 


company 
1863 South 54th Ave. 
Chicago 50, Illinois 
Serving the Nation's Grain Drying Needs Since 1893 
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ALWAYS BUY... 


GRAIN) /ayor 
grain handling costs into and out of flat 
storage. Quickly, economically moves 
grain from temporary storage bins to 
trucks, from the ground tw bin, in and 
out of trucks and freight cars or wher- 
ever costly hand scooping is usually 
necessary. Grain by-passes fan, is not 
cracked. Grainvayor easily taken from 
job to job at modern road speeds, — 


Giant CAPACITY! 
Up to 60,000 Ibs. of bulk grain 
per hour with stenderd equip 
ment. 


“Leok-Pruf" air lock of new design 
provides effective air seal which 
cannot be damaged by wire, 
nails, or other tramp metal in the 
moterial 


Unsurpassed ECONOMY! 

Saves cost ond time of hand 

scooping regordiess of where 

groin is stored One mon can op- 

: erate. Uses less thon one gol. 

gesoline per 300 bu. bulk grain. 


Wivstroted literature and full details on FOROS 
Grdiwayor! Learn how you can handle bulk 


grain ot lower cost—higher profit Write NOW! 
91 S. ILLINOIS STREET 


STREATOR, ILLINOIS 


MANUFACIUKERS Of MAMMENMILLS, MOLASSES BLENDERS, CORN SHELLERS, MIXERS 


BONE MEAL at its best! 


+ practically 


@ Finely ground . 
odor free. 


@ High in Phosphorus and Calcium. 
@ Semi-monthly arrivals and Warehouse Stocks 
at Houston for continuous service. 
DICALCIUM PHOSPHATE—88/92 BPL 
FISH MEAL—Domastic and Imported 

VEGETABLE PROTEINS: ALFALFA MEAL Yj = 


. light color . . 


Yj} 


PAUL SMITH COMPANY 


9354 FORT WORTH 2, TEXAS 


SSNS 


SINASON - TEICHER 
INTER AMERICAN GRAIN CORP. 


1 WALL STREET, NEW YORK Tolotype—Y 
EXPORTERS 


GRAIN @ FEEDS @ FLOUR 


WIRE US YOUR OFFERINGS 


Feed and'Feed Grain Price Indexes 


INDEX NUMBERS OF WHOLESALE FEEDSTUFFS PRICES, 1935 TO DATE 
BASE PERIOD 1935-39 100 


season Oct. Nov. Dec. Jan. Feb. Mar. Apr. May June July Aug. Sept. Aver 
1951-62 258.9 269.0 274.6 277.1 274 273.0 276.8 274.4 270.2 . ° . 

1960-61 207.8 221.1 229.0 2 241.3 240.2 243.9 240.7 237.4 240.4 236.6 246.6 234.8 

1949-50........ 212.5 209.7 214.2 202.9 212.4 221.8 237.3 227.8 251.2 227.5 213.6 219.8 

- 230.4 230.0 225 210.8 214.2 226.4 221.4 215.5 229.3 239.2 219.4 222.6 

283.1 301.9 281.6 272.6 275.3 271.6 277.1 259.4 220.1 221.7 271.8 

264.0 221.6 197.4 236.7 224.6 223.0 238.8 257.1 263.9 288.1 237.0 

165.1 166.1 165.2 165.2 165.3 192.3 202.3 278.0 255.2 204.4 190.7 

164.6 164.4 164.8 164.7 164.3 164.2 164.6 164.8 164.9 164.9 164.6 

- 164.0 164.2 165.0 165.1 165.1 165.2 165.2 165.1 165.1 165.1 164.7 

- 142.1 142.7 143.8 146.7 147.3 146.7 146.8 147.2 162.1 162.1 147.4 

. 127.6 133.9 143.4 144.2 142.1 139.2 139.5 140.3 137.3 137.6 137.9 

- 99.9 99.3 93.1 93.7 98.1 97.8 102.6 114.4 118.5 132.5 103.3 

. 104.5 106.2 102.7 101.2 103.7 100.7 90.3 88.4 85.3 89.0 98.1 

- $3.1 87.5 88.5 90.7 94.8 94.6 90.9 85.7 83.0 106.4 89.8 

- 93.9 93.2 96.7 92.9 88.7 87.9 866 87.4 82.8 82.2 90.4 

1936-37.......- 117.8 126.3 132.7 138.2 132.6 131.2 142.6 138.7 123.3 116.7 100.2 95.2 124.5 


7 eee 86.0 84.6 $6.0 84.8 83.0 81.4 83.1 83.4 89.0 114.9 126.1 1211 93.6 
Compiled by Market News and Services Division, Grain Branch, Production and Mar- 
keting Administration. 


INDEX NUMBERS OF FEED GRAIN PRICES (CORN, OATS, BARLEY AND GRAIN 
SORGHUMS), OCTOBER, 1935, TO SEPTEMBER, 1940— 100 


Nov. Dec. Jan. Feb. Mar. Apr. May June July Aug. Sept. Aver 
7.6 261.4 272.7 269.1 254.5 256.5 254.7 256.2 25 es . ese 
219.9 232.0 240.3 250.2 245.8 247.4 246.6 236.8 240.6 241.8 243.1 237.6 
173.5 184.0 184.5 185.2 190.6 201.5 211.3 211.3 218.6 211.6 210.9 196.4 
201.3 205.6 203.1 183.3 193.3 197.3 187.5 189.2 192.7 181.3 181.6 193.7 
344.6 367.0 378.2 319.1 326.8 325.4 322.3 320.7 284.6 262.2 243.1 319.0 
210.4 194.8 192.0 200.0 244.0 248.3 251.1 285.4 294.4 322.3 343.0 253.6 
172.7 173.6 173.9 174.1 179.0 178.7 202.1 209.9 293.3 262.8 267.2 204.0 
157.1 164.6 168.2 159.0 170.0 166.6 165.2 169.4 170.3 167.8 168.3 166.3 
161.3 172.2 172.6 172.6 172.6 172.8 172.9 172.7 171.1 168.7 164.0 169.6 
116.2 126.1 137.2 138.9 145.5 149.8 153.6 156.0 158.3 158.5 160.2 142.7 
103.1 109.2 118.2 117.0 116.9 118.0 121.1 119.3 119.2 118.4 118.2 114.9 
88.6 85.4 87.3 85.8 89.2 94.8 98.2 99.4 99.0 100.0 105.8 o34 
76.6 82.7 86.6 86.2 86.2 92.3 96.3 92.4 90.1 89.6 88.3 86.7 


72.8 68.7 68.6 70.7 74.4 74.7 68.1 67.0 81.9 70.8 
R > 81.7 81.8 80.1 79.1 79.6 71.1 71.6 80.2 
163.2 166.2 163.6 163.8 165.6 185.4 183.2 166.6 161.6 141.0 130.6 
88.6 83.1 86.4 88.8 86.4 87.0 865.5 86.9 121.1 156.1 153.4 

Compiled by Market News and Services Division, Grain Branch, Production and Mar- 
keting Administration. 


to “Hog Costs and Profits” and an- 
service to farmers everywhere. I like | other to “Dairy Costs and Profits.” 
the idea of putting such reports in | There are very few farmers who 
separate books and leaving them on | would be able to resist the tempta- 
an “information table” in your feed | tion to read these books in part or 
store. Then farmers can pick them | wholly. 
up, sit in a chair and read them while If there were enough demand for 
your employees are loading their such reports, perhaps the dealer 
trucks with feed and other supplies. | could mimeograph 50 or more copies 
If the farmer will read these books | of each sheet, staple up the reports 
each time he comes for feed, then | and give them to those interested. 
within a few months he will probably | But do not mail them out wholesale 


label, reports like this are a real 


have read all of them, and thus | in your territory. Make people ask 
gained much valuable information. for them. In that way they'll appre- 

One such book might refer to | ciate them more and read them thor- 
“Poultry Costs and Profits,” another | oughly. 


Now it’s as easy 
as clipping a 
coupon 


The editors have gone further to make it easy for you to 
obtain additional information about the development of new 
and improved products, new services and new literature offered 
by manufacturers and suppliers. On pages 24-25 in this issue 
you'll find these new money-making ideas described in the 
Worth Looking Into department. 

All you have to do to obtain the additional information 
that you'll want about the ideas you can use in your operations 
is to clip the coupon-return-address card in the lower outside 
corner of that page. Circle the number of the item you're 
interested in; fill in your name and address. Fold the clip-out 
over double, fasten the edges together and drop in any mailbox. 

That’s all you do. We'll pay the postage. You can be 
assured we'll see to it that you get the additional information 
you want quickly. 


You're sure to find a money-making idea. Take a look now 


Reader Service Department 


FEEDSTUFFS 


118 South Sixth Street 
Minneapolis 2, Minnesota 


QS Ln | 
— 
i Unfailing DURABILITY! 
i : 
| 
Want new money-making IDEAS? | 
| 
| | 
Y 
| 
Y tis UY, 
Y 
| 
if ]]]] | 
| 
| 
HH] | 
| 
| | | 


Employee Mistakes 


(Continued from page 16) 


stead of looking for points to praise. 
And it has been said that when the 
employer does find things to praise, 
he has kept silent in too many in- 
stances. This silence has deprived 
many hard working employees of the 
job satisfaction which all of them 
need in any occupation. 

Thus it would seem that the feed 
dealer who follows these rules, will 
be going in the right direction on the 
employer-employee relationship road: 

1. Don't overlook employee mis- 
takes, but handle them diplomatically 
and constructively. Aim to prevent 
recurrence, rather than trying to 
chastise the employee who de the 
mistake. The greatest punis#Ment an 
employee can get is to know that 
others are aware of his mistake. No 
verbal scoldings can increase this hu- 
miliation. 

2. Look for things to praise about 
the job performance of as many em- 
ployees as possible. Keep records and 
make notes of the good points that 
have been complimented. When this 
list of notes is too slim, then check 
your own observations and devote 
more time to this important func- 
tion. There is always something to 
praise about each employee. This ap- 
peals to him to bring out the best in 
himself, and that “best” can serve 
you well. 

Look for Cause 

3. If your employee staff is not up 
to par in your estimation, look for 
the cause, before you begin to criti- 
cize. It may be that the employees 
are not trained properly. A sales 
training program might very well be 
the answer. 

If you stage a program, then make 
another analysis in three to -six 
months to see if the group and indi- 
vidual employee performance has im- 
proved. 

A national checking system organi- 
zation made a survey of thousands of 
retail stores throughout the nation. 
Their report shows that retail sell- 
ing is at its lowest level since the 
first year after the war. This indi- 
cates the need for better sales train- 
ing for retail employees, if we are to 
keep pace, on a distributive level, 
with scientific and industrial prog- 
ress. 

“Blowing up” is an emotional re- 
action which very seldom clears the 
air in a retail business. It is better 
to use a rational analysis seeking the 
cause of the trouble and trying to 
find a remedy. That's the way to 
handle employee problems intelligent- 
ly and to your own profit. 

E. O. HICKMAN BUYS 
DEHYDRATING PLANT 

LONGMONT, COLO. — Howard 
Snyder, Snyder Alfalfa Milling Co., 
Mead, Colo., has announced the sale 


TURN MOIS 


INTO PROF WITH AN... 


ARID-AIRE verse 


ARID-AIRE MFG. Co. 


398' ZARTHAN AVENUE « MINNEAPOLIS 


of his dehydrating plant to E. O. 
Hickman, formerly of Denver. Mr. 
Hickman and his son, Robert Hick- 
man, have been in the baled hay busi- 
ness in Colorado for many years. They 
have already taken over active man- 
agement of the dehydrating plant. 
Mr. Snyder has not announced his 
plans for the future. 


FEED INSTITUTE PLANS 
POULTRY FEEDING FILM 


DES MOINES—The Feed Institute, 
Inc., here is planning the production 
of its second noncommercial educa- 
tional feeding movie. It will deal with 
poultry feeding and management. 

The organization's first movie is 
entitled “The Open Door . . . to 
greater hog profits,” and the new film 
will be known as “The Open Door 

. . to greater poultry profits.” 

A visual aids committee to handle 
production of the film has been ap- 
pointed by Chester Salter, Teske 


Milling Co., president of the institute. 
The committee includes Charles Barr, 
Ames Reliable Products Co.; Hugh 
Gordon, Gordon Hatchery; Chester 
Isenberger, Isenberger Hatchery; Don 
Johnson, Johnson Hatchery, and Da- 
vid Martin, Pillsbury Mills, Inc. 


The film will be produced by the 
Iowa State College visual aids produc- 
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BRUCELLOSIS CHECK 
Only way to be sure that swine 
and cattle are free from brucellosis 
is to have them blood-tested regu- 
larly 


HIGHER HOG PRICES 

Lower hog numbers and higher 

consumer demand for pork may raise 


tion department. average hog prices this fall by 20%. 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


You'll save pre-mixing 
time, trouble, inventory. 
headaches and possible 
mistakes when you use 


Complete Fortification 


{__ FOR BUILDING RESULT- 
— LOADED HOG, POULTRY 
enc. AND CATTLE FEEDS 


ANTIBIOTICS included at any 
level you specify. 


Kansas State College Tests Show 


RESULTS 


for PYRENONE WHEAT PROTECTANT 


On-the-farm tests of Pyrenone Wheat Protectant for 
the prevention of insect damage to stored wheat were 
recently completed by Professor D. A. Wilbur of 
Kansas State College. Announcing the results, he said: 

“1951 farm tests outstandingly favorable to Pro- 


tectant treatment.” 


Mr. Jess B. Smith, President of the Kansas Wheat 
Improvement Association and a nationally known 


authority on wheat said recently: 


“A most pressing need is a repellent and preven- 


tive of insect infestation.” 


Pyrenone Wheat Protectant has been proved the 
answer to this “pressing need” for a preventive by the 
Kansas State College tests. It gives season-long, ha- 
zard-free protection from insects with a single, easy 
application—even when grain is stored in open bins. 
Germination is not affected in any way. There is no 
effect on taste or safety of the grain and treated 
grain can be milled without special handling or pre- 
cautions. And, the cost per bushel of grain treated is 


surprisingly low. 


Kansas wheat farmers who have used Pyrenoné 
Wheat Protectant are enthusiastic about preventing 
storage insect damage to their wheat. Here’s what 
they have to say: 


Pyrenone Wheat Protectant prevented 
insect damage to my wheat. The wheot was 
in poor condition when it was stored and 
probably would have been damoged badly 
if | hadn't used Pyrenone Wheot Protectant.” 


John M. Dick 
Buhler, Kansas 


There's no doubt in my mind thot Pyrenone 
Wheot Protectont stopped insect damage to my 
stored wheat. It's easy to apply and sure did @ 


wonderful job on my wheot. | plon to use 
Pyrenone Wheat Protectant next yeor on wheat 
that | store.” 


Williom Dreier 
Newton, Kansas 


“Pyrenone Wheeot Protectant prevented 
insect damage to my stored wheat. With 
wheot prices as high os they are, a farmer 
is for better off to prevent insect damage. 
it doesn't take much insect damage for a 
man to lose a lot of money. I'd rather stop 
all insect damage before it starts with Pyre 
none Wheat Protectant.” 

John H. Adrian 
Moundridge, Kansas 


Your customers will be asking you for Pyrenone Wheat 
Protectant. Be sure you have a good supply on hand at 
harvest time. For complete details, see your jobber, or 
write: Manager, Insecticide* Sales, U. S. Industrial 
Chemicals Co. Division of National Distillers Products 
Corporation, 120 Broadway, New York 5, N. Y. 


PROTECTANTS 


*Reg. U. S. Par. Of. 


PYRENONE* GRAIN PROTECTANT IS ALSO AVAILABLE FOR PREVENTING INSEOT DAMAGE TO STORED CORN, OATS, BARLEY, RICE, RYE, SORGHUM AND OTHER GRAINS. 
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Feed Supplements Deportment 
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Continued Drouth 
Steps Up Inquiry’ 

for Alfalfa 


Increased inquiry for alfalfa was 
noted on the Kansas City hay mar- 
ket the first week of July as a result 


of hot and dry weather which left 
pastures in the poorest July 1 condi- 
tion in several years, the Production 


and Marketing Administration mar- 
ket news service reports. 

Arrivals were increased to 29 cars 
for the holiday shortened week, but 
dealers had a home for a large per- 
centage of these and open market 
offerings were considerably short of 
trade needs. Dairymen and feeders 
in the adjacent areas were in the 
market for supplies to supplement the 
short pasturage. Shipping demand al- 
so showed some improvement. Sales 
for the period included two cars at 
$36, one at $34 and four at $32 ton. 

The small amount of suncured hay 
which moved last week in the Platte 
Valley of Nebraska went to local 


feeding and milling interests. A total 
of 347 cars of meal were reported 
shipped from principal loading sta- 
tions, the bulk of which moved di- 
rect on orders to scattered points 
in Iowa, Indiana, Illinois, Wiscon- 
sin, Ohio and Minnesota. A few cars 
were shipped to eastern states. Prices 
of meal were a little stronger, with 
17% moving at about $58@61 ton, 
f.o.b. loading stations. 

Dehydrating plants operated at ca- 
pacity on second cutting harvest. 
Quality of the meal was excellent, 
but yield per acre was below nor- 
mal. Pastures were in need of a good 
general rain, and spring-seeded al- 
falfa has been suffering from hot, 
dry winds and lack of moisture. 

Activity returned to alfalfa fields 
in the Larned, Kansas, area, and 
second cutting harvest was about 
completed by the end of the week. 
Yields were running very light. A con- 
siderable acreage of this cutting will 
be left for seed production. Some 
dehydrating units are shut down from 
lack of hay. Drouth conditions were 
becoming more acute, and pastures 


Minnesota 


36% 


MINNESOTA LINSEED OIL COMPANY 


* Minneapolis 21, Minn. 


25—44th Ave. N. E. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


There’s ao QUALITY DIFFERENCE 


were drying up. There was increased 
inquiry for hay, but there were few 
offerings and trading was light. One 
reported sale was at $40 ton on the 
farm. Prices were strong, quotations 
generally ranging $30@40 ton, baled 
on farms. Much wheat straw is be- 
ing baled, following the combines. 

Supplies of prairie hay at Kansas 
City were far short of trade needs 
as arrivals amounted to only three 
cars. Demand was urgent and em- 
braced a wide area. Prices were 
sharply higher with the only sale 
reported at $31 ton. Nominal quota- 
tions by grade were tentatively es- 
tablished on the new crop basis, but 
volume of trading was hardly suffi- 
cient to provide a true guide to 
values. 


J. D. ESHELMAN, WIFE 
KILLED IN PLANE CRASH 


LANCASTER, PA.—John David 
Eshelman, 30, vice president and 
manager of the branch plant of John 
W. Eshelman & Sons at Sanford, 
N.C., was killed July 7 in a private 
plane crash near Wellington, Va. Also 
killed in the accident were his wife, 
25, his cousin, John Henry Musser, 
52, of Sullivan's Island, S.C., who was 
a sales representative for the Eshel- 
man company, and George H. Rit- 
nour, Lancaster, who was piloting 
the plane. 

John David Eshelman was a son 
of Mr. and Mrs. H. Roy Eshelman of 
Lancaster, where the headquarters 
and main plant of John W. Eshel- 
man & Sons are located. 

The plane, a Beechcraft Bonanza, 
was owned by the Eshelman com- 
pany. Mr. Ritnour, the pilot, was a 
veteran flyer and was manager of the 
Lancaster Municipal Airport and op- 
erator of the Ritnour Air Service. 
He had flown Mr. and Mrs. Eshel- 


BRAN 
AND SHORTS 


TANKAGE AND 
MEAT SCRAPS 


FEEDING 
ROLLED OATS 


DANNEN MIXED CAR SERVICE 


DANNEN 
FEEDS 


COTTON SEED 
MEAL 


CAN DELIVER MORE PROFIT 


FOR YOU! 


Order your car of Dannen Feeds along with Dannen Soy- 
bean Oil Meal and other feed ingredients. A Dannen 
Mix Car saves you money on inventory investment. You're 
assured better service, fresh stock and fast turnover. 


The Feature Dannen Feed for July Is Dannen Pullet Booster 


DANNEN MILLS, INC., ST. JOSEPH, MO. 


DANNEN 
SOY BEAN 
OIL MEAL 


GROUND AND 
PULVERIZED GRAINS 


DEHYDRATED 
ALFALFA 
MEAL 


LINSEED 
OIL MEAL 


CORN CHOP 


DANNEN 


GETS — California 
hatcherymen and industry leaders 
Ed Bachli, Sacramento, vice presi- 
dent of the Western Poultry Con- 
gress, and Fred Donsing, Rio Linda, 
are shown here presenting to Cali- 
fornia’s Governor Earl Warren an 
official invitation to deliver greetings 
to poultry industry people who will 
be present at the 1952 American 
Poultry Hatchery Federation conven- 
tion banquet in San Francisco's Pal- 
ace Hotel July 24. 


man and Mr. Musser to Lancaster 
from Sanford on July 3 for the wed- 
ding July 6 of Mr. Eshelman’s broth- 
er, William, to Edith Brown. The 
crash occurred about an hour after 
the plane took off from Lancaster 
for the return trip to Sanford. 
PRODUCTION BOOSTED 

RIVERSIDE, MISS.—In May Riv- 
erside (Miss.) Oil Mill Co. placed in 
operation a new series Exsolex plant 
furnished by the V. D. Anderson Co., 
Cleveland, Ohio. The management re- 
ports that early runs in the plant 
have been very satisfactory. Although 
rated at 80 tons of soybeans, within 
two weeks of starting date, produc- 
tion went up to 100 tons. The com- 
pany plans to operate the plant on 
cottonseed at a later date. The plant 
has a capacity of 180 tons of cotton- 
seed, but due to certain limitations 
in lint equipment, capacity is present- 
ly rated at 120 tons. 


NEW OFFICE 

BOSTON — Lockwood Nutrition 
Service, Inc., announces the removal 
of its office to the Boston Grain & 
Flour Exchange, 177 Milk St., Boston 
9, Mass. Its new phone numbers are 
HUbbard 2-1707, 2-1708. The manag- 
er is Hyman M. kwood. The com- 
pany sells feed ingredients. 


SILMO 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


FOR 
QuaLity CONTROL 


AND 
Fast Accurate Economical 
LABORATORY ANALYSIS 
CALL 


Alfalfa Processors 
Laboratory 


MArket 5333 © 3002 F St. 
OMAHA 7, NEB. 
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(A Yeast Fermentation Product) 


FOR POULTRY 
FOR DAIRY 
FOR PIG HOG FEEDS 


ATTRACTIVELY PRICED for ALL PARTS of the COUNTRY 


(FOR IMMEDIATE AND DEFERRED SHIPMENT ) 


“B” Vitamins 
Growth Factors 
Essential Minerals 


Phone LOCUST 4-1400 for details 


PUBLICKER INDUSTRIES 


1429 WALNUT STREET I N C. PHILADELPHIA 2, PENNA. 


“Paco Distillers Dried Molasses Solubles 
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Fundamental Selling in the Feed Business 


A FEEDSTUFFS 


[FOR THE RETAILER | 


HAVE read a great many books 
I on salesmanship, have heard a 
great many talks on the subject, 
and have attended courses which pro- 
posed to teach the finer techniques 
of persuading people to buy. I am in- 


clined to believe that many of the 
authors of the books never sold a 
whole lot of anything to anybody and 
I have positive knowledge that many 
of the people. conducting so-called 
sales schools have themselves been 


“The Service Which We Render to Our Cus- 
tomers in the Use of Our Goods Is the Most 


Fundamental of Our 


By E. F. DICKEY 


unable to successfully sell anything 
other than their courses. 

The reason that I have noticed 
these things is because I have at- 
tained a reasonable success in selling 
and it has fallen my lot to help build 
sales organizations and I have been 
always casting about for anything 
that would help me in being a bet- 
ter salesman and help me in building 
better salesmen. 

Although many of the so-called 


Selling Principles” 


practices and scientific courses and 
techniques written about and lec- 
tured about have many fine points, it 
has been my opinion, generally, that 
most of them miss the fundamental 
principles that cause people to buy 
and become permanent, loyal, satis- 
fied customers. 

I have found, too, that many so- 
called specialists put a tremendous 
amount of emphasis upon some one 
or two particular phases of salesman- 


SCIENTIFIC FEEDS 


increase 


ALL of these into 


VICTOR Scientific PREDS ore QUALITY feeds. .. cierays UNIFORM. This establich- 
ed quality and wpdformity-con only be the reeult of finest ingredients . proved. 
efficient formulas... moder mill... . worker and rigid laberwtery control 
the production of VICTOR Gelentilic FEEDS. That's why 
the number of feeders of VICTOR Scientific FEEDS & ticrecsing every year! Thet's 
why the complete line of VICTOR Scientific 
FEEDS for every livestock and poultry feeding i= 
need will help you increase your 


ship or psychology or “tricks of the 
trade” and inadvertently, or other- 
wise, leave the impression that if 
those things are mastered, or skill- 
fully administered, the salesman or 
feed dealer can simply sit back and 
make money hand-over-fist. 

Certainly this is not true. The only 
reason that you ever did anything in 
your life, the only reason that I ever 
did anything in my life, and the only 
reason that your customer or prospect 
ever did anything in his life was be- 
cause we wanted to. 

What we want is not a matter of 
interest to anybody but ourselves. You 
and I may be interested in it, but no 
one else is, so what we have to think 
about is what the other fellow wants. 
We have to talk about the things he 
wants, we have to think about the 


EDITOR'S NOTE: The accompany- 
ing article is the text of a talk by 
E. F. Dickey, vice president and gen- 
eral manager, feed and milling divi- 
sion, Honeggers’ & Co., Inc., Fairbury 
and Forrest, Ill., and Mansfield, Ohio, 
at the recent convention of the Ohio 
Grain, Mill & Feed Dealers Assn. in 
Columbus. 


things that he wants. Action springs 
from a fundamental desire. 

This business of selling in your 
business and my business is one that 
requires a multitude of small, yet 
fundamentally important, points or 
principles which require a great deal 
of knowledge, a great deal of skill, 
and a great deal of applied knowl- 
edge, ever-lasting sincerity of pur- 
pose and huimility in performance. 

Of course, knowledge is not power 
as we have often heard, but knowl- 
edge is only power when that knowl- 
edge is applied. It is only when we 
practice with honesty, sincerity and 
humility the things which we learn 
that we can create any lasting im- 


FISH MEAL 


DICALCIUM 


PHOSPHATE 
Min. £8 B.P.L. (about 18% Phosphorus) 


BONE MEAL 
Sterilized, Steamed 
... and all Feed Ingredients 


Wire, Write, Telephone 
for Quotations 


Dickerson, 


1400 So. Penn Square 
PHILADELPHIA 2, PA. 


Telephone LOcust 4-5600 
Teletype PH 109 


Established 1873 
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pression or derive any permanent 
benefit therefrom. 

I would like to suggest that high- 
pressure methods and slick sales 
tricks will quite often get you into a 
sale, but that it will in most cases 
get you out just as quickly. They will 
not build permanent, satisfied, profit- 
able customers. 

After all, unless we are working 
with a fly-by-night, one-call proposi- 
tion, where the idea is to build a 
product as cheap as we can, sell as 
much of it to a man as we can, for 
as much money as we can, and never 
see him again, then no money can be 
made on original sales in our busi- 
ness because our business is a nar- 
row-margin business. 

Now I am assuming that you are 
working for good companies, or run- 
ning your own feed stores handling 
the product of legitimate feed manu- 
facturers, and that your business is 
like our business in that we have to 
build up a constant flow of repeat 
business if your business is to suc- 
ceed and prosper. 

With that premise in mind, it is my 
opinion that the service which we 
render to our customers in the use of 
our goods is the most fundamental of 
our selling principles. 

I have noticed that the livestock 
and poultry industry and certain 
phases of it have prospered more in 
certain areas of the country than in 
others, and I have studied this va- 
riance and had impressed upon me 
the realization that most areas are 
more progressive and are more suc- 
cessful in their operations because of 
the leadership and guidance afforded 
that area in their undertakings. 

In most cases this leadership and 
guidance has been furnished primar- 
ily by feedmen. 

So fundamentally if we are going 
to sell more goods in our communi- 
ties, it is because we are going to take 
more interest as individuals in the 
welfare and progress of our customers 
and prospective customers and as- 
sume primary responsibility for help- 
ing them be successful. 


Creative Selling 

This is creative selling and is the 
most fundamental necessity in mer- 
chandising our livestock and poultry 
feeding programs. 

But we have to be honestly and 
sincerely interested in other people 
and their problems and forget about 
trying to get people interested in us. 
Someone once wrote that it is the 
individual who is not interested in his 


You Can Count On 


Trace Mineral Premixes .. . lodized-Man- 
gonesed Calcium (ony desired level)... 
Mangonesed Calcium (any desired level) 
. +. Blectro (free-flowing) Colcium ... Pellet 
Machine Calcium...Regulor (plain) Calcium 
..Dustiess (ploin) Calcium...Shelimoker Cal- 
cium Grit..G-220 Riboflavin Supplement... 


Write — Wire —Phone 
Calcium Carbonate Co. 


CHICAGO 6, CARTHAGE, MO. OMAHA, MEBRASEA 
222 ©. Adems Gas 409 325 WOE. 


fellow man who has the greatest dif- 
ficulty in life and provides the great- 
est injury for others. 

It is among such individuals that 
all human failures spring. 

If you can't honestly, sincerely, 
and truly like the people with whom 
you are going to trade, then you cer- 
tainly had better not try to make a 
success out of doing business with 
them, because it just simply isn't 
going to work. The world loves a 
lover, and people treat you in kind. 
If you want a friend, you have got 
to be one. 

In order to achieve this objective, 
create in your own mind a crystally 
clear impression of the kind of a per- 
son that you would like to be and 
continually strive toward that goal 
with that picture ever in mind, and 
it will help you achieve your goal and 
you may someday be the kind of a 
man with whom you would like to 
do business. 

Shakespeare said that nothing is 
good or bad, but it is only the “think- 
ing” that makes it so. 

Most high-powered sales plans that 


I have heard about spend a great deal 
of time telling us how to “wring” 
the money from our prospect—how to 
put him in our pocket so to speak. 
It's What We Give 

Fundamentally, if we will forget 
about how much money we are going 
to make out of a deal and will say 
to ourselves, how can I help this man 
do a better job?—-How can I help 
this community be a better commu- 
nity?—-What can I do to be a better 
citizen as I go about my daily life? 

What can I do to lighten the load of 
another and spread a little sunshine 
along the way—then we will have dis- 
covered the most elementary, funda- 
mental principle of selling and I 
don't care what the field of selling 
may be. Incidentally, it veorks the 
same in any other business. It isn't 
what we get, but what we give that 
will cause us to leave the most last- 
ing impressions or footprints in the 
sands of time 

In your business and mine I have 
found the farmer eager for informa- 


tion and assistance when he believes 
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that someone is able to help him, 
and in the final analysis, the farmer 
isn't any different from anyone else 
in that connection. That is a funda- 
mental principle, isn't it? You and I 
are the same! 

Also, I have found that the farmer 
doesn't like to have to run people 
down and pry or milk information out 
of them. I am sure that you and I 
are the same way. That is a funda- 
mental principle. We don't like to 
have to run people down to buy 
something from them 

We recently had a farmer talking 
at one of our dealer meetings. He told 
us that he had bought a lot of feed 
in his time, and that he had often 
gone into town to pick it up, but that 
he had never gone to a feed store 
hunting for feed and that he had 
never bought a new brand of feed 
for the first time unless someone had 
first come to his farm and sold it to 
him. Of course—-we buy from the peo- 
ple that call on us. One of our deal- 
ers recently brought this out very 
emphatically in one of our dealers’ 


(Continued on page 64) 


“ ‘Why don’t you turn our problem over to the 
Dawe's organization? I've seen other feed manufac- 
turers like us get ahead by teaming up with Dawe’s. 
Their service is ideal for our situation.’ 


“That was my general manager, a 25-year veteran 
of the feed business speaking. 


“Our ‘situation’ was this: As a result of the many 
new developments in nutrition, we found ourselves 
in the position of constantly having to make im- 
portant decisions on problems of formulation and 
fortification. Being sales-minded, we realized that 
this took valuable time we could devote more 
profitably to selling. 


“We decided to ‘team up’ with Dawe's and put 
our formula and fortification problems in the hands 
of specialists. 

“Dawe’s provided us with a complete nutritional 


service, beginning with a thorough analysis of our 
feed line. New and exclusive formulas were de- 


“We lost valuable selling time until... 


veloped to meet our special requirements. Their 
Formula Audit Bureau assumed the continuing 
responsibility for applying the latest nutritional 
knowledge to our feeds. We have immediate access 
to the results of Dawe's research and enjoy the 
benefits of dealing with a basic producer of feed 
fortification factors. 

“To simplify and improve our fortification, we 
are using Dawe’s Vitamelk Base. Vitamelk provides 
full fortification in one package. It assures us up-to- 
date fortification for each class of livestock and 
poultry feed, and simplifies buying, storing and 
manufacturing. 

“The direct, personal service given us by Dawe's 
relieves us of wérry and helps us operate more 
efficiently. 

“As I said, we're sales-minded. Through our 
laboratory affiliation with Dawe's, we've improved 
our feeds and now have more time to concentrate 
on our real job—selling.” 


Let Dawe's, the nation's leading vitamin nutritionists, prove to you the efficiency 
of modern, scientific feed building methods. For more complete details about 
Dawe's products and professional services, please write on your letterhead. Also 
ask for your free copy of "Frontiers in Nutrition.” 


awes manufacturing company 
, 4800 S. RICHMOND STREET, DEPT. FS-72, CHICAGO 32, ILLINOIS 


In Western Europe, Vitomelk is distributed under the name “Vitasource” by Comptoir 
Anversois d'importation, “Comanima™ 13 Courte rue des Claires, Antwerp, Belgium. 


:World’s Oldest and Largest Specialists in Vitamin Products for Feeds 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Saturday. Changes of ad- 
vertising copy in classified advertise- 
ments must be received by closing date 
of Saturday preceding date of issue. 


Classified Ads 


15¢ per word; minimum charge 
2.2 Situations wanted, 
$1.50 minimum. Count words of signature, 
whether for direct reply 
office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 


10¢ a word; 


or keyed care 


ditional charged for forwarding replies. 
Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $8 per column inch. 


MACHINERY WANTED 
v 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment 

E. Hagan Mill Machinery, Jefferson 
City, Mo. 

WANTED TO BUY LARGE HAMMER 
mill, Gruendler, Williams or similar—1,800 
R.P.M., with motor, starter, etc. For trade 
or sale Jumbo Heim Pellet Mill and 
Cooler, never used. Northern Alfalfa Prod- 
ucts,’ Ltd., 10929 109th St.. Bdmonton, 
Alta., Canada. 


MACHINERY FOR SALE 
v 


HELP WANTED 
v 


* BUSINESS OPPORTUNITIES 
v 


FOR SALE—SOME CALIFORNIA PELLET 
mille, Wenger Mixer Co., Sabetha, Kansas 


WHIKLAWAY AIRBLAST CAK LOADERS 
E. Hagan Mili Machinery, Jefferson 
City, Mo 
NIAGARA 4x15 SUPER SIFTER, NEW, 
priced to sell. Cologne Milling Co., Col- 
ogne, Minn 


ONE TON VERTICAL FEED MINER, 
like new. Homer Grismore Turkey Farms, 
Corydon, lowa 


FOR SALE—ONE BLUE STREAK HAM- 
mermill 1947 serie teasonable M. H 
Fitzgerald, P.O, Box 188, Janesville, Wis 


BULK BODY, 248 CU. 
pacity 12 ft long, mmediate 
Address 849, Feedstuffs, Minneapolis 2, 
Minn 


FEED BODIES — FACTORY REBUILT 
trade-ins up to 60% off. Baughman 
Manufacturing Co., 300 Shipman Road, 
Jerseyville, Dl. 

FOR SALE—USED JAY BEE MILL, 1" 

wide. Has new bearings and new fan 

Available soon. Skip's Mill, R.R. No. 3, 

Georgetown, Ohlo 


CA- 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 5 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn 


FOR SALE—JAY BEE HAMMERMILLS. 
New and rebuilt. Prompt shipment from 
Utica warehouse. Write C. Y¥. Wier, Box 
331, Utica, N. Y. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. EB. 
Hagan Mill Machinery, Jefferson City, Mo 


CALIFORNIA PELLET MILL, 30 ELP., 

good operating condition, enclosed motor, 

e set of dies $1.500 complete 

May Grain Co,, 407 8. Liberty 8t., In 
dependence, Mo. 


20 FT. ALUMINUM GOLDSsSE BULK 
feed trailer body approximately 12-ton 
capacity neluding 26 ft. trailer 10.00x20 
tires. Has 740 cu. ft. capacity, 4 comp art 
22% H.P. Wisconsin Engine. Cost 
$5,511 new in 1950. Priced at $3,000 
way Equipment Co., Inc., 616 D A a 


POR SALE — ONE INVINCIBLE 
‘acker; Corn Cutter; Grain Cleaner 
vators; Cobb Blower; Humphrey 4 
tors; Allis 9x24 Rolls; Noye 9x30 Rolls 
All priced for quick removal, One ton 


size Vertical Mixer; 2¢ Bauer Attrition 
Mill; Hammermills: Kelly, Jay Bee, Gru 
endler, Bauer and Hughes Atomic, auto 
matic screen change For details write 


Hughes Engineering Co., Wayland, Mich 


FOR SALE—THREE STAINLESS STEEL 
Meal Coolers and five Anderson Dryers 
with 6 H.P. TEFC motors, all with a 
capacity of 120 bu./hr. each; two stands 
Allis 9x30 two-pair high rolls; two stands 
Great Western 9x30 two-pair high rolls; 
two Great Western 9x30 double stands 
with metal feeder housings and shell bear 
ings; one Allis 9x36 single rollermill with 
anti-friction bearings; two stands 14x48 
Crimping or Flaking Rolls; 22 bucket 
elevators with cups up to 9x6; rebuilt 
Union Special Bag Closers and Richard- 
son Automatic Scales. J. B. Hagan Mill 
Machinery, Jefferson City, Mo 


Hammer Mills ~ Molasses Blenders 
Batch Mixers - Corn Shellers - 
matic Grain Conveyors - Bag Stackers 
Permanent Magnets. New and rebuilt 


A.M. SORENSON—cauiemenr 


1904 So. Akard Pr. 0, Box 5808 
DALLAS, TEXAS 


Sereens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, 


420 8. Meridian St. an 3235 


ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


* MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 


wEXPELLERS 
PITTOCK & ASSOCIATES 


. 2272 Chicago 


new fee 
Must be aggressiv 
previous experience 


Libertyville, IIL; 


a feed mill 


WANTE D—SAL ES REPRESENT: ATIVE IN 
Carolina for established line of 
concentrates and poultry 
products. Salary, commission and 
expenses—car required. Reply in detail to 
Feedstuffs, Minneapolis 2, Minn. 


nutritional 


FEED INDUSTRY WANTS AGRICULTUR- 
graduate or nutritionist under thirty 
Travel central West. Salary open 
qualifications. Address 441, Feed- 

Minneapolis 2, Minn. 


INSIDE CUSTOMERS MAN— KNOWL EI 
. ete. Excellent salary. 
permanent position of respon- 
for the right man. Address 821, 
Feedstuffs, Minneapolis 2, Minn. 


WANTED—FEED SALESMAN FOR NEW 
representing nationally known feed 
turer Current tonnage insures 
good drawing account. Address 832, Feed 
Board of Trade Bidg., 


li 


WANTE PEED SALESMEN FOR 
mill in northern Illinols. 
6 and should have some 
Will train right men 
and furnish car. Mellody Mills Feed Co., 
phone Libertyville 2-4061 


WANTED—REL IABLE MAN, WORK IN 
Custom grinding and mixing 
feed, etc. A future. Better work- 
salesman; better pay. House 
Good reference. Munson Grain 
Mill, Munson, Mich 


IN 


WANTED—FEED MILLER FOR NEW 100- 

in northern Illinois. Must be 
reliable man with experience 
for advancement. Give full par- 
and salary expected first letter 
Address 812, Feedstuffs, 141 W. Jackson 
, Chicago 4, Il 


WANTED — FIELD SUPERVISOR — MUST 
than a salesman but have ex 
perience and ability to create new areas 
distribution for laboratory controlled 
and range feeds. Must have am- 
and good earning capacity. Excep 
opportunity for the right man 
full details with references. Box 
Feedstuffs, Minneapolis 2, Minn 


i ane growing 


ASSOC lati mn 


Ww. ANTE D ror 


RCHASING DIRECTOR—WELL ESTAB- 
medium-sized Midwest 
i1ufacturing company desires the 
an ambitious and capable 
with proven experience inter 
to analyze 
purchase ingredients and con 
ylan and schedule production runs 
degree, agricultural school pre 


long term pre 


and in confi lence. Addres 
B, 22% Chicago Board of 
tidg., Chie ago 4, Il 


fers an exceptional opp« 


line of feed supplements 


LIFORNIA— THE BOR- 
tunity 
man who is selected to represent 


er young man with suc 
background in agricultural 
of poultry and livestock 
extremely helpful bu 
ssential if other qualifica 
superior. Must have car and be 
a considerable time travel 
mus arrangement and ex 
write giving full details to So 
Supplements Department, The 
jorden Co., 350 Madison Ave., New York 


desires several 


equipment part 


WANTED—NEWLY FEEL 

ght 
on it 
poultry an 


Address 81! 
141 W ‘Jac Bivd Ch 


MANUFACTURERS’ AGENT — HAVE 
opening for one or two specialties cover 
ing southeastern area. Address 838, Feed 
stuffs, Minneapolis 2, Minn. 


FOR SALE—16,000-BU ELEVATOR AND 
established feed business located north 
central Iowa. Address Feedstuffs, 
2, Minn. 


FOR ‘SALE _ OLD ESTABLISHED FEED 
and seed business located on railroad in 
the Willamette Valley in Oregon. Address 
760, Feedstuffs, Minneapolis 2, Minn 


WHEN You WANT TO BUY AN E 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Ex 
change, Plymouth, Ind. 


FOR SALE — PARTNERSHIP IN FEED 
store in southern California. Over $100,000 
business yearly. Good reason for selling 
New home available near. Carl O6celrich, 
684 N. East End Ave., Pomona, Cal. 


FOR SALE—WELL ESTABLISHED FEED 
manufacturing plant in Pacific Northwest. 
Sales average $700,000 annually. Good 
reason for owner to sell this year. The 
price is low. Address 787, Feedstuffs, 
Minneapolis 2, Minn. 


ATTENTION—Fish Meal Brokers 
Prime importer interested in contact- 
ing fish meal brokers in N. Y., N. J., 
New England, Delmarva, Ohio, Pa., 
Ind, and Mi, 

Address 850, Feedstuffs 
114 B, 40th St. New York 16, N. Y. 


RESEARCH FARM 


Thirty miles from Kansas City 
are 395 acres with never failing 
water on 95 and four ponds on 
300. Two very large turkey 
brooder houses and large farrow- 
ing house, Other permanent build- 
ings. Good small home. Replace- 
ment value $140,000. A steal at 
about half price. 


Address 848, Feedstuffs 
612 Board of Trade, Kansas City 6, Mo. 


FEED WAREHOUSE ON RAILROAD SID- 
ing in large eastern dairy center, 
er with beautiful modern home, 12 
farm and 156,000 capacity hatchery busi- 
ness, doing excellent year ‘round broiler 
chick business. Complete with trucks, 
tools, etc., to continue present operation 
Owner wishes to retire. A money maker, 
especially adapted to a father-son part- 
nership. Only $20,000 cash required, bal- 
ance long terms. Address 846, Feedstuffs, 
Minneapolis 2, Minn 

ELEV ATOR ~ FOR SALE — LAKEVIEW, 
Ohio. Located in an excellent grain and 
feeding territory. All buildings and rail- 
road siding are located on the elevator's 
land. It is equipped with feed grinder, 
mixer and corn cracker. A large ware- 
house and coal] yard, located across the 
street from the elevator. Corn cob burner 
erected within the past five years. Re- 
ceiving scales installed new last year. The 
elevator is located on the N.Y.C. Rail- 
road. Trucks and inventory can be ad- 
justed for the purchaser. For full particu 
lars call or write the Ohio Farmers Grain 
& Supply Assn., Fostoria, Ohio 


100% ANNUAL RETURN ON INVEST- 
1ent-——Sounds screwy, like a Texas brag, 
Coesn’t it? But two years ords show 
better than that. I have watched develop- 
ment almost three years. Now heading it 
up nationally. If you are tired of govern 
ment controls, cut throat competition or 
working too hard, or if you have extra 
money not working, this best proposition 
Il ever saw. No selling, no overhead, darn 
little work, a lazy man’s dream. Money 
required from $6,500 to $65,000 depending 


upon population and area. No competi- 
tion Exclusive If interested all me 
Lakeside 147 teletype DL 221 or 
wire 3911 Oak Lawn Ave., or write P.O 
Box 6684, Dallas. I'll give whole deal, 


you be judge. Don't wait; I know a lot of 
lazy feed and grain men. J. T. Sexton 


MACHINERY WANTED 
v 


D—ONE 16 BELT TYPE PORTA- 
¢ mveyor for bags. Address 835, Feed 
ot fs, Minneapolis 2, Minn 


WANTED TWO SUPER DUO E XPELLERS 
—May consider Duo or RB for other 
operation. Address 1594, Feedstuffs, Min- 
neapolis 2, Minn. 

WANTED — ALFALFA DEHYDRATION 
plant for removal—prefer large McGehee, 
Heil, complete with hammermil!, motors, 
etc. Large portable considered. Could wait 


till fall. Address 777, Feedstuffs, Min- 
neapolis 2, Minn. 


GLEN RIDDLE, PA. 


W ANTED—DISTRIBUTORS 


We have a wonderful poultry product that has the 
nod of approval from many men in and allied to 
the industry. There is a good profit for dealers and 
distributors that are doing a real selling job. The 
product is being consistently advertised in several 


poultry publications. 


Write today for details 


Box 790-3181 FEEDSTUFFS Minneapolis, Minn. 


SITUATIONS WANTED 
v j 


MAN WITH MORE THAN 20 YEARS’ EX- 
perience in grain and feed ingredient 
buying and selling—interested in jobbing, 
brokerage or feed mill operation. Address 
847, Feedstuffs, Minneapolis 2, Minn 


TRAINED NUTRITIONIST DESIRES 
change. Years of experience in feed for 
mulae, sales training, research and ex 
perimental farm. Now conducting broiler 
research, Prefer sales administration. Ad- 
dress 843, Feedstuffs, Minneapolis 2, Minn 


BABY CHICKS FOR SALE 
v 
HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices. 
U.S. approved and pullorum passed. Mor- 
ris Hatchery, 842 Jackson 8t., Morris, Il 


Researchers Identify 


Cause of X-Disease 


WASHINGTON—One of the causes 
of “X-disease” (hyperkeratosis) in 
cattle has been identified as chlorin- 
ated naphthalene compounds, the 
U.S. Department of Agriculture has 
announced. Research leading to this 
discovery was conducted at various 
state agricultural experiment stations 
cooperating with the department and 
resulted in the actual identification of 
the cause at the University of Ten- 
nessee station. 

Other states actively engaged in 
the cooperative research project for 
the past four years were Georgia, Ne- 
braska, New York, Pennsylvania and 
Texas. Other important work on this 
problem has been done at the Ala- 
bama, Colorado, Llinois, Indiana, 
Michigan and Virginia stations. 

The disease was produced in healthy 
animals at the Tennessee station by 
daily doses of a chemical compound 
called _ penta - chloronaphthalene. 
Chlorinated naphthalenes are found 
in various products used on the farm. 

X-disease, sometimes described as 
“horny-skin” disease, was first rec- 
ognized in 1941. Since that time it has 
caused serious losses of meat, milk 
and other animal products in almost 
every cattle-producing area in the 
country. The disease runs a normal 
course of from several weeks to about 
three months. Young stock are more 
susceptible than adults. Severely af- 
fected animals usually die, and abor- 
tion is common among breeding ani- 
mals. At the present time, the only 
sure preventive is to keep cattle from 
contact with any product known to 
contain the chemical. 

Wood preservatives have been cit- 
ed as a cause of the disease because 
one Jot of a German-made* product 
did contain a* high percentage of 
chlorinated naphthalenes and pro- 
duced cases of X-disease on farms in 
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Germany. It was proven to be the 
cause of the disease both in Germany 
in 1949 and in this country in 1951. 
However, at the present time, no 
wood preservatives widely used in the 
U.S. include chlorinated naphthalenes. 
X-disease has been produced with 
a petroleum lubricant, several com- 
mercial livestock feeds and one home- 
grown feed. Chlorinated naphthalenes 
would not normally be found in these 
feeds. The toxic chemical in such 
feeds has not yet been identified. 
Research will be continued to in- 
vestigate other causes of X-disease 
and compounds that might contain 
toxic chemicals, as well as to develop 
methods of prevention and cure. 


DICALCIUM PHOSPHATE 
PLANT IN PRODUCTION 


SOUTH GATE, CAL.—The A. R. 
Maas Chemical Co., a division of 
Victor Chemical Works, now has its 
dicalcium phosphate plant here in 
full production. The firm is the only 
producer of this product in the West. 

The product, according to a com- 
pany announcement, is guaranteed to 
contain a minimum of 21% phos- 
phorus which is 98% available. It 
also contains a minimum of 26% cal- 
cium and an average of less than 
.005% fluorine, the company states. 


FEED STORE SOLD 
DUQUOIN, ILL.— Adam Keiner, 
one of the founders of the Keiner 
Feed & Produce Store here, has sold 
the business to Edward Barrett and 
Ray Williams. Mr. Barrett has been 
employed by the firm six years, ex- 
cept for the time he was in service. 
MILL DESTROYED 
SCOTTSVILLE, KY.—Fire recent- 
ly destroyed a 2-story building that 
housed a feed and grist mill here. 
Loss was estimated at $11,000. 


ATLAS 
FIELD-TEST 


Knotless 
BALER TWINE 


Uniform 
Treated 


‘a a 
Strength 


@ Dependable Delivery 
A Quality Product of 
FITZMAURICE MILLS 
For Dealership Contact 


ATLAS CORDAGE CO. 


219 E NORTH WATER STREET 


CHICAGO 11, PLL. 


Since 1928 


Importers 


GEORGE E. GANO DEAD 


Pioneer Kansas Grain Man, 82, Ac- 
quired Extensive Holdings of 
Wheatlands and Elevators 


HUTCHINSON, KANSAS—George 
E. Gano, 82, for many years owner 
and operator of the Gano Grain Corp., 
died July 1 at his home in Hutchin- 
son. Death resulted from a heart con- 
dition following an illness of four 
days. 

Mr. Gano was born Oct. 27, 1869, 
in Johnson County, Kansas. As a 


George E. Gano 


youth he moved to Pawnee Rock in 
western Kansas with his parents. He 
founded a partnership, Rock Milling 
& Elevator Co., with the late Jake 
Baker and in 1904 Mr. Gano moved 
to Hutchinson and began expanding 
his operations. 

He built an empire of wheatlands 
and elevators, acquiring extensive 
holdings of land and of elevators. He 
sold the Gano corporation in 1947 to 
the Bunge Corp. of New York for 
more than $5 million. The transac- 
tion involved 70 elevators in Kansas 
and Colorado and a 3,300,000-bu. ter- 
minal in Hutchinson. The country 
stations had a storage capacity of 
2,500,000 bu. 


New Enterprises 

At that time when most men are 
looking toward retirement, Mr. Gano 
launched new enterprises and began 
the formation of two new concerns, 
the Gano-Horace Grain Co. with 1,- 
500,000 bu. storage in Kansas, and the 
Des Marteau Commission Co. with 
1,500,000 bu. in Colorado. At the time 
of his death he held a plot of land 
along the Santa Fe Railroad south- 
west of Hutchinson and was planning 
to erect a new terminal there 

Mr. Gano was considered the dean 
of Kansas grain men and was one of 
Hutchinson's leading citizens and 
benefactors. During the 1930's when 
many friends and associates went 
under, he furnished seed wheat, gaso- 
line and even groceries to give them 
a fresh start. Many of these men 
have since grown wealthy. He also 
gave extensively to churches of 
Hutchinson and western Kansas, but 
in most cases preferred to remain 


anonymous. 
Mr. Gano was a Mason and a 
member of the First Christian 


Church. He is survived by a grand- 
son, Nelson Hobart, a granddaughter, 


NEW ARRIVALS IN DAVIS MACHINE FAMILY ! 


NEW MODEL 12x 18" GRAIN 
CRIMPER, 600 fo 1000 bushels 
hour. 10-20 HP — $1500.00 
Other sizes 926" to 12x30" 
When better roller mills are 
built, Davis will build them 
This new refinement to our 
standard line of roller mills 
promises even greater out- 
= and efficiency at lower 
initial and long range cost! 


CORN AND COB 
GRANULATOR. Now! After 3 
years of blood, sweat, and 
tears, we have solved this 
problem. Granulator cuts 
power bills in half. Reduces 
ear corn to granular form, 
=" making only 5% meal or fines. 
Feed mi/ling s newest sensation. 
Ideal also for crumbling 

cobs to litter. 


Mrs. J. Tschudy, Jr., both of Kan- 
sas City; a sister, Miss Grace Gano, 
Hutchinson, and a brother, Paul Gano, 
also of Hutchinson. 


SHIPPING SEASON EXTENDED 

WINNIPEG—The shipping season 
out of Port Churchill will be extend- 
ed by three days this year, with 
British underwriters recognizing the 
trading season out of Hudson Bay 
opening on July 23, and reducing in- 
surance premiums by 25%, according 


to advices from London. The closing | 
date for shipping out of Churchill | 


will remain unchanged from last 


year, Oct. 10. 


CALIFORNIA DEALERS 
NAME GROUP OFFICERS 


SACRAMENTO — Officers were 
elected at two recent district meet- 
ings of the California Hay, Grain & 
Feed Dealers Assn. Arthur Wilen of 
M. Vonsen &Co., Petaluma, was 
elected chairman and Lloyd Ellis of 
the R.-Way Feed Co., Santa Rosa, 
was named vice chairman, at the 
Petaluma district meeting. The out- 
going chairman was Howard Enos of 
the Frizelle-Enos Co., Cotati. 

R. W. Noland was elected district 
chairman and Herbert W. Frey, vice 
chairman, of the Fresno-Bakersfield 
district which met in Kingsburg. As- 
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sociation president Samuel S. Nisson 
attended both meetings 
JOSEPH ALHOFF NAMED 

YORK, NEB.—Joseph Alhoff has 
been elected president of the South 
Central Grain Dealers Assn. Other 
officers are Willard Beck, vice presi- 
dent; C. B. Boyes, secretary-treasur- 
er, and Herbert Rasmussen and R. C 
Kindvall, directors 


Standard steel elevators. belt and bucket type. avail- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10.000 Bu /lir., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/lir., for inter- 
Mittent service. We also manufacture screw con- 
veyors and heppers. Send your requirements for 
information. 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA 


We Sell Complete 
TURN - KEY STEEL 
GRAIN STORAGE 


Call — Wire — Write 


COMBS and COMPANY 


Manufacturers - Distributors - Oentrae 
ters of Mill and Elevater Kquipment 
2841 Southwest Bivd., Kansas City, Me. 


YOU'RE AHEAD this 
SWEET FEED 


MIXER 


To keep ahead of competition, 
you need equipment that's 
ahead, too. Profit from today’s 
big demand for molasses feeds 
with Texas Cyclone Sweet 
Feed Mixer. You save all ways 
. On initial price, low op- 
erating costs and better feeds 
that result from patented mix- 
ing process. Vertical mixer and 
molasses mixer sold separately 
or in combination. Let us show 
you why these machines are 
the best for the money. Just 
write Dept. F below: 


LIGHT THAT TALKS 


The Lametron pictured at the right does 
not actually talk, of course, but, by 
means of exact measurement of fuor- 
escence it does tell expert chemists the 
amount of some important vitamins of 
the B-complex in feeds, The Lametron 
is one of many scientific instruments 
that enables the Doty Technical Labo- 
ratory to check accurately on nutri- 
tional values of feeds. 


PROTECT YOUR FEEDS 
WITH OUR LOW 
COST INGREDIENT 
ASSAY PLAN... 


A RECOGNIZED REFEREE LABORATORY 


Your" feedsScan be LABELED 
LABORATORY CONTROLLED 
at remarkably low cost to you 


4 8 W. 9th St., KANSAS CITY, MISSOURI 


Write for 
full particulars 


. MEMBER MIDWEST FEED MFRS. ASSN. 


s t 
| | 
in circle above, gives thorough, 
even dispersal of molasses. 
| 
| 
| 
. AV HCO WRITE, WIRE or PHONE for Free Bulletins on “How to Increase Profits” 
BUILT H. C. DAVIS SONS Mill Machinery Co. 
DEPT. FH-7 © BONNER SPRINGS KANSAS 
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Fundamental Selling 


(Continued from page 61) 


meetings-—“We buy from the people 
that call upon us,” he said. 


ea So, fundamentally, we need to 
Wt know what we are talking about, 
ee and then we need to get out on the 
farms and ask the farmer for his 
business. I have always believed in 

asking for things that I want. 
ne By that same token then, we need 
to study our prospect's or customer's 
ne problem and try to find some honest, 
yee legitimate way that we can be help- 


ful to him. 

Fundamentally, let's remember this, 
that every feed salesman that calls 
on a farmer has the best feed on the 
market. It will make his hogs und 
chickens grow faster, his cows give 
more milk, his calves jump through 
a barb wire fense and his sheep climb 
haystacks. We sometimes wonder, 
just how stupid can we get and still 
walk in an upright position. Incident- 


ally, I notice that some of us do not 
maintain such an upright position— 
crooked, so to speak. Some of us get 
we are a little stooped and bent or 
that way, I suppose, from hard work, 
I am sure, and others of us maybe 
from trying to keep out of it. 

But sincerely, just how much do 
you think that a farmer believes or 
cares about wild claims or exaggerat- 
ed claims for any piece of merchan- 
dise? Of course he doesn’t care—he 
is interested in his problems and be- 
ing conservative by nature he is not 
susceptible to exaggerations. 


Can Make Suggestions 

If he can get an opportunity to 
look at the farmer's hogs, or his cat- 
tle, or his poultry, and study, discuss, 
and visit with him about his feeding 
and management problems, it is usu- 
ally possible to find certain things in 
his operations about which we can 
offer worthwhile suggestions and have 
some particular product of ours that 
will fit into that particular farmer's 
specific problem. 

Now, if this is not true, then we 


have no business in the farmer’s barn 
lot in the first place and certainly 
we have no business seeking the 
money which we expect him to give 


I have always believed that one 
of the most fundamental approaches 
to a problem was to try to put myself 
in the shoes of the other fellow. 

Consequently, in trying to train 
our sales people, our dealers and our 
district managers, we have from time 
to time called in some of the top- 
notch and most intelligent farmers in 
our various areas and asked them to 
talk from the customer's side of the 
fence. 

One of these good farm producers 
who has a very fine and favorable na- 
tional reputation recently told our 
group that the only reason that he 
had gotten into the poultry business 
in a big way was that someone had 
given him an inspiration to get into 
it. He went on to explain that that 
somebody was a feed man, but that the 
feed man didn't leave him there. He 
showed him how to be successful and, 
he showed him the things which he 


ARSONIC GROWTH STIMULANT 


Consistently EFFECTIVE for the past four years 
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HESS & CLARK, INC. 


By ACTUAL TEST NITROFURAZONE has 
proved to be consistently effective (at the same 
level) for the past four years. This means you 
can offer mashes medicated with nitrofurazone 
to your customers with full confidence that they 
will get satisfactory results. 


In medicating your mashes with nitrofurazone, 
you make it possible to feed them right up to 
marketing time — no switching to unmedicated 
feed the last four days. Your customers are also 
assured of no interference with the development 
of natural immunity — better feed efficiency and 
faster growth. 


Medicate your mashes with nitrofurazone and 
you will be providing protection against cocci- 
diosis that is most effective and yet very econom- 
ical — a service your customers will appreciate. 


For complete data on many tests proving 


the advantages of nitrofurazone, write 


Scientific 


Farm-aceutica 
since 1893 


DISTRIBUTED IN CANADA BY COATSWORTH & COOPER, 67 YONGE ST., TORONTO, ONTARIO 


should do to be successful. He stated 
also that he would never be ungrate- 
ful to that feed man and that he 
would not remember him for the 
money which the feed man had made 
for himself and his company, but 
that he would remember him for the 
money which he had made him, the 
farmer. 

This man went on to tell us that as 
feedmen we can only justify our ex- 
istence and our right for being in 
business in the very proportion to 
the service which we render to our 
farm customers in return for the bus- 
iness which the farmer gives us— 
and that the customers will remem- 
ber us much longer for going out 
and showing them how to take care 
of a house of chickens, or a pen of 
brood sows, or five or ten milk cows 
and showing them how to do a better 
job than they are now doing, than 
they will if we convince them that 
our feed is worth a little more or 
is just a little better than someone 
else's feed. 

Of course, I believe in such ele- 
mental selling techniques as becom- 
ing familiar with people’s names and 
remembering that a man’s name to 
him is the most important and sweet- 
est thing in the English language. 

Certainly I believe in listening to 
the other fellow’s problems and en- 
couraging others to talk about them- 
selves. I know that the royal road to 
a man’s heart is in talking to him 
about the things in whitch he is 
most interested. 

I believe in passing on a bit of 
honest appreciation without trying to 
secure something out of the other fel- 
low in return. Someone has said that 
if our souls are no bigger than our 
crap tables, we shall meet with the 
failure which we so richly deserve. I 
know that. 

Certainly I believe in compliment- 
ing and commending when it can be 
sincerely done. 

Certainly I believe in making the 
other fellow feel important. 
Certainly I know that we cannot 
win arguments and still make sales. 
Certainly I know that we shouldn't 
try to sell a fat man on an empty 
stomach. I know that we shouldn't 
nag, and I know that we shouldn't 
knock, and I know that we should 
let the other man save his face. 

I know that we should not talk 
down to people. People don't like to 
be looked down upon, and they don’t 
want to be talked down to. 

I believe in many of the other lit- 
tle things that go into making up 
successful selling, but in your busi- 
ness and my business and in most 
everybody elses business, it all boils 
down to this, and in concluding I 
would like to try and leave this 
thought with you. That thought is the 
one used by the farmer that I have 
been telling you about—and remem- 
ber he was speaking from the custo- 
mer’s side of the fence and has the 
customer's viewpoint. I consider him 
to be an intelligent farmer—he has 
demonstrated that. His thought, and 
my thought in his words, is: “So the 


challenge which you have for being 
in business is to render a service and 
help your customers do a better job.” 
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Dinham - Seim Co. 


672 Grain Exchange Bidz. 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 

Blomfield-Swanson Brokerage 


734 Midland Bank Bidg. 
Minneapolis 1, Minn. 
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topics covered include selection and 
purchasing, record keeping, feeding, 
facilities, marketing, health and 
breeding. 

The sections on feeding swine and 


the planning of a feeding program are | 


well illustrated with pictures and 
tables. Each chapter includes a list 
of approved practices. 


“Successful hog raising calls for 
a carefully planned feeding program,” 
the book states. “In order to plan 
effectively, you should become fa- 
miliar with the characteristics of a 
good ration for swine and with scien- 
tific information about feeding swine. 
Also you should be able to recognize 
the various critical periods in feed- 


FEEDSTUFFS, July 12, 1952-65 


ing swine and to make plans for rais- 


ing and purchasing the necessary 
feeds.” 

A good ration, the book explains, 
is balanced, adapted to the purpose 
for which it is fed, adapted to the 
age and individuality of the animal, 


includes a variety of feeds, is pal- 


| atable and safe and is economical 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS — 


NEW ENGLAND BY-PRODUCTS CORP. 177 MILK SIREET BOSTON, MASS. 


For Gorton-Pew Fisheries Compeny, Ltd. By-Products Div. 


Dr. William C. Tully 


CONSULTANT—Dr. William C. Tul- 
ly has established a feed consulting 
service for manufacturers at 1620 So. 
Weaver, Springfield, Mo. For the past 
year and a half, he has been director 
of nutritional research for the Lips- 
comb Grain & Seed Co., Springfield. 
Previously, he was for five yeasr di- 
rector of research for Burrus Feed 
Mills, Ft. Worth, and formerly was 
associated with other commercial feed 
firms in central and eastern states. 
Before entering the feed industry, Dr. 
Tully was in college work for 12 
years in teaching, agricultural experi- 
ment station and extension work. 


BRUCELLOSIS SOURCE 
Cattle can get brucellosis from 
swine, says a University of Illinois | 
veterinarian. 


-HARD-FACED 


PACAL 


HAMMERS or CLUSTERS 


Swine Raising Book 
Stresses New Methods 


@ Importance of Feeding 
Balanced Ration Emphasized | 
in 447-page Volume 


New developments in _ feeding, 
breeding and improving swine are 
emphasized in “Raising Swine,” a | 
new 447-page book written by George 
P. Deyoe, University of Illinois, and 
J. L. Krider, formerly of the Univer- 
sity of Illinois and now with McMil- 
len Feed Mills, Decatur, Ind. The 
book is published by the McGraw- 
Hill Book Co. 

In the preface the authors state | 
that the volume is designed to pro- | 
vide practical information on swine 
raising to beginners and those al- 
ready engaged in the business. The | 


Gor tons 


COD LIVER & FEEDING OLS 


DOUBLE PROTECTION IN BOTH VITAMINS & 


TEST SET 
PRODUCED 


3,000 TONS 
OF ALFALFA MEAL! 


Compare this performance record with the perform- 
ance of the hammers you have been using. You will 
agree that the new hard-faced PACAL hammers are 
what you need for grinding alfalfa. 


Hard-faced PACAL hammers are different from the 
PACAL hammers now widely used among feed manu- 
facturers who grind products other than alfalfa. We 
have especially designed them to withstand the gruel- 
ling abrasive qualities of alfalfa by fusing a 1/16” hard 
metal alloy tip on each end of the hammers. More 
than a year’s testing has proved that this tip prac- 
tically defies wear! 


Warehouse Stocks Available for Immediate 
Delivery 
MADISON, WISCONSIN 
CONTACT: 
H. I. “DUSTY” RODE 


Rede Feed Service 
522 Grain Exch. Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 You can save hammer replacement costs and increase 
the production capacity of your hammermills by 
using these hammers. They are available for any type 
hammermill in clusters or sets of single hammers. 


Write today for prices and name of dealer. 


AKRON, OHIO DAYTON, OHIO 
CONTACT: 
Cc. C. WELCH 


435 Brevoort Road Columbus, Ohio 
Phone: Ladlow 1077 
PHILADELPHIA, PA. 

NTACT: 

SEA BOARD SUPPLY CO. 

35th & Grays Ferry Ave. 


Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


CON 


County Road B and Wainut Street, Adjoining Highway 36 


sg St. Paul 8, Minnesota Ss Telephone NEstor 9456 
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THE FEED MARKETS 


* * 
Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


ALFALFA MEAL supply adequate; $95@97.50, local plants 
Portland: 


Demand good, fair on sun No offerings; no quotations 
scarce on dehydrated, fair BONE MEAL 
western dehydrated, 15% 


Atlanta: Demand slow; trend weak; sup 
ply ample; $70, southern ports. 
Cincinnati: Demand fair; 


00,000 A guarante 
d, 13% $50, 15% 


with 1 


trend lower 


1 — supply adequate; $80@100 ton, sacked, f.0.t 
Cincinnati 
7 dehydrate 100000 units of : > 
vitamin A guaranteed $66@66.50, first half a a Demand good; supply 

July, $63.50 last half; 16 uncured $58 Ft. Worth: Demand good; supply suff 

Memphis: Demand fair; trend higher; cient; Le, fine $5.15, f.o.b. Ft. Worth 
upply adequate; dehydrated, 17% protein, | cariots 70 to 75% B.P.L. $75, f.0.b. cars 
guaranteed 100,000 units tamin A $70 Houston, prompt or July ; F 

Kansas City: Market slightly easier than New Orleans: Demand slow; trend down 
week ago, with only moderate buying in slightly; supply adequate; §75@79, south- 

light offering sellers gen- ern ports 
i 17% dehydrated alfalfa meal ile: Demand slow; trend easy; 
with 100,04 rt guaran*eed on arrival quot supply ample; fertilizer grade $65 ton 

at $61@61.50, Kansas 

at $63@65 and last BONE MEAL (STEAMED) 
weather somewhat im St. Paul: $95@98 
duction light and offerings St. Louis: Demand fair; supply adequate; 
advance in alfalfa hay re- $110, sacked 
price on $20 level; im Boston: Demand fair; supply good; $86 
for suncured meal, par Chicago: mand slower; supply ade- 
ticularly from southeastern and nearby quate; $90@95 ton, sacked 
drouth areas; No. 1 \ In. grind Colorado Indianapolis: Demand very slow; trend 
meal quoted at $52, No. 1 fine ground $53 unchanged; supply light; $112 ton 
No. 2 Nebraska, %& In. $44 San Francisco: Demand good; supply 

Omaha: Demand fairly good; supply good ample; $80 
on dehydrated, limited on suncured; 20% Los Angeles: Demand good: trend firm; 
dehydrated, 150,000 A $64@65; 17% dehy- supply adequate; domestic $87 

ed, 100,000 A $61; Nebraska No. 1 sun- isville: lLbemand slow; trend weak; 
$50 supply ,ample; $80 ton. 

St. Louis: Demand fair on dehydrated, New lOrlean: : Demand good; trend steady; 
slow on suncured; supply adequate on de- supply limited; $65@70, f.0.b. New Or- 
hydrated, limited on suncured; dehydrated leans, dock. 

17 90, 100,000 A, St. Louis; suncured Portland: Demand good; trend firm; sup 

No. 1 fine ground, 13% $56.80, St. Louis ply Wmited; $104 when available, import- 
nomend steady; supply tight; ed $95 

, % $79.50; suncured, 13% $66. Buffalo: Demand slow; trend easier; 

Fundeatiins Demand dull; supply fair; supply ample; $84@85, basis Buffalo. 

17% dehydrated $78 BREWERS’ DRIED GRALNS 
Demand and trend steady; Milwaukee: Demand good; supply fair; 

supply fair; 17% dehydrated, 100,000 units $58.50@ 61.50 

vitamin A $70@73.60 Boston: Demand quiet; supply short; $71 

Indianapolis: Demand improving; trend St. Louis: Demand fair; supply limited 
unchanged; supply ample; suncured, 13% $47@50 bulk, $59.40 sacked; seller's cejling 
$50; dehydrated, 17% $72 price time of shipment, if higher 

Ft. Worth: Demand fair; recent rather Buffalo: Demand and supply good; trend 
general rains likely to cause increased of easier; 24% westerns $65@66, 24% eastern 
ferings; dehydrated, 100,000 A 17@ $72.50@ $68@70, eastern $70@72, all Bostor 

delivered TCP, prompt shipment Philadelphia: Demand fair; supply light 

“Seattle: Demand steady supply ample $69.50 , 

15% fine grind suncured $57.50 ton, carilots; A Demand quiet; supply ample 
dehydrated $70 ton, delivered, carlots $58@61 ton, sacke 

Los Angeles: Demand good; trend un Cincinnati: Demand fair; trend steady 
settled; supply ample 17% dehydrated $64 to easier: supply adequate; $64 @66.85 
gu 15% suncured $51q5 San Francisco: No offerings; no quota 

New Orleans: Demand fair; trend high- tions. 
er; supply limited; 7 dehydrated vita- Ft. Worth: Demand unsatisfied; supply 
min A guaranteed $66@70; non-guaranteed | aimost nil; nominal $66.70, delivered Ft 

P69; 15 @66 Worth. 

Portland: Demand good; supply ample Louisville: Demand good: trend steady 
suncured 15 $42, fob. Idaho; suncured supply Neht; $63.50 ton 
16%, ¢ fornia $44@458 depending upon Om Demand vod supply poor 
srigin; dehydrated, California $60, f.0.b $53.70 

Buffalo: Dem 1 good; New Orleans: Demand good, trend steady 

17 suncured, 100,000 

supply adequate; $68@7i 
th Boston BREWERS’ DRIED YEAST 
snd =good; supply tight Cincinnati: Demand heavy; supply lim- 
) units vitamin A guaran ited; carlots, when available 10¢ Ib.; 5-ton 
70 ton 0% with 150,000 lota 11¢; ton lots 11%¢ 
0.00 Pittsburgh: Demand heavy; supply lim 


ited; carlots, when available 10¢ Ib.; 5-ton 
lots 11¢; ton lots 11%¢ 


New Orleans: Demand heavy: 


Omaha: Demand fairly good; supply good supply Um. 


limited on sunc ured; 20% ited; carlots, when available 10¢ Ib.; 6-ton 
d 00 A $69@70; 17 dehy lots 11¢: ton lots 11%¢ 
“ys A $66; Nebraska No. 1 sun New York: Demand heavy; supply lim 
oN ited; carlots, when available 10 ib. §-ton 
BARLEY FEED lots 11¢: ton lots 11%¢ id 
Milwaukee: Demand fair supply ade- San Francisco No offerings; no quota 
quate pulverized, white $59, feed $51; nee tions 
dies $1.21 bu Buffalo: a fair; trend steady 
Koston: Demand and supply fair; $61 supply ar earlots 10¢ Ib.. nominal 
Chicage: and quiet; supply adequate §-tor ots ton lots 11% 
$51 ton acked Buffa 
Demand quiet; supply ade Milwaukee: Demon supply limited 
i Kod lb. in carlots; ‘126. 
“Philadelphia: ind moderate; supply Chicago: Demand good; supply Mmited; 
Nght 11%¢ Ib. in carlots when available; 12@ 
Indianapolis: Demand fair trend down 12%¢ Lel 
ward; supply adequate; whole barley $76, Boston: Demand quiet; supply nil; 11%¢ 
sacked crim pe rle Ib nom 


San Francisc supply am- 


ple; rolled $75 


rer Sete; supply Umited; 


tons; no 


Demand good; 
lots; 12¢ less than 


St. Louis: 
ll¢ Ib. in ton 


Seattle steady supply uff 
cient ground $84, rolled $84 carlot quotations. 
all per ton, ex-warehouse, 1.c.! Omaha: Demand good; supply poor 
New Orleans: Lemand fair: trend slightly 11%¢ Ib., carload lote; 12%¢ Ib., less than 
higher; supply adequate; $é8@74 carload 
Portland: Demand slow gl steady; Louisville: Demand good; trend stronger; 
supply ample rolled $82, ground $80 supply scarce; $210 ton 
den: ! r a3 lied 70@73 
Minneapolis: Market steady; demand fair 
BLOOD FLOUR supply ample; $5 cwt 
Louisville: Demand slow; trend very Chicago: Demand fair; supply diminish- 
weak; supply good; $80 ton ing: $4.25 ewt. in carlots 
New Orleans: Leman slow; trend steady; San Francisco: Demand fair; supply good 
supply adequate; $9597.50 535 cwt 
BLOOD MEAL Philadelphia: Demand and supply light 
5.25. 


adequate; Indianapolis: Demand fair; trend steady 
Francisco: Demand fair; supply am- supply ample; 100-Ib. bag $5.65; in barrels 
ple; $4.85 a unit of ammonia; screened $41.90 
blood $4.75 a unit of ammonia, Buffalo: Demand fair to good; trend 
Seattle: Demand slow; supply sufficient; steady: supply plentiful to good; 54% @5%¢ 
$125 ton, f.0.b. local packing plants. Ogden: Supply normal; $6.25, 100-Ib 
le: Demand slow; trend very drum 
weak; supply ample; $80 ton Louisville: Demand fair; trend steady 


New Orleans: Demand dull; trend steady; | supply normal; $5.75 cwt 


CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 
New York: Demand steady; supply am- 
ple; crystals $12.14, flour $9.49. 


Buffalo: Demand siow; supply ample to 
$12.94, four $10.19. 

Toledo: Demand steady; supply ample; 
Is $14.52 


pur $11.77. 
Crystals $8.50, carlots; 


Demand steady; supply ample; 
$13.37, flour $10.62. 
CALCIUM CARBONATE 


Minneapolis: Prices depend on potency of 
MnSO, $15, plain cal- 


crystals 


mix; KI .5 and 25-Ib 

um $9 ton: .6 KI $12.60 

Seattle: Demand steady; supply good; 
$1 ton, ex-warehouse, truck lots 


Demand good 


Los Angeles: trend steady; 
3 


eq $10.72@12.7 
riland: Demand good; supply ample 
end unchanged; $14 
CHARCOAL 


Sea ranetsces Demand steady; supply 


ample 
Los = les: Demand good; 
ly ample; $60 


trend steady; 


Seaton: Demand and supply light; $78, 
Texas 

Chicag Demand fair; supply very lIim- 
ited I harcoal ton in 60-Ib 


iitiw (¢ 
Orleans: 


ing? 

Demand good; trend steady; 

bags oak charcoal 

bags poultry charcoal $2 
Portland: Der supply ample; 

trend unchangec 

COCONUT MEAL 
protein solvent ex 
sacked 


Bayonne, NJ.: 209 
ted me 3 0 


tr al ton, bulk basis; 
$1 r buver t $6.50 ton, seller's 
recor tioned bars 

San r rancisco: Demand good; supply 
fair $8 88, nomir 


Seattle: Demand ow; supply fair; $86, 
Tacoma, cariots. 

Los Angeles: Demand strong; trend very 
firm: supply of spot scarce; spot $92; July- 
August shipment $87@89 

COD LIVER OTL (FORTIFIED) 

Boston: Demand fair; supply ample; 600 
) 50 28¢ Ib.; 300 D, 2,250 A 27¢; 300 
00 A 


D, 1,5 


New York: 300 ICU. 1,500 A 23@24%¢ 
200 ICU, 2.250 A 25% @26%¢; 300 ICU, 
2.000 A 28@29%¢: 600 ICU, 1.500 A 24@ 
25% ¢: 600 ICU, 3,000 A 30@32¢. 


CONDENSED FISH SOLUBLES 
Boston: supply fair; tank 
ears 5¢ Ib 


Demand good; 
drums 6¢ Ib. 
CORN GERM MEAL 
St. Louis: Demand good; supply limited; 
$64 bulk 
Louis, ile: 
supply an 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $6 less) 


Demand slow; trend steady; 


$7¢.80 ton 


Minneapolis: Feed $72.77, meal $92.77. 
Atlanta: Feed $79.92. meal $99.92. 
Birmingham: Feed $78.18, meal $98.18. 
Boston: Feed $77.15, meal $97.15. 
Chicago: Feed $67. meal $87 
Cleveland: Feed $74.04, meal $94.04 
Denver: Feed $76, meal $9 

rm 74.5 


In 
Kansas City: 


Loulsville: Feed 

New Orleans: § 

New Vork: Feed $7 6.69 meal $96.69 
Norfolk: Feed 876, meal $96 
Philadelphia: d $76.23, meal $96.23 


Pittsburgh: Feed $74.50, meal $94.50 
St. Louis: Feed $67, meal $87. 


COTTONSEED OTL MEAL 


Memphi Demand fair; trend steady; 
ted: prime 41% protein $91.38 
Leseenine Demand quiet; supply nil; no 
‘Atlant. a: mand good; trend strong: 
nited; resale lots of 36% $82@ 
points 
Demand good; trend steady; 
limited S102 M104 
Philadelphia: a moderate; supply 
Indianapolis: slow; trend steady; 
sur 41 107 ton 
San Franciseo Demand good supply 
ar r nal 
Worth: mand very Nght; offerings 
ad or sol hydraulic very scarce; 
ca 41 mt $95 @96 hydraulic 
1 $96997. delivered Ft. Worth 
“Seattle : Demand steady supply fair; 
ex ck. for Imported, August arrival 
Buffalo: os emand very strong; trend 
etea supp! ght 41% $105, nominal 
Bostor 
Los Angeles: Demand strong; trend firm; 
supply limited; local 41 $85@86, nominal; 
Mexican production $86@87; imported, 43% 
Chicago: Demand and supply fair; nom- 


sacked, 
trend steady; 


inally $101.509102 ton, 
Lealevitie: Demand strong 
avaliable: $98 
New Colennes Demand good: trend high- 
nted: 41% $102.80@103.27 
nee City: Drouth has stimulated de- 
some areas; market stronger and 


very tight: one factor said to Be 

»vering against Argentine !mport- 

first deliveries on which proved 

low in protein; nothing offered from Mem 
phis market for nearby: some offerings 


west and south 
$102 
ship- 


from Texas on basis of $92, 
Texas pointe, equivalent to around 
104, Kansas City: October-December 
ment offered Memphis basi« $85.50 

Wichita: Demand slow; supply very short 
1% $102 

Portland: Demand good: supply imported 
trend unchanged; $86, ex-doe 

Omaha: Demand and supply good 

Ogden: Supply normal; 41% $959100 


D ACTIVATED ANIMAL STEROL, 
POWDERED 
Kansas City: Demand fair; 


$110. 


trend steady; 


supply adequate; 11% @13¢ Ib., depending 
on carrier. 

New York: Demand good; trend steady 
supply sufficient: 1,590 ICU pr. gem. 149@ 
12.4¢ Ib, ton lots, f.0.b. warehouse; 3,000 
ICU 16@18¢ 

A AND D FEEDING OIL 

Milwaukee: Demand fair; supply ample 


feeding oils 85 DPD, 100 A $1.50; concentrated 


vitamin oll, 300 D, 750 A ST%66; 300 D, 1,500 
30¢ 


A 28%¢; 200 D, 2,250 A 
1,500 A 22@23%¢; 300 ICU, 2, 


1,500 A 23@24%¢; 600 ICU, 3,000 


2 
600 ICU, 
A 29@31¢ 
Boston: Demand fair; 


supply ample; 600 
300 D, 2 


2.250 A 26%¢; 


300 D, 1,500 
A 19¢; 300 D. 16¢, all ex-warehouse. 

Minneapolis: Straight A feeding oil 14¢ 
per million; 85 D $1.08 gal.; 300 D, 750 A 
20%¢ Ib.; 300 D, 1,500 A 23¢ Ib.; 300 D, 2,250 
A 25¢ Ib., single drum lots. 

Chicago: Demand fair; supply light; 
straight A feeding oll, with 10,000 units 
vitamin A per gram, 10@12¢ a million 
units of vitamin A, Le.l., packed in 65 gal. 
drums, f.o.b. Chicago, drums included. 

Buffalo: Demand fair to slow: trend 
supply ample to plentiful; 300 D 
23%@24¢ tanks, 4% @26¢ 60-drum lots; 
3,000 A 25@26¢, 50-drum lots; 4,500 A 4@ 
25¢ tanks, 26@27¢ 50-drum lots; 750 A 17 
@17%¢ tanks, 18@18%¢ 60-drum lots; 750- 
300 A 17% @17%¢ drums; 2,250-300 224%@ 
23¢ drums 

DEFLUORINATED PHOSPHATE 

Wales, Tenn.: $64.35. 

Tupelo, Miss.: $49.50 

Coronet, Fla.: $50 

Houston: $65.50 

Portiand: Demand good; 
trend unchanged; $80. 


DISTILLERS’ DRIED GRAINS 


D, 1,500 A 26¢ Ib.; 


supply ample: 


Boffalo: Demand good: trend light to 
ady; supply scarce; light $83, nominal; 
85, nominal, Boston basis 


Cincinnati: Demand good; trend steady; 
none available; $71@75 

Philadelphia: Demand 
nil; no quotations 


San Francisco: 


very good; supply 


Demand fair; supply am- 


$82 
Demand very strong; trend 
steady at ceiling; none avaliable; all pro- 


duction reported as contracted, but produc- 
tion almost zero; Nght $69.40, dark $70.40, 
solubles $80.40; rye grains $66; solubles 
$73.50 


New Orleans: Demand slow; trend firm; 


supply scarce; $80@82 
Portland: Solubles, no quotations 
ae Demand excellent; supply limit- 
e 78.50 
"Toston: Demand quiet; supply short; dark 
,™= York: Demand very heavy; trend 
firm; supply scarce; solubles, sacked $89.50, 


iight grains $75.5 
DRIED BEET PULP 


Milwaukee: Demand good; supply scarce; 


plain $82. molasses beet pulp $83 

Baffalo: Demand good trend steady; 
supply fair: Canadian, 100-Ib. sack $84@85, 
domestic, 50-Ib. sack $82@83, both Boston 


imported $68@69, f.0b. New York city 
San Francisco: Demand good supply 
fair; $67 
Seattle: Demand heavy; supply exhaust 
ed; $68 ton, ex-warehouse, truck lots 
nominal 


Los Angeles: Demand strong; trend firm 


supply fair $68, packed in paper 
Atha : Demand good; trend steady; 
1 $78, Atlanta 


Demand slow; trend steady 


Ogden: Supply average; $65@70 
it Demand quiet supply tight 
imported $64.50, f.0.b. Boston 
DRIED BUTTERMILK 
Demand good; supply scarce 


Milwaukee: 
14.25 ewt 


M arket steady; demand fair 
trend 
steady; supply amplk t 
Demand fair; supply diminish 
I $1 ewt. in carlots 
San Francisco: No offerings, no quota 
tions 
Ft. Worth: Demand slow supply suffi 
cient local and nearby production $12, 
f.ob Ft. Worth 
Buffalo: Demand fair to eood trend 
steady supply good to plentiful 13% @ 
Demand slow trend ea 
ample 260 ton 
Demand fair; supply short 
Demand and supply fair wt 
Ogden: Supply normal $11.50, 100-n 
bag 
Boston: Demand fair; supply leht: Le! 
14¢ Ib 
New Orleans: De mand fair; trend steady 
supply ample; $12.25@12.50 ecwt 
DRIED CITRUS PULP 
Atlanta: Demand good; trend steady 
supply very limited; pulp or meal $47, f.0.b 
Florida points 
. San Francisco: Demand and supply fair 
62.50 
New Orleans: Demand fair to good; trend 
steady supply ample; $47.50@50, f.ob 
milis 
Boston: Demand fair; supply tight: $68 
nominal 
Buffalo: Demand good to steady: trend 
Steady; supply plentiful; both pulp and meal 
$62@63. all New York state points 


Los Angeles: Demand strong 
supply limited; $60, sacked 


plants 
DRIED SKIM MILK 


Milwaukee: Demand good; supply scarce 
$14.50 cwt 
Minneapolis: 


trend firm 
producers’ 


Market steady; demand fair; 


supply ample: $14@14.25 cwt. 

Philadelphia: Demand fairly good; sup- 
ply light; $14 

Chicago: Demand and supply fair; $14 
ewt., In carlots 

San Francisco: Demand good; supply 
fair: 13¢ Ib 

Seattle: Demand fair; supply exhausted 

wt ex-warehouse, 

Buffalo: Demand good to strong: trend 
steady supply fair to good; 14% @14%¢ 

Louisville: Demand good; trend easy 
supply fair 70 ton 

Portland: Demand good: supply lMmited 
trend unchanged; $13 

New Orleans: Demand good; trend firm 
supply limited 12@13%¢ Ib 

Boston: Demand fair; supply ample 
14%¢ Ib. 


DRIED WHEY 
Ft. Worth: Demand unsatisfied; supply 
very scarce; nominal, carlots $8 cwt., sacked, 


A 27@28 
- 
flour $5.7 
Boston 
| 
| 
| 
Milwaukee: 
cured; suppl 
on suncured 
$6 t 
| 
| 
| 
| 
| 
a 
| if 
{ 
‘ 1 Pe! 
| | 
| 
Bs 


delivered Ft. Worth or any Texas point 
or in ton lots out of warehouse, Ft. Worth. 
Minneapolis: Market steady; demand fair; 
supply Umited; $8 cwt. 
Philadelphia: Demand fair; supply light; 


San Francisco: Demand steady; supply 
cwt 
‘ Demand very good; supply 
ewt., in carlots. 
pe Demand steady supply good; 
ex-warehouse, 
ga Demand fair to good; trend 
VS) steady; supply ample to good; 8@8 . 
Angeles: Demand very good; trend 


firm; supply limited; §7.55 cwt., dried whole 
whey $8.25 


Louisville: Dbemand good; trend steady 
supply fair; $150 ton 

New Orleans: Demand good; trend firm; 
supply ample; $7.50@8.25 cwt 


Kansas City: Demand good; trend steady; 
supply light; $8 ewt. for fortified product 

Ogden: Supply nermal; $5.25, 100-lb. bag 

Boston: Demand good supply light; 


Demand good; supply ample 


unchanged; 7 


$7.50 


FISH MEAL 
good 


trend 


fair, 


Milwaukee: Lemand supply 
60% $169 
Minneapolis: 
30 a unit, West 
meal $127.50 ton, Gulf 
Ogden: Supply average; 
Coast; 65@ $163@166 
Chicage: Demand slow; supply 
> protein $128@130, sacked, f.o0.b 
England; 60% blended West Co 
herring meal 73% protein 
protein, f.o.b. Coast 


West 
Boston: Demand fair; supply good; $125 


25 


herring $2 
imported 60% 


Canadian 
Coast 


70% 


$2.20 a unit, f.o.b 


good; 
New 


60 


1) Porth Demand good; trend firm; sup- 
ply limited; $2.25@ 2.30 
New Orleans: Demand siow; trend down 


60% protein 


supply adequate; 


3.50 


trend 


Demand fair; easy; 
$136 ton 


Demand 


normal 
Angeles: 
supply limited; 


supply 
Los 


trend 


very good; 
local tuna meal 
31 a unit of protein, bulk, docks. 
Demand fair to good; 
easier; supply ample; $130@132, all 
Coast points. 
Seattle: 
salmon meal 
lel 


trend 
East 


good; 
sacked, 
5, ex- 


supply 
protein, 
meal $2 


Demand slow 
$2.35 a unit 
imported fish 


supply 
Texas 
Pilchard 


Worth: Demand 

menhaden, 
ports African A 
$132.50, f.0.b. Houston, prompt shipment. 

San Francisco: Lemand fair; supply good; 
imported §2.20 a unit of protein 


Atlanta Demand fair; trend slightly 
weaker supply ample; 60% $120, f.0.b. 
southern ports. 


Indianapolis: Demand slow; supply fair; 
trend unchanged; 65@ $175 ton 
MAY 


slow; 


trend easier 
year’s crop reported to 
old No. 1 $38@40, 
No. 3 $241@25, all 


Demand 


Buffalo: 
supply ample; this 
be excellent and large 
old No. 2 $34@36 
Erie County points 

Boston: Demand culet; supply adequate; 
No. 2 timothy $35@ 37. 

Demand fair; trend steady; 
adequate; timothy, No. 1 $41@43 
No. 2 $32@38, No. 3 $25@29 

Demand improved; supply fair; 
38, delivered truck lots, west- 


old 


:. ern Washington common points for U.S 
No. 2 green. 
Los Angeles: Demand fair; trend weak; 
supply ample U.S. No. 1 $38 
#39, U.S. No 37 S. No. 2 
green $34.50@3 
Louisville: Demand very slow; trend 
stheady; supply light; old hay about cleaned 
up, new hay due soon; new straw cheaper; 
mixed timothy and clover, No. 1 $35 ton, 
No. 2 $33; timothy, No.1 $ No. 2 $31; local 
alfalfa, $3 and $33; western. No. 1 $55; 
wheat straw $15, rye straw $19 
Philadelphia: Demand mo supply 
f light; timothy and clover 30.50 
; Wichita: Demand good; supply scarce; 
prairie $20¢ alfalfa $30@35 
Ft. Worth: Demand good, exceeds cur 
rent offerings; supply very limited; con 
tinued extremely het dry weather has 
cause heavy crop deterioration carlots. 
baled, No. 1 alfalfa $48@50, No. 2 $43@45, 


New York Omaha 
Chicago Columbus 
Kansas City Memphis 


Enid 


Nashville 


Minneapolis 


Oklahoma-Texas origin; prairie, No. 2 $35.50 
@41.50; Johnson grass, nominal, No. 2 
$34@39, delivered TCP. 

New Orleans: Demand fair; trend weak; 
supply ample; timothy and clover $25.50@ 
30.50; baled alfalfa $42@44, prairie $28@30 


Portland: Demand fair; trend firm; sup- 
ply ample; $36 

Ogden: Supply normal; $1.50 bale; $25@ 
30 ton, in the field 

HOMINY FEED 

Milwaukee: Demand geod; supply fair; 
$63.50 

Memphis: Demand poor; trend steady; 
supply adequate; white $64, yellow $71 

Omaha: Demand fair; supply inadequate; 
$57: $62 sacked 

Chicage: Demand quiet; supply adequate 
$61 ton, sackex 

Kansas City: Lemand fair offerings 
searce; trading mostly in scattered small 
lots; white quoted nominally $60.50 ton, 
Kansas City; yellows sold at $62 

New Orleans: Demand fair; trend steady 
to lower; supply light; $71.50@72.50, white 
or yellow 

Louisville: Demand poor; trend easy 
supply ample; $61.50@62 ton 

Bosten: Demand good; supply fair; $72 

Seattle: Demand fair; supply sufficient; 
paper bags $75.40, burlap bags $78.40, both 
delivered Seattle, carlots 

Indianapolis: Demand only fair; trend 
steady supply light but ample; $70 ton, 
delivered Indianapolis, including state tags 

ground corn 77 ton 
Demand dull; trend steady 

to lower; supply adequate; $64.40 

Baffalo: Demand slow; trend easier 


supply plentiful; yellow $71@72, white $70 
@71, both Boston 
LINSEED OIL MEAL 

Demand good; no 
August; no quotations 
is: Impending announcement of 
ceiling level of $80, bulk, Minne 
for meal caused a considerable stir 
processors and handlers. Processors 
indicated the higher prices may 
efferings to any great extent 
since operations normally are curtailed at 
this time of the year. Quotatic July 11 
(nominal) $70@72, bulk, Minneapolis 

oO Demand good; supply limited; 
quotations. 
hicage: Demand good; 
nominally 36% protein $80.75 
(ceilings) 
Demand 
$106. 

Demand good; supply 
no domestic; 


supply for 


and 


among 
however. 
not increase 


no 
tight; 
sacked ; 


supply 
ton, 


on quiet; supply short; 
Canadian 
Portiand 
trend unchanged; 
$94, ex-dock 
K City: Market mostly 
with no old crop offerings; 
sold basis $81, Kennedy, 
Kansas City 


scarce, 
Oriental 


nominal 
at ceilings 
a little new crop 
Texas, equivalent to $96 


New Orieans: Demand dull; trend lower 
to steady: supply light; 36% protein $95.94 

Louisville: Demand slow; trend steady 
supply searce; $89.50 ton 

Cincinnati: Demand good; trend steady; 
none available; $90 

Baffalo: Demand good; trend steady 
supply scarce; $105, nominal, Boston basis 

Angeles: Demand strong; trend firm 

supply limited; $86@588 

Seattle: Demand dull; supply fair; $92, 
ex-dock, carlots, spot 

Ft. Worth: Demand fair; supply suffi 
client; carlots $86.90, delivered Ft. Worth, 


July shipment 


‘rancisco: Demand and supply fair; 
$93.50. 
Indianapolis: Demand fair; supply light; 
trend unchanged; 34¢ $103 ton 
Philadelphi Demand fairly good: supply 
scarce $106 anadian quotations 
hita: Demand slow; supply very short; 
34% $102 
MALT SPROUTS 
Milwaukee: Demand good; supply fair; 
$52.50 @55.50 
Buffalo: Demand good; trend trifle easi 
er; supply searce; domestic §60@461, Boston; 
tosto 
Chicage: Demand light; supply ample 
No. 1 $51.50 ton, sacked 
Besten: Demand quiet; supply light: $57 
St. Louis: Demand fair rupply limited; 
$51.60 bulk, $49@59.50 sacked, seller's ceiling 
price time of shipment, if higher 


New Orteans: Demand light; trend steady: 


supply ample; $é60@63 


OFFICES: 

Fort Worth 
Buffalo 
Peoria 


Galveston 
Portland 


FEEDSTUFFS, July 12, 195267 


MEAT SCRAPS with the greatest declines registered by 
Milwaukee: Demand fair; supply ade standerd midds. Standard bran 
quate; 50% $10 ) in papers lower raders said demand was 
St. Peal: 50% meat and bone scraps $105 
Cincinnati: Demand steady; trend steady te ent of 
to easier upply fair; 50% $1056@107 ton, an upturn in the K —e ‘ 
b. Cincinnat! ket. Quotations July 9: bran $5 
San Francisco: Demand good; supply ard midds 3 606 60 flour rf 
fair; $2.35 a unit of protein, f.0.b. produc inally $62@64, red dog $65@¢ 
ing plant Milwaukee: Demand fa supply 
Ft. Worth: Demand good; supply suffi- quate; pure bran $54, star 1m 
cient; meat and bone, 60% $100@105 sacked, St. Leule: Demand fair: supply ample 
f.o.b. or delivered Ft. Worth bran $54.50@ shorts $55 Bt 
: Demand slower; supply ample; Louis switchis 
50 protetr 105 ton sackec 65% Cincinnati: and very poo er ow 
$11 er upply adequa bra mid 
Seattle: lemand steady; supply fair; diings 
n, sacked, producer's Indianapolis t 1 lower 
plant supply light but ft w wheat 
Huffalo: Lemand fair trend steady bran $¢ standar xe feel 
supply fair; $111@113, Buffalo $65. gra shorts $70 
Demand very good; trend Louis, ille Demand slow 1 easy 
fair $2.40@2.45 a unit of supply ample bra $59 xe feeds 
$61.10, shorts 
Demand slow trend weak; Memphis Demand fair trend stronger 
Supply $50 ton supply eat bran andard 
Boston and n supply adequate midds shorts 55 
$2 a protein unit; converted 604 $117.50 New York: and st 
st and fair; supply adequate supply moderate rd ids 
alk, $103 im paper bags, Canadian t se i is 
bags $64.50 
New Demand fair trend un Beston: Demand quik ipply amy 
changed; supp adequate; 559 117.50 bran $60@61, middling 1 
New Orleans: Demand good; trend steady Philadelphia: | and supply good 
su} y zh S$117@118, local plants bran $61, standard m is. red $71 
Kansas City: Demand slow; trend steady Buffalo: Demand of brar und 
sup} adequate meat and bone scraps te it 
$lie@ii sacked, Kansas City raine midds 
Wichita: Demand heavy; supply inade supply rather burdensome a 
quate 0 $110, fob. plant; 65%, no quo types, especially so on bran and first midds 
tations no offerings 
Omaha: Demand fair; supply good; 55% 
Portiand: Demand good; supply ample 
trend unchanged 2.50 unit 
MILLET 
St. Louis: Demand siow supply scarce 
Early Fortune untry run $3.85 cwt., bulk 
n : recle 1 and sacked Early For 
tune $5 cwt »w Proso $5.75 cwt., all 
prices St. Louis 
MILLFEED 
Minneapolis: The market was rather un 
week, with a wide range of 
encountered Demand was re 
to good, with prices up from 
on bran and somewhat easier 
tations bran §50@51 
2@5 flour midds. $57 
$60@63; some red dog was 
reported 1 at around §56 but these 
distress supplies were quickly cleaned up 
Kansas City: Improved mill door demand 
and carlot interest from drouth area south 
of Kansas City offerings somewhat re- 
stricted prices firmer bran $50@50.50 
shorts $ 0@56 
Wichit Demand fair for nearby, im- 
proved w forward delivery; supply ade 
quate basis Kansas City: bran $48, shorts 
51; bran declined $3 ton and shorts | 
$606.50 tor com the preceding 
Omaha: Demand poor on bran, fair on 
shorts supply good on bran, adequate on 
short bran, $52.50 shorts 
rt. Worth Demand lacking; offerings Cc t 
limited: carlots, prompt, wheat bran $56.50 | - on ro 
gray shorts $60@61, delivered TOP 
$: lower mn bran, $4 lower on shorts . 
Chicage for lower lev 
els in the central states area this wee 
as ur e * more plentiful as the 
aftern of our sales In the previous | 
week. Losses ran from $1 to $4.50 ton 
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POTASSIUM IODIDE, U. 58. P. ago; new crop offerings a bit easier with 
light buying interest and good new crop 


New York: Demand normal; trend stead; outlook, quoted $79@81, bulk, Decatur 


00-ib. lo 5. 100-Ib. lots ‘ 
32.17, lots Ms Wichita: Demand slow; supply scarce 
halk mixture, 250-Ib. lots 2.06, 100-Ib 41% $100, f.0.b. Wichita 
lots $2.08, 25-lb. lots $2.11 Portland: Demand siow; supply ample 

nand and supply good trend unchanged; soybean mixtures $92 @94 

100 Ib ton: 41% import offered $117@118 ton 
o lots 20 Boston: Demand quiet supply scarce 
$81 nominal, f.o.b. Decatur; soy concen 


trates active around $111 

Memphis: Demand fair trend steady 
, r 1 ots $2.08 in fiber supply limited prime 41% protein, old 
rums. 25-Ib. drums $2.11, 5-Ib. bottle $2.18 process $102.50, sacked, f.o.b. Memphis 
f.o.b. St. Louis Chicago: Soybean oi] meal mixtures moved 
slowly in the central states area this 


RICE BY-PRODUCTS wéek, as formula feed business slowed and 
4 feed mixers relied on their inventories 


Atlanta: a fair _ trend steady: The price of the mixtures, basis Chicago 
° supply ample; August-September, Lou- ranged around $96.50@97.50 ton. For ship 
i ment to East Coast, 41% protein mixtures 
° ny brought $89.50, and 44% unrestricted had 
EXECUTIVE OFFICES: ORELAND, PA. ® OGONTZ 8337 supply limit - bran $47, sacked, f.0.b an asking price of $90.50@91 ton. Straight 
Arkansas points soybean oil meal, for October-November 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS San Francisco: No offerings; no quota December shipment, was held at $81 ton 
. tions, : basis Decatur, with few takers. 
chs Ft. Worth: De mand fair; Decatur: Demand heavy; supply very 
ost rice mills shu ~~ oo ate scarce: 41% protein $81 ton; 44% $81, cei! 
gg hulls $5@6, sout ing prices : 
exas rice mills : D 8 
New Orleans: Demand good; trend steady; or ae Demand geod; supply fair; 
Circular showing our line of supply searce; bran $46@49, Louisiana mills Ogden: Supply average; $107@112 
RIBOFLAVIN SUNFLOWER SEED 
Hog Self-Feeders and Automat- New York: Demand good; trend steady; St. Louis: Demand fair: supply limited 
ic Hog and Cattle Waterers supply ample 12%¢ gm. equivalent, freight large black and large gray $21.50 ant 
. ° Ferre Haute: Demand and supply good medium black and medium gray $18.50 cwt 
will be mailed to any Farmer om, of small black $12 ewt., no carlots available 
for the asking. Utility Feeders and Waterers are manufac- Ve a eS SUNFLOWER SEED MEAL 
Los Angeles: Demand strong; tonnage 
tured from Galvanized Sheet Steel, Fir Lumber and Cast SCREENINGS still remains tied up on strike bound ves 
P sels at Los Angeles harbor. 
iron. Farm Equipment DEALERS or Direct SALESMEN, sell _ Minneapolis: Demand improved somewhat, 
a line with many Valuable features that bring in repeat acrecnings advanced ten. | 008, 
Qu ms: lights $10@20, mediums $20@ 
business to you. Write for our Exclusive Profitable Sales 
4 Dulutt sadian yround 30, sacked Milwaukee: eman¢ air; supply 
Plan. — McCollough’s, Inc., Webster City, lowa. Box F-52 60% $99.50 
Buffalo: to quiet; trend St, Paul: 60% digester $102@105 
steady supp t » to sufficient do- Ft. Worth: Demand fair; supply suffi 
clent; 60% digester $105@110 ton, f.o.b 


Canadian $32.50@ 

New York, Philadelphia or Baltimore 
( hic ago: Demand slow; supply ample; 
grain screenings $31@32 ton, sacked; 


St. Louis: Demand fair: supply adequate 
60% $959100 bulk, $98 in paper bags, 


at rar iu id "ROD ‘Ts er 
tandat bran $ by == og eh OAT PRODUCT Canadian $23.25 ton, bulk $100@105 in burlap sacks 
andard 1 x $ & J Milwaukee: Demand fair on pulverized Louisville: Demand slow: trend easy 
New Orleans: Demand fair trend frm and regrounds, good on mola SESAME MEAL supply ample: $80 ton 
adequate bran $58.256@5 shorts adequate, fair on regr ysunds ? Los Angeles: Demand good; no offerings; New Orleans: Demand ort trend easier; 
75 white $ feed 2; mola nes oat fee 1 $4 no quotations supply adequate: 60% $113 20 
Bi San Francisco: Demand improved; supply reground oats, 3% wes $27 @29 Demand good; supply ample Kansas City: Demand on trend easier 
ba ample $71 07 ), red bran $47.50 Minneapolis: Demand is rather spotty tr unged; $95, ex-dock supply adequate slow demand brought 
g Los Angeles: Demand good; trend slight with buying mostly on a hand-to-mout! further price cut this week: 60% digester 
’ ly weak le tandard mill run basis. Quotations poultry rolled oats $91 SOFT PHOSPHATE WITH $100@105, sacked, Kansas City 
$724 169.50 “#93, standard pulverized $56.50, feeding OLLOID Wichita: Demand heavy: supply inade 
i Seattle: low; supply good; $66 oatmeal $80, reground oat a COLLOIDAL CLAY quate; 60% $105, f.0.b. plant 
commo Buffalo: Demand fair good trend Omaha: Demand strong; supply limited 
Portland good; trend weak steady supply ample; reground $29@30 A he 50@22, carlots $105 
suppl pulverized white oats $59@60, both Buf , carlots Chicage: Demand slower: supply ample 
Ogde rmal to Utah and falo; pulverized mixed feed p63 : “+ carlots 60% protein $93@105 ton, sacked 
Idaho bran and» mill run, ee P ilverized white oats $65@67, pul 1.25 221.50, cariots 
blended, white $66, middlings $71; to Den verized white oats $66@67 Minneapolis: "$3 r. 4 carlots WHEAT GERM 
ver: red bran and mill run $73, middlings Philadelphia: Demand dull; supply light SORGHUMS New Orleans: Demand fair: trend easter 
$78; to Cc fornia: red bran and mill run Canadian $32 su 
73.50 lings $78.50, f.0.b. San Frar Memphis: Demand poor; trend lower Ft, Worth: Demand good; supply ade- 
p= feed $2 but mainiy going to fll early sales; car- supply ample; $75 
*hie lots, bulk, No. 2 yell 3.15@3.20, deliv- 
MINERAL FEED Chicage Demand and supply fair; re 4 $3.15@ oe 
ground oat feed $25 ton, sacked; fine ground 
1 Milwaukee: Demand fair; supply ade feeding rolled oatmeal $83@85; feeding SOYBEAN OTL MEAL NEW WAREHOUSE 
quate Rub 50-Ib. blocks 25 rolled oats $92@95 Demand and supply fair; 
St. Paul: All-purpose with Bi $92.5 Indianapolis: Demand fair to moderate 4.50 BELOIT, WIS.—Construction of a 
$90 trend t a to = ply emand new Rock County Farm Bureau ware- 
oats e ‘ sats ‘ r es ranging wi, 
nan trend un sod eats O84. ahecl-eut ents £166. ent crop straight meal is of house has been started here, accord- 
mple eed with 0 ine d oatme rotobe ce j 
fodine O61, ft 948. in fine i ~ r-December delivery ing to Erlo Pinkerton, manager. The 
oat 06 ecleanes No. 2 white o# ¢ tere is lacking sy 
$48, f.o.b Indianapolis Pp : . bu., sacks extra Atlanta: lemand fair trend steady; new building is 40 by 140 ft. Grain 
, = ae —_ $76 supply Boston: Demand slow; supply ample supply 1; $100, sacked, f.0.b. south bins, with a capacity of 400 tons, are 
white pulverized $69.50, reground oat feed eastern points 
Ft. Worth: Demand good: supply scarce | g32 Buffalo: Demand good: no straight meal | Of prefabricated steel and are to be 
St. Louis: Demand fair; supply ample mixes are fairly plentiful; an integral part of the building. A 
ca pulverized white oats $463: re- 41 and 44 meal $81, nominal, 
mineral t 50-1b 1% calcium $904 426 $91@92. 43 ana | truck runway is being provided on 
fab Louisville: Demand ; sup $ Decatur basis the left side of the warehouse and 
Worth ply ample; reground $28; rolled oats, groats De mand limited; trend firm; th i] 
Seattle: Demand teady suppty fair and feeding oatmeal $98; fine ground white supp lequate; 44 protein $90 - e railway wi 1 be laid on the 
high phosphorus mixtures $54, ex-ware oats $87; pulverized $63 Philadelphia: Demand good; supply scarce; right. The new building is expected 
house Lel mmpetitive brands $38, ex New Orleans: Demand poor: trend lower all ceilir ice t be a bo t id S t k 
warehouse, lel , supply ample; pulverized hite oats $68@ indionepaties "Demand only fair; trend 0 ready about mid-September 
Wichita: Demand heavy very mixed feed oats oats $60 unchanged supply very scarce ceiling 
tight; all-purpose with 1 b0-Ib. blocks ortiand: Demand slow: supply ample price 
$91.50, 100-Ib, bags $85 plant trend unchanged; rolled $85, ground $83, San Francisco: Demand and supply fair 
, Gusha: De . and strong: supply adequate cleaned $85 nominal 69, with admixtures $118.50 MILLFEED FUTURES 
80 90 
a Philadelphia: Demand fair; supply good rt. Worth: Demand limited; supply ade T 
Portland: Demand good; supply ample . . : - : he following is a comparison of settling 
> > pulverized white oats $65 quate; 41 and/or 44 Missouri-Arkansas srices at Kansas City for July 2 
trend unchanged; $1050 origin $112@113, July-August, delivered Ft B 
- OYSTER SHELL Vorth ran— July 2 July 11 
MOLASSES Demené and Los Angeles: Demand strong; trend firm; t$49.25@ 49.25 $49.10@ 
Demand ipply ade $ | upply limited $95@96, sacked Decatur, August @+49.00 
: Demand good; supply ample; | mixture September rt49.30 
Mar t easier: demand lig trend unchanged: western shell $27, granite Seattle nd slow: supply ample; October 449.50@ 49.50 
17 gal., New grits $22, crystal shell | ‘ prote xtures $125 ton, sacked, November 
Iriear ¢ t Coast $33.50 } carlots prompt imported $118 ton, ex- December 451.75 @°51 
Haffalo: | t vw. trend easier; sup > } dock, August arrival 
Si : De d fair; sup r 
pl ampl si0@al Ruffalo, Louisville: Demand good trend easy; Short 
rum. Puffalo $14, Seattle: Demand tea: supply fair ly n mixes or blends soy- July @+52.25 54.50 
acs’ s east 7 western $ both ex-ware- ean ofl meal and 5% corn meal $1 75 ton August 5 
ar 4 I air trend lower Sense ied New Orleans: Demand good; trend steady; September 
i ; ee Los Angeles: Demand fair; trend steady supply light; 44% $106 October 
a 1 ligh trer eady supply am} eastern $24, packed in pa- | nsas City: Trading very light; spot November 
ple frum $18 nelu ecal $13@15 | offerings j range $88@90, bulk, Decatur, December 55.50 
im bulk 1 $1 , ton $ Lewisville: Demand good: trend steady | for customary mix, off $1@4 from week *Bid. tSal es. 
Frei supply normal; $19.50 ton | 
New Orleans: Demand good; trend steady: | 
Worth: 1 ok supply ample; $9@10, Louisiana origin COTTONSEED OTL MEAL FUTURES 
trat pt gal Hou Closing prices of cottonseed of] meal (41% protein) on the Memphis Merchants Ex 
‘ elier’a pr ate of hipment eee Demand good; supply scarce: July 4 July 5 July 8 July 9 
maximum 18%¢, fob. Houstor 5% $105 Ju @ *78.00 p*78.00 
Seattle eady upply roel Attanta: Demand good trend stead Oct 78.00 
ton tar $ run supply mple $93 Iv 77.25 
Los Angeles Demand fair; trend steady: | none Orleans: Demand fair; trend stead» Tat 76.50 
supply a pl $ n. fot tank cars, Los suppl ! $2@94, southern mills Mar 75.35@ 76.50 
Angeles Harbor Portland: Demand good; supply ample May . 75.50@ 76.50 75.80@ 75.00@ 75.00@ 76.50 75.00@ 
Demand low trend ensy trend unch anwed; $108, ex-dock 
supply ample; 17% ¢ gal., tank car lots, fob. | 
Gulf porta PEAT MOSS SOYBEAN OTL MEAL FUTURES 
New Orleans: Demand moderate: supply Demand steady; supply adequate Closing prices of soybean oil meal (basis Decatur, Ill.) on the Chicago Board of Trade 
adequate %¢ gal n tank cars, f.o.b. | and on the Memphis Merchants Exchange, in dollars per ton (bulk basis): 
“ } carl $2 $2.858@3 ) 
: : mand good; trend un CHICAGO 
20%¢ tank cars — $3.25 @ 3.50, July July 7 July 10 
New York: Dema n trend | Philadelphia: Demand and supply light Oct 00 @ *81.00 80 75 Pod 
ateady supply adequate ga | $2.40, fob Dec 79.60 ‘ 705 
| 9 80.00 79.25@ 79.50 @ 78.2 
Kansas City I eman sl w: tren 1 easier San Francisco: Demand fair; supply am Jan 78.35 ? 79.00 7 @ 78.50 = ue on = 
supply large — in | ple; $3.15 bale Mar 77.75@ 78.00 7 77.00@ 77.10 76.90@ 77.50 
some prices s ‘ ° m _ Seattle: Demand slow; supply good; $2.80 *Rid 
in view of declining market; 17@17%¢ ga | bale, ex-warehouse, either horticultural or 
tank cars, New Orleans; Hawaiian molasses | jitter 
unchanee t $30. West Coast Los Angeles: Demand fair: trend steady July 9 July 10 
Portland: Demar d good trend weal supply ample: Canadian $3.25 bale @*81.00 @*81.00 
supply ample; $30 : New Orleans: Demand fair; trend steady ?°81.00 @ *81.00 
Memphis; Demand fair trend lower: | supply ample; 150-Ib. bales German moss 80.05@ 81.00 a 
supply plentiful blackstrap 18¢ gal tank | $2.15@3.25 77.95@ 78.25 7700@ 
77.95 78.2 77 7 
ear, f.o.b. New Orleans Chicago: Demand steady; supply ade 76.95@ 0 76.45@ 7 
75.70@ 76.75 75.00@ 76.2 


quate; $3.20, 100-Ib. bale 
NIACIN Portland: Demand good; supply ample 
New York: $9 kilo. | trend unchanged; $2.93. 


75.80@ 76.75 75.00@ 76 50 
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May 15@ 78.00 76.65@ 77.75 76.65@ 77.4 76.7 
*Bid. 
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DON E. ROGERS to the matter ih the hands of 4 

Feedstuffs of feed industry represen- 
MIND tatives for further investigation. 
bers Northwes' A 1 Country Feed Clubs Urged 

at the Hotel “How We Sell More 
lorts” was the subjec 

Jan. 17-48 for their annual con- | certed = 


tiring president | Unois Feed Assn. Peoria. A program 


in Turkey Output 


Feedstuffs is the only weekly paper 
in the feed industry. In addition to 
its paid circulation—largest in the 
field—selective controlled distribu- 
tion blankets the industry. Cor- 
respondents provide timely news 
from all important areas. Feed- 
stuffs’ branch offices in the United 
States and Canada report develop- 
ments in the foreign trade. Its 
Washington correspondent inter- 
prets and reliably reflects the vital 
impacts of regulations affecting the 


feed industry. 


THE MILLER PUBLISHING CO. 


The Businesspaper Family Serving 
the Related Fields of 


Flour, Feed, Grain and Baking 
Tue Norruwesters Muier Feepsturrs 
Tue American Baker + MILLING PropucTion 


INTENTIONS OF FLOCK OWNERS 
INDICATE CROP OF 39,460,000 


Production Increase Planned in All Sections; Greatest 
Hike Indicated in West North Central States; 
Favorable Feed Prices Cited 


WASHINGTON 


lurkey growers 


Index to Advertisers 
Feed Markets in Detail 
Bookkeeping for the Feed Dealer 


‘USDA Announces 
Alterations in 


Each issue of Feedstuffs contains 
more than 250 individual feed quo- 
tations, along with a thorough 
analysis of supply and demand or 
a regional basis. Authoritative 
features contribute the know-how 
of experts on all phases of feed 
manufacture — animal nutrition — 
store management — bookkeeping 
—sales and merchandising meth- 
ods—and store displays. 


Feedstuffs gives its readers facts 
and helpful information about the 
products they use, buy and sell. 


FEEDSTUFFS 


118 South Sixth St., Minneapolis 2, Minn. 


BRANCH oFrices: New York, Chicago, Kansas City, Toronto 


FEEDSTUFFS, July 12, 1952——69 


> | 
FEED STU FFS 
A weet’ wewsearet 
0% Larger edicted 
1 Spring redicted | 
= 
%o 
Boost 
in st 
* * * \ 
‘wholesale prices per passed for prompt deliver?’ FEEDSTUFFS 
noted They ore the \atest quotations av gilable by FEA 
ents, but not necessarily e TURES | plan 
| 
redicts a Bri 
a Bright Future || Southwest 
air to Rema; } 
r 
muntNSas Goog ins 
teat Scare leer for 
WASHINGTO! the the ween 
j 
4 
Za 


70——-FEEDSTUFFS, July 12, 1952 


Current Farm Commodity-Feed Price Ratios 


US 
CHICKEN-FEED— 
5.7 
Average (1931-50) ........ 84 
Average (June, 1931-50) ... 84 
TURKEY-FEED— 
7.7 
7.6 
9.1 
Average (1941-50) ......... 99 
Average (June, 1941-50) .... 92 
EGG-FEED— 
8.1 
11.3 
Average (1931-50) ......... 12.4 
Average (June, 1931-50) .... 10.2 
US 
MILK-FEED— 
1.14 
Average (1931-50) ........ 1.28 
Average (June, 1931-50) 1.14 
BUTTERFAT-FEED— 
21.2 
21.2 
22.2 
Average (1931-50) ........ 23.8 
Average (June, 1931-50) 218 
US. 
HOG-CORN— 
Average (1931-50) ........ 12.6 
Average (June, 1931-50) ... 11.6 


. 
Key to Geographical 
Divisions 

Here is a guide to the states in- 
cluded in the geographical divisions 
listed in the accompanying commod- 
ity-feed price ratios: 

New England: Maine, New Hamp- 
shire, Vermont, Massachusetts, Rhode 
Island, Connecticut. 

Mid-Atlantic: New York, New Jer- 
sey, Pennsylvania. 


North Atlantic: New England and 
Mid-Atlantic states combined. 

East North Central: Ohio, Indiana, 
Illinois, Michigan, Wisconsin. 

West North Central: Minnesota, 
Iowa, Missouri, North Dakota, South 
Dakota, Nebraska, Kansas. 

North Central: Combination of the 
two above. 

South Atlantic: Delaware, Mary- 
land, Virginia, West Virginia, North 
Carolina, South Carolina, Georgia, 


East West East West 
New Mid- North North South South South 
England Atlantic Central Central Atlantic Central Central Mountain Pacific 
5.2 6.2 6.1 5.1 5.5 5.4 5.8 5.8 5.8 
5.2 63 5.8 5.1 5.2 5 5.7 5.6 5.8 
68 7.9 74 6.3 6.7 6.4 68 71 6.7 
8.5 94 8.2 8.1 7.6 7.3 6 8.2 65 
8.6 9.4 79 8.1 7.7 7.2 6.1 85 6.2 
9.3 10.6 9 98 9.5 8 7.1 9.6 8.2 
10.3 10 8.1 8 9.1 75 71 8.5 8.6 
9.7 9.5 78 7.7 84 7.2 7.1 8.2 84 
13.8 13.1 10.7 10.9 11.3 9.8 9.5 118 12.4 
East West 
North North North South South 
Atlantic Central Central Atlantic Central West 
1.03 1.13 1.25 1.35 1.27 1.17 
1.03 1.15 1.25 1.32 1.26 1.18 
1.13 1.19 1.26 1.37 1.29 1.21 
19.8 23.3 15.5 17.3 
20 23.3 15.4 175 
21.2 24.4 16.4 19.8 
NOTE: All ratios computed at mid-month by 
North the Bureau of Agricultural Economics, U.S. 
Central Department of Agriculture. Ratios represent 
the number of pounds of concentrate ration, 
115 equal in value to 1 Ib. live chicken, turkey, 
12.2 butterfat or milk or 1 doz. eggs. For hogs, 
13.2 the ratio represents the number of bushels 
13.6 of corn equal in value to 100 Ib. hog. In- 
12.5 creases in ratios are favorable to the feeder. 


East South Central: Kentucky, 
Tennessee, Alabama, Mississippi. 

West South Central: Arkansas, 
Louisiana, Oklahoma, Texas. 

South Central: Combination of the 
two aboye. 

Mountain: Idaho, Wyoming, Colo- 
rado, New Mexico, Arizona, Utah, 
Nevada. 

Pacific: Washington, Oregon, Cali- 
fornia. 

West: 
above. 


Combination of the two 


Subsidy Ruled 
Out on MSA 
Wheat Buying 


WASHINGTON—Wheat and wheat 
flour financed through use of funds 


of the Mutual Security Administra- 
tion for the coming International 
Wheat Agreement crop year will be 


ineligible for IWA subsidy payments. 

MSA officials made this interpreta- 
tion of the provisions of an amend- 
ment to the recently passed MSA ap- 
propriations bill for the 1952-53 year. 
Outstanding MSA procurement au- 
thorizations which have been made 
for the old MSA year and are yet un- 
filled will carry with them eligibility 
for IWA subsidy payments from the 
Commodity Credit Corp 

The provision of the MSA appro- 
priation authorization act was intro- 
duced by Rep. Jamie Whitten (D., 
Miss.) and adopted by Congress. This 
provision reads as follows: “Provided 
further, that no part of such funds 
shall be expended for the purchase of 
agricultural commodities or products 
produced from agricultural commodi- 
ties not declared to be in short sup- 
ply in the U.S. by the secretary of 
agriculture at less than the prevail- 
ing market price for such commodity 


within the U.S. or, if obtained from 
CCC stocks, at less than the support 
price of such commodity including 
handling and storage costs.” 

This amendment was designed to 
prevent a hidden increase of MSA 
funds through the use of Title 32 
funds by the economic aid agency. In 
the past U.S. supplies have been ob- 
tained for export at less than cost 
by MSA nations, and the difference 
between the cost and selling price 
was compensated by disbursement of 
Title 32 funds. Rep. Whitten contend- 


ed that this use of these funds consti- 
tuted an additional appropriation to | 
MSA, in effect, and was not the in- 
tention of Congress. 

At present there are no outstand- 
ing MSA procurement authorizations 
for wheat or wheat flour from the 
new MSA authorization. MSA pro- 
curement authorizations issued 
through this past week for these com- 
modities are still eligible for the IWA 
subsidy payment. 

It should be noted, however, that 
when MSA nations use their own 
free dollars they would be eligible for 
the IWA subsidy payment. So far the 
U.S. Department of Agriculture has 
made no announcement on this topic, 
but it is expected that it will shortly 
bring its subsidy regulation into con- 
formity with this provision of the 
law. 

MSA officials say that with subsidy 
payments barred on purchases made 
with MSA funds, the amount of wheat 


and flour purchased against the U.S. 
IWA quota could be reduced as much 
as 75 million bushels. The U.S. quota 
for 1952-53 is about 253 million 
bushels. 


Markets 


(Continued from page 2) 


ported that practically all other in- 
gredients used in formula feed pro- 
duction are plentiful except straight 
protein meals. 

The shortage of boxcars, which 
hindered shippers for the past three 
weeks, apparently is over as mills 
report no trouble in getting all the 
cars they needed this week. 


Southeast 


Light, scattered rains throughout 
the Southeast, which helped pasture 
conditions generally, and a decrease 
in the number of broilers being 
placed throughout the broiler sec- 
tions, caused a very sharp drop in 
demand for formula feeds. For the 
last several weeks there has beer 
every indication for increased de- 
mand for feeds, but this has not 
materialized. 

At present feed manufacturers are 
working very hard to keep mills op- 
erating on a full week, and supplies 
of feed ingredients manufactured are 
beginning to back up. This slow de- 


Robert D. Wisemiller 


JOINS MORRISON & QUIRK—Rob- 
ert D. Wisemiller joined the firm of 
Morrison & Quirk, Hastings, Neb., as 
sales Manager July 1. Morrison & 
Quirk, alfalfa dehydrator, has sales 
offices at Hastings, with other plant 
locations at Audubon, Iowa, Sterling, 
Colo., and Glenville and Abbott, Neb. 
Mr. Wisemiller for the last six years 
has been employed by Dawson Coun- 
ty Feed Products, Inc., Lexington, 
Neb., and for the last 18 months was 
sales manager of that firm. The same 
day Mr. Wisemiller joined Morrison 
& Quirk, his wife gave birth to a 
7-Ib. boy. 


mand for formula feeds has curtailed 
interest in feed ingredients, particu- 
larly July shipment. 

The broiler industry is fairly well 
on its feet, considering the present 
feed ratios, although the more suc- 
cessful broiler producers are very 
cautious. Dairymen are trying to 
stretch their pastures as much as 
possible, thus buying only that dairy 
feed that is necessary to fill the gap. 

Old crop domestic cottonseed oil 
meal is still very limited in supply, 
and southeastern soybean oil meal is 
practically nonexistent. Fish meal 
production along the south Atlantic 
Coast has fallen off somewhat, al- 
though imports of foreign fish meals 
have made the supply ample. Due 
to the limited supplies of proteins, 
the recent dull demand of manufac- 
tured feeds has not caused any un- 
due weakness in the protein market. 

In general, feed manufacturers are 
still rather optimistic, in hopes tha‘ 
the present slump in demand will 
snap back to a more favorable busi- 
ness volume within the next few 
weeks. 


Central States 


Formula feed business is on the 
slow side in the central states area 
this week, as feeding ratios remain 
mostly unfavorable and dealers re- 
luctant to stock feeds far in advance 
as long as the situation holds. 

Manufacturers point out that hog, 
poultry and egg prices still are un- 
satisfactory in relation to the price 
of feeds. The broiler market is up a 
trifle this week, and averages around 
25 @ 28¢ Ib., but this still is below the 
cost of production in many instances. 
The turkey broiler market lags 
around 30¢ Ib., and this also is a low 
return. However, turkey feeds are 
moving at a good clip, since this is 
the heavy feeding season for those 
birds. 

Although feeding ratios are blamed 
as the chief reason for slow feed 
demand, spokesmen point out that 
there also has been a general tighten- 
ing up in credit policies all along the 
line, from the retail feed dealer up 
to the big feed manufacturer. This 
apparently is cutting into outlets for 
feeds. 

Some feed mixers expect a slight 
upswing in business in the next two 
or three weeks, reflecting the slight 
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big revival of demand until the sum- 
mer is over. Feed prices are little 
changed from a week ago. 
Ohio Valley 

After the long holiday week end, 
formula feed manufacturers in the 
Ohio Valley continued to mark time 
this week as they reported no change 
in the sluggish demand which has 
prevailed during recent weeks. 

The over-all business situation is 
becoming steadily more depressed in 
this area as the steel strike causes 
more and more plants to lay off work- 
ers, thus further increasing the hold- 
on-to-our-cash attitude of shoppers. 


ing unfavorably the retail sales of this 
food staple. 

One bright ray in the generally 
gloomy picture is the fact that, be- 
cause of a favorable price ratio, sales 
of poultry are continuing strong, and 
the many farmers concentrating on 
the raising of chickens and turkeys 
are in a favorable and profitable 
position. 

Because of this situation, sales of 
broiler and turkey feeds are reported 
to be continuing at fairly satisfac- 
tory levels in this area as farmers 
face the necessity of buying formula 
feeds to speed growth of their flocks 
to marketable weights. 

However, business as a whole is ex- 


prices continue 
with another drop of 25@50¢ ton 
this week. Mill operations continue at 
about 60% of capacities. 


Pacifie Northwest 


Formula feed milling operations 
continued at a steady pace, but with 
no increase from last week. No mills 
are running over one shift a day 
except for special orders, and mills 
that lean on a certain amount of 
export business have curtailed their 
operations because the maritime 
strike has prevented shipments both 
to Hawaii and the Philippines. 

Turkeys at the wholesale level are 


fore the turkey growers are pretty 
pessimistic and are restricting pur- 
chases as much as possible 

The hay market is about $5 ton 
higher than a year ago, with most 
of this rise attributable to higher 
cutting costs. Dairymen are only 
buying limited quantities and are 
using local hay and pastures wher- 
ever possible. 

Weather conditions have turned 
excellent after a cool, moist June, 
and local grain crops at present look 
very satisfactory. Imported proteins 
continue to be a feature of the mar- 
ket, and some increase in usage of 
meat scrap was noted here and there. 
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It’s Here Again! The Famous 


Staley Pullet 


The Only Poll that was Right in 1948! 


ol 
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Building Summer Sales 


for All Staley Feed Dealers 


On the day after the election four years ago, 
newspapers and magazines all over the coun- 
try carried the same amazing news .. . 


Of all the polls and experts who had pre- 
dicted the outcome of the election, only 
Staley’s Pullet Poll was right! 


Life, Time, Newsweek, the Associated Press, 
and other news services all told the story ... 
the pullets were proven smarter than the ex- 
perts ... the Pullet Poll not only predicted 
the winner, but forecast the actual election 
returns almost to a decimal point! 


Now ... Staley is holding another Pullet Poll 
to predict the outcome of the 1952 presidential 
race. Local newspapers are publishing stories 
about it... interest is high among feed buyers 
all over the midwest... and Staley feed 
dealers everywhere are cashing in on the 
Pullet Poll... using it to build summer 
sales of Staley Pullet Atoms and Pro-Lass 
Hog Supplement. 


Ask the Staley representative for details of 
Staley’s Pullet Poll sales plan. Ask him about 
Staley’s Cash Contract plan to build hog feed 
sales, too. Or—write direct to the Staley Mill- 
ing Company, Kansas City 16, Missouri. 


Staley Milling Company 
KANSAS CITY 16, MO. 
Branch Plant: East St. Louis, Ill. 
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